A FlaAme TO REMembER




MAN
chooses
A symbol

Man hae shvays sought inspiration, Sometimes in paople,
sometimes In places, someatimes in events, And it has often
motivated him o grest achievement.

To mark such an pchigvement or o single out a particular
occasion he has sought some kind of symbel. A symbol that
could recognize effort or offer approval, express appreciation
oF pay a tribute,

Of all the gymbols chosen one has proved oloquent and
unigualy satisfying . . . and he hes ratained it It & & Flame.
A Flama that somehow helps him to capture a momant of
time and blend it with the timelessness of the spirit.

Such Flames to Remember, for example, as
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A Flame To honor
A MAN WHo IS
unknown but
who will never
be forgoTTEN

A&ll that we know about the man for whom this flame burms
is that he was Franch and that he died for his country
during Wrld War 1.

We don't know his name or whera he lived or what he did
for & living . . . He might have been a cabble, a student
or B painter on the Loft Bank., He could have been a
worker in a Montmartre bistro or a8 wealthy patron of
Maxim's.

Wi do know that ever since 1920, when he wa lll::l to
rest under tha Arch that rises above the Champs Elysaas,
hig presence has added great degnity to this monument
which Napoleon decresd should be modeled after the
Roman Victory Arches to honor and glorify his Grand
Ay,

Mow, ot the base of the Arch and owver the Tomb of
France's Unknown Soldier, this eternal flame burms day
and night.




A Flame 10
INSPIRE
TOGETHERNESS
by sharing
whar we have

Americans and Canadians have always been quick to give help to those in need,
In bygone years, their paraonal, unorganized efforts wera quite effactive In allevi-
ating naed.

Howaver, thess sarly afforts to ralse funds frequently resulted in canfuzion and
duplicated effort. In fect, after World War I, 80 many community drives were being
conducted that it became obvious they had to be consolidated. Communities be-
gan organizing Fund-rﬂlalng campaigns (o support thair various health, walfare
and recraational services,

Today 2200 separate community campaigns funnel hetf a billion dollars into 34,500
health and welfare agencies in the United States and Canada. Mot all thesa local
campaigns call themsealves "United Funds™ but most of them use the familiar torch
o5 their symbol, They find this torch effective in lighting the way and Inspiring the
togetherness that motivates peopla to go on halping people.



A Fflame From
MOUNT olympus
10 help uniTe AN
Anxious world

The Qlympic Flame symbolizes games which used to ba held every 4 yaars in
ancient Grecce as part of the patriotic, religious and athletic festivals, In 1896 the
Ohympic Games were revived primarily through the efforts of Baron de Coubertin
“to bring togathar In & radiant union all the gqualities which guide mankind to
parfection.”

Evary 4 yaars the Olymgaic Flamea is ignited anew. Symbolically it iz ignited by the
oncentrated rays of the sun on Mt Olympus, traditional home of the Greek Gods.
Then it is brought, by ralays af runners when praclical, to tha site of the Olympics.
Mot until the runner carrying the torch dashes Inko the stadium and dips the torch
into the waiting bowd of fuel do the Olympic Games officially begin

o
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A Flame for
MERRIMENT
And mirTh

10 Recall A
NATION's birTh

Bonfires on the “night bofore the 4th” are as American as hot dogs
soda pop and the Tih nndng giratch. Bonfires originated in Ewropa and
they weren't alweys a maans of expressing joy Instead they ware
litgrally fires of bones, fires for burning books and haretics. But as time
passed Europeans used bonfires to celebrate such events as Hallowe'en
and Christmins

It wis bohn Adams who suggested celebrating our nation's Birthday with

bonfires. He recommended “solemn acts of devotion to God Almighty™
and “pomp and parade, with shows, games, sports, guns, balls, bon

fires, and illuminationa from one end of this continent to the other

Today, the “night bafore” bonfire provides us with two Hames . one
napiring, one reassuring The inspiring oneé links us with our founding
fathars in Philpdelphia as they declared so eloquently thalr independ-
enca, And the reassuring one links us with nostalgic yesterdays whan
the only explosions were fretrackers and the only fear was whathar
thex fam |:|-' could finish the homamada (ce cream and get down o the
village green bafore the band concert bagan




zippo offers
A flame for
RemembRANCE



10 Fire Up
The
PRESENTATION

ofa

New producT

DEFENDABLE

SPARK PLUGS

|
‘I Even when a new prodect has everything in its favor it still neads
caraful planning, advertising and publicity to get thraugh. Raaliz-
ing this, alert companies are quick 1o take advantege of any construc-
tive helg opan to them. Which explainsg why so many of them work
Zippe inte their overall advertising and promational programas

Thay like the way Zippo combines in the minds of prospects and
athars tha excitement and sparkle of a new product with the stesdy
warmth of an old flams a familiar narme with a reputation for
quality And using Zippo this way pays off In fact, teaming Zippo
with their new product has provided an incréasing number of com-
panias with & red hot atart towards blazing a tradl for ancther profit-
increasing product




Ma.nagamen:a GIZII"IE-‘IBI"IU:r Bﬂﬂklﬂg ways to stimulpte pedped 1O meel

quotas and achiewe other goals often turn 16 Zppa Foe Fippo. tha
coundry 5 best-liked Lighter. is the one mare people choose for themsahs
And gince it is appreciated as a gift or reward. management doean t have to
sell its worth. Besides, Zippos have universal appeal. They're aasy on the
budget because, by bringing out the extra effort desired. thay pay for
themaalhves many times ovar with stapped-up productivity, better employes
ralations and increased good will. And to top it all, Zippo is an item that
management is prowd to give

Zippos are used in many ways to get salesmen to betber their sales. A
Zippo offers concrate evidence of management's appreciation of a sales-
man's achievement. And st a8 Zippos help sall mose, they motivate
people to buy morg. They fit nicely intde existing promotions and adver-
tiging programa. To attract new business, for example, a8 in the case of
bonks — and to stimulate volume buying and extra sales, as in the case
of manufacturers

Whatewer tha motivation terget, managemaent has discoverad it can usually
dopend on Zippo to light the way by igniting the right kind of incentive,

IGGISTION WINNIR
1




10 SpARk safeTy programs
and kindle New suggesTions

Many companies use Zippos in various ways 1o arouse anthusiasm for employes

cooperation promobtions. On Safety and Property Conservation programs, far
axample, some companies engrave Zippos and award them to workers in depart-
rents that achiewe accident-free operation. Other companies engrave Zippos
with safaty slogans and then distribute the Lighters to all employess as constant
remindars

On Suggestion Box programs, some companies use suilably inacribed Zippos. They
givie them o employass as a reminder that mansgemeant rewards constructve Sud
gastions. Even some companies that ghve cash awards combine them with Zippo
Lighters to increase the importance of the awards. The inscription on the Zippo
Lighter becomes a parmanent record that recalls the award long after it's made

Al in all, Zippos halp stimulate amployes-participation programs, spotlight down-to

garth salutions for aome kKnotty problems, and in doing 80 are haiping o lght up
the profit picture, too




- 10 RAdIATE coloR,
~ zesT ANd VERVE

~ when honoring

- Those who serve
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10 brighTen
The SpiRIT

with A
thrifry gifr

5 A Zippo Lighter is always in good taste. It is useful. It's sure
to be accepled. Which helps explain why it makes such an
appropriate gift why managemant glves Zippos to business
agsociates af Christmas to customers and prospects, dealers,
digtributors snd suppliers any timae. In glistening chroms cases,
Zippos make fing remombrances of visits to your office or plant,
to exhibits, trade shows, ete. And in sterling and salid gold cases,
they sre a porfect way to remember speclal bensfactors on com-
pany BRNiversanas.

Large and small corporations have long used Zippo gifts to make
friends and keep them. Becouse Zippos are popular with those
who receive them, you find Zippos everywhers at work or
play in the home, on the road, at social functions. And ahways
they carry your name, reminding of ywou and your company And
evary time these Zippos light up they bathe your company in &
vearm, flattering glow.

T
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7ippo

THE FAMOUS

ZIPProO.

Ench Zippo ia manufoctured to last Ownly the finest ma-
I -EL]-»m W g EII EII : terials mre used and they are painstakingly crafed by men
A — L8 skilled in their trode. Every steg of the manufacturing proc-

Thin biphier o7 sy S, svborm pocrmaal i sar fsciery, eis s cangfully controlled 1o mairain tha highesi standands

wild e pat fo forvtorlans mecihemival comalation. feve of charge, for we of quality
e pod oa- chuiwpe o comd for obe evparr o 2 Tiipe Af A resull, any Jpps that CRmigs your MEessige & guar
Fagurallini af age o ot The flavd, limee, i sl puivase FLITEY | unconditionally guaranbesd by Zippa. That
TR ek by BT Pl DDk B AN, BEADEOND, A means i for any repson a Zipoo Lll':||".|.'l' dois not wiark,
Zipped will fix it free . . . o matter how ald the lighter ]
mathdr what condiion i miy b8 in, YWhen 8 Lippo I8 res
calved Bt our olinic, it g repasred and sent back within 48

hours, complete with extra Fflints and Zipps fuel, Thip is the
Kind of guaraaies you'll Ba proud 19 b Associnbed with




This lighter or any Zippo, when returned to our factory,
will be put in first-class mechanical condition free of charge, for we
bave yet to charge a cent for the repair of a Zippo
regardless of age or condition. The finish, bowever, is not guaranteed.

ZIPPO MANUFACTURING COMPANY, BRADFORD, PA.




You'll find & wide range of Z

FRCRICEIY O
WGLL want o SO

of models, for example

matal cosas, too br

UARIEd s gilver gold filled or solid gold. You can also have ywour Jippo
baautifu ' Bngra vl ikl tha mdemse O ydur COMmpany o
I Ean

The word oLl e e, ek
fOR Zippo... o

Zlooo also come a0 Kits, One of these impressivaly
“ RIcE boxed arranpements B made up of the par Wi -".I':'
Lighter wou chodse, together with a Zippo flint dispenser and

m MATERIALS e cho o 4 Bt k. S Suspee
iN packaging s er S e st i 2o [l 22




varied’s

The word
for zippo
PROAUCTS...
rules

knives

Golf balls

Flints

i R

0o o0




cARE for MORE

demails?

LYY

You'll find it well worth your while
to have one of our representatives
ait down and talk with vou about
Zippe products. He'll be glad to
show you sctual samples now being
used by up-and-coming companies
large and small, reglonal and in-
ternational,

Nathing like sseing how vigorouws,
alert companies are making Zippo
Lighters, Rules, Knives and Golf
Balls pay off far them. Just seaing
them might prompt similar or alter-
native woys they could pay off for
YOUF COMPany Or ofganization,

Evan if you've no specific Zippo
applications in mind right now, why
not get the story so you'll at least
have the facte? Just fill in the at-
tached reply card now and mail it
today Thore's no ebligation.

Yiou Can blake
Lasting Impressions
with

(1P

ZIPPOY MAMUIFACTURING CORIPARY
Industrial Sakes Division
Bradford, Pennsylvania

arvd

Canada, Lid
Miagara Folls, Canpda

k. 36
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