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ROHIT TANDON WORKS

—XPERIENCE

FMERGENCY VALVE / FREELANCE DESIGNE CONSWULTANT
March 2016 — Present (2 years 9 months)
Goa, India

Been working as a Freelance Art Director for clients in UK, Spain, India and Canada. I've led
Branding, and UIUX projects. Worked with clients from the Hospitality ,Real Estate, Fashion
and Tourism industry. Also provided design startegy assistance to early stage startups.

NEXGEAR / CHIEF CREATIVE OFFCER
March 2015 — March 2016 (1 year)
Mumbai, India

We are a bunch of travel, adventure & photography enthusiasts who also happen to be
engineers & designers with a vision to change the way people capture their adventures. We
designed an Intelligent Adventure Camera, named Frodo. As an early startup, | wore many
hats and | headed the Ul/UX for Frodo’s App as well as all branding and marketing needs.
Frodo's Indiegogo campaign was successfully funded in March.

TRIATURE / CHIEF CREATIVE OFFCHRR
June 2014 — March 2015 (10 months)
Mumbai, India

As Chief Creative Officer at Triature, | brought my Ul/UX experience and not only headed up
the WAP team (Web + Apps) but also oversaw the creative work done for our clients.
Working across industries in India, Triature provides Digital Interaction solutions and Digital
Marketing services with successful results. Also assisted the founders on pitches, closing
new business, hiring creatives and building relationships with our existing clients.

| NT R ODWUCTI ON

BETIT GRO UBRS SR, | DIRECTOR
May 2013 — November 2013 (7 months)
Vancouver, BC, Canada

My duties as Senior Art Director included branding the newest player on the IGaming
scene, hiring up the art team and overseeing initial art direction for their products. | worked
closely with the CEO, Product Managers, the Head of Design and the individual Marketing
teams.

A BHINKING APE / ART DIRECTOR
November 2010 — May 2013 (2 years 7 months)
Vancouver, BC, Canada

As an Art Director at A Thinking Ape, | was responsible for the overall branding and artistic
direction of this new mobile startup. Along with rebranding the startup, my duties included
over seeing the art production, UX of products, Ul mockups for new and existing games and
creating various branded collateral such as tshirts, stickers and posters for company events.

BLAST RAEMEREE S TR - S CNER
February 2007 — November 2010 (3 years 10 months)
Vancouver, BC, Canada

Working in large teams, | worked closely with Art Directors and Creative Directors to
produce web campaigns and websites. | was an integral part of accounts such as Electronic
Arts, Nike, Air Jordan, Microsoft and Starbucks. | was also brought in for pitches and internal
tasks.
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ROHIT TANDON WORKS

CuUTSO

JI/ UX

Hi there!

You're paying tco
much for high quality,
ethically made clothes.

Chie-Hoardin Chiestiong

Loading screen

Mockups created for CUTSQO’s Investor Pitch Deck. The app was designed to capture the consumer’s preferences using a tinder

style LOOKBOOK. based on the data collected, designs would be curated and presented BACK to the community , Once designs

reach the production threshold, consumers can pre-order them and recieve them directly from CUTSO,.

®

Cutso runs curated
design competitions
where only the garments
you back get produced.

— —

What size shirt do you
normally wear?

Does this shirt fit your
everyday style?

Small

Medium
Large

Extra Large

(i -Hoardin Chiestions

Chn-Boarding

&

There's no waste
and no high overheads,
50 no 5-6x markup.

Customized Home Screen

Wene Tab

8

You'll get premium
quality menswear, ethically
made at half the price of
the high st.

e
st i
EXFLORE THE LATEST

DESIGNS

& LET m LEARM

WHAT YOU DIG.

oy
g

The Cutso Lookbook fntro

Tell us, which styles
represent you!

It's starts by building
your individual style profile,
by flipping through
the Cutso Lookbook

= Cz{{)IKBOOK

STAGE 4

ADD TO CART

The Cutso Lookbook

Category by Stages

Sursaae maun

Product Detail Page

Turn'’s out you will
really like what we have!

Sign up with a tribe
of like minded men,

so you can hamess
the power of the crowd.

Emnail

Passwecind

THE &m STASES
svaae 1 Jdea S Desion
srane : @ Product Sampling

staae 3 @ Production

sraan « @ Stocked

Stages Description



ROHIT TANDON WORKS CuUTSO

S TCH
JECKS

Our Vision

“ Cutso is a technology platform using AR ET s
lean principals to re-imagine the Opportunuty e

LIFESTYLE

fashion industry. starting with men. » | W

Culis=

DESIGHN

Solution g\, SRoWoRGUREID __ Solution

) Curated based on data o Desic
BUILD ., @athered by the Lookbook :

Iraction : Minimum Viable Product 1.0

* Crowdfunded o Landing page : www.Cutso.co to test messaging

PRODUCE : W Q r : : D manufaclurers.  © inventory, aith Desianers. © Customer conversations to ensure were solving real problems

MEASURE
Only designs reaching =
threshold are produced - LEAN FASHION DEVELOPMENT

s IDBATION -c-iocaao-s PRODUCT SAMPLING -------c PRODUCTION --ccc-vvcane STOCKED --ccccceocenn

= 1224  2115% 239

" | CROWDFUNDING ) . : 4
LEARMN ! i L REGISTERED USERS LANDING PAGE OPT-IN RATE CUSTOMER DEYELOPMENT GROUP

Users vole on design

compebitions with their wallet

Assumptions to validate: Con e titive Ana / ) SIS

Consumer Value Proposition a‘@
................................ BRANDS ... KICKSTARTER -.::. oeiess GUSTIN::- AMAZON:::: ASOS .
Lser Acgusition Model Vertical Integration o e v v \f/x v,/x
o L] - B - & ] .

Product Development Feedback loops

NEXT STEFS M?;?&F;Shm v X v v x v k
Wi Vidble Product S0 itial Torges Marke: R e e s e Zh(li’l IOLL

Lendon based creative class f CUCEL TN T VT R T U
Professional male Gen X + Y Funds Protected by - : : : : :
: his SEOCHE: S B v T O

| Clickabl Pty Physical Products e T RN AR

Mens Shirts




ROHIT TANDON WORKS CuUTSO

|D R O D U CT D E S | N Part of my task was also to work with the Founder to develop the first line of products, Utilizing the digital platform

we landed on printed shirts. By designing the first line of shirts, CUTSO is in the process of recruitng other designers,

| also provide Creative Direction to make sure the designs are on brand,




ROHIT TANDON CuUTSO

(s

You're paying too much for high quality,
ethically made clothes.

Join Cutso for access bo premium menswear
at half the price of the highst.

The fashion industry hasn't evolved
much in decades. On average,
traditional retailers still mark their
products up 5-6x.

e UL
RETAIL

AT WWE DO THINGS DIFFEREMTLY.

You're paying too much for high quality,
ethically made clothes.

HERE'S HOW IT WORKE.

B atarts by getting 16 know you better, Build yeur
individual style profile. by Mipping thraugh the
Lookboak fananymcusty if you prefer.

Join Cutso for access to premium menswear
at half the price of the high st.

Wl link you up with a tribe of like minded men. so
you can harness U power of the crowd.

JOIH UE

Instead of dictating what you should buy, we
put the power in your hands.

® & 8

Cutso runs cursted There's no waske ard no Wl gt premium
duign compatitians hagh everheads, 50 no gualily frsndweas,
whers Gn Iy the S-ix rruaskisg, rmacle by sthical
garments you back get maniufaciunsns ot hall
produced. the price of the high st

LAUNCHING S0O0ON

Join Cutso (Its free) by entering your email below,







ROHIT TANDON FR OD O

-rodo was an Intelligent Adventure Camera, that set out to solve A
oroplem.We g0 on epic trips, and record large amount of footage
which SIS untouched and unseen. | joimced Nexgear lechnologies,
as their Chiet Creative Officer and wasMcharge of art direction,
JI/UX and marketing. Frodo was their first produet and it haa

some grcat challenges

Y E AR SERVICES STATUS
2015-2016 Branding, Creative &« At P rodtic TEeHe=Ere Rl NalE Ak
Direction,; UMUX-Design. standalone app was released

g ) LI EIEN Y oY sl ke liinieh



ROHIT TANDON WORKS

SRANDING

Frodo, had to sitin the middle of a crowded
market. In an array of Technology and
Adventure companies, Frodo had to fit in

and stand out.

We wanted to replace the passive Record
icon, with a "Shoot-To-Share" icon. It meant
that the user was shooting with the purpose

of sharing.

L

RECORD SHARE SHOOTTO SHARE
ICON ICON ICON

FRCODO mdz{eln]e




ROHIT TANDON WORKS

JI /7 UX

With an intelligent adventure camera in your hands, our smartphone app had
to be intelligent as well. From the moment the app was connected to the

camera, the user would be able to create videos with ease.

The app has 4 core sections.

Featured Content, Camera Control, Gallery 1/ AutoStories.

Via the app, the user can manage media files on his Frodo, create and edit

videos, share them directly from the app and explore curated content.
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GALLERY GALLERY SETTINGS

N

B UNSYNCED MEDIA FOUND

FRODO APP SETTINGS

NORTH &

PIPELINE Autes Syne Fhes e Cannect

Dalete Madia after trariler

Prefernd layout

Show preview of last image taken

CAMERA SETTINGS

Autes Syne il en Cannect

Dielete Mecha sfier brarnfer

Prefarred layout

tile

EN FlE I. DS . Shirer praview of et image raken

SYMNC SETTINGS

fusto Sync fles on Connect

Dlete Media 010 trarrber

‘it

Frefered layeut

EXPLORING

MEXICO Ul ACCENT COLOUR

MY STORIES TITLES

g L
ENFIELDS. , 7 ' e -
- ' ' : g,

T [

SAFARI DREAM

Y E )RR R Ry

4 TARUM GUPTA .
. . . o - ppiity Your Story is ready.
STORY PRESET ;

X Mow go share it!

JIGGY + ROHITO + AMAR

A R
SRR LAND
. ;
-+ e & = = Your Story will be discarded.

THAMES TO OUR FRIENDS

STORY TITLE et

DESCRIPTION

8 ad il L9 o § . +

» 010 | 0345 MG e

’ f u‘ ‘ n w Add & Frodo Bumpes to your Story

Musie Libeary

-+

SHARE ON
. i

o
v




ROHIT TANDON WORKS

FRODO

MARKETING

Working with the Marketing Officer,
we created all the campaigns for
Frodo. From creating buzz at
CES2016 to creating content for
Frodo’'s Indiegogo campaign, we used
all personal footage to bring a sense

of ownership to the campaign.

In March 2016, Frodo was
successfully funded, however it was
not enough to bring the hardware to
production. Later on the App was

rebranded and launched for iOS.

o e

@FRODOCAM

JOIN US ON OUR JOURNEY &

........

The Most Intelligent AdVent
Camera Is Arriving

Condé Nast

-----

Intelligent Adventure
Camera that edits for you.

FRODO

" FRODO.

. The Most Intelligent Adventure Camera is Arriving
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ROHIT TANDON WORKS M I SCELLANEOUS

CLIENT
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2018
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SERVICES
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BRANDING
UlI/UX
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DEVELOPMENT
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ROHIT TANDON WORKS M I SCELLANEOUS

CLOBAL q - } LOEAL

@ INVEST SURREY < @ INVEST SURREY i3] - : P
& PARTNERS & PARTHERS NORTH SURREY s : ;

: RECREATION CENTRE

LIFEETYLE

suwné‘) ll , f
MIJ‘EIMI '. '. o g METHO IDENTITY @
=1 =l
CLIENT Y E AR S EsRWW ITCG".E & S TATUS OVERVIEW
INVEST SURREY 2018 JI/UX LAUNCHED

WORKED WITH COMMON THEORY AND DESIGNED AN

INTERACTIVE EXPERIENCE SHOWCASING KEY AREAS &
FUTURE PLANS OF SURREY.

& PARTNERS



ROHIT TANDON WORKS M I SCELLANEOUS

CLIENT

PRI ATE

Y E AR

2018

SERVICES

BRANDING
U/ UX

STATUS

PRE=SEED

LOGIN WITH

OVERVIEW in g

CUNCERITS F IR A
DOUBLE DATING APP
IN INDIA.




ROHIT TANDON WORKS M I SCELLANEOUS

SPEEDUF  pobert Doe woss SPEED.~ p———

oo Do LN MO0 frd e Bl | . oh DR % h. DHIE
SLP The) ry | Doow Bl 259 C Mg THLTE D ety Ol TIYYE O [ ] ZNATE O i AT I
8 o 0 - o " O N AT O b3 Analytes General Profit Trades Losing Trades
0.43 % - 059 % 160 % 0.43 % - 0.43 % 2 0.43 % ik ng
Mo 5250 ] ¥ W00 T ]
- - §OF Trad 3 T 1 T 1
e Market Overview : ¢ Contiaery ) . . : :
dovg, T T 1 min diee rart o T § 10500 Larget fr § 500
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Lt L 3 et 2y e TR AT A Ve Calre 3 1 3R L3, =1 8 feld LD
Esll S4P 500 Ermiri 281375 o
[BE 1 | 3y Sy il g rE Gl | 3 ks Eoeld B

CLIENT Y E AR SERVICES STATUS OVERVIEW

SPEEDUP TRADERS 2018 J1/UX UNDER DESIGNED A TRADING DASHBOARD WHICH IS MEANT T0O
DEVELOPMENT BE USED AS A TRAINING TOOL FOR PEUOPLE NEW TO
INVESTING.
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CLIENT

BLISSSPACE
INTERIORS

E CINSEE RS SIS

With a cholog of owir 200 designs, colours and
finEkds vt are abhi 2o Gifer i nyond A0 Opporiunity
b P Rt clddiin Bifetuin, vl binved Ui Brudcpt.

Click the hotspots to select a different finksh.

= LT

Y E AR SERVICES

2018 J1/UX

M I SCELLANEOUS

g, 1

e

STATUS OVERVIEW
UNDER DESIGNED A FULLSCREEN WEBSITE FOR AN INTERIOR
DEVELOPMENT COMPANY WITH AN INTERACTIVE TEXTURE EXPLORER.
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CLIENT
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ART DIRECTION

STATUS

LAUNCHED

OVERVIEW

BOOK COVER FOR A SCI-Fl s
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{ SCANM HISTORY { REVIEWS

[}
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Z
m
3
0
[

T

ASSASIN’S CREED:
BLACKFLAG

MAGSCANNAR

ik

COMMUNITY REVIEWS

arhelix

CLIENT Y E AR S ERVICES STATUS OVERVIEW

NEARFUTURE 201/ J1/UX DID NOT DESIGNED AN AR APP TO SHOWCASE HIDDEN CONTENT ON
LABS LAUNCH UK'S LEADING ENTERTAINMENT MAGAZINE CALLED GAME
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M I SCELLANEOUS

CLIENT

AXITA

Y E AR

2016

SERVICES

ART DIRECTION

STATUS

LAUNCHED

OVERVIEW

WORKED WITH COMMON
THEORY TO ART DIRECT

AXTAS 0 SURPERNE T

MYTHS" CAMPAIGN.

DESIGNED A POSTER AND

STYLE FRAMES FOR A

MOTION GRAPHIC VIDEO. K
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