STRENGTH IN COLLABORATION
Celebrating the impact of corporations and foundations

2018 YEAR IN REVIEW

A MESSAGE FROM THE PRESIDENT’S OFFICE
Together, we’re building a better world for children.

October 2019
Dear friend,

EDGAR SANDOVAL SR. | President, World Vision U.S.
Edgar joined World Vision in 2015 as chief operating officer, bringing with
him a strong background in general management, operations, innovation,
and brand-building. Before joining World Vision, he spent 20 years in various
leadership positions with P&G. In his last role, as Vice President and General
Manager of Global Feminine Care, he made it his mission to advocate for girls
and women around the world and help empower them to live life to their

I am often struck by how few options there are for

enabled us to impact the lives of over 200 million

children growing up in extreme poverty. But that’s

vulnerable children by tackling the root causes of poverty.

precisely what makes me so proud at this moment to be

Here is more evidence of the miraculous impact you’ve

leading World Vision—an organization grounded in faith

helped make possible:

that works in the hardest places to bring hope and
opportunities to children the world has forgotten.
Trusting in the God of miracles, we try every day to
achieve what seems impossible.

• World Vision is reaching one new person every 10
seconds and three more schools every day with clean
water.
• Because of our community-focused solutions, for every

fullest potential (#likeagirl). He earned a B.S. in engineering and a B.A. in

While the need may be daunting, we are making

sociology from Rutgers University and an MBA from the Wharton School at

tremendous progress. In 2018, thanks to our generous

the University of Pennsylvania.

partners and donors, we received more than $1 billion in

• Over a five-year period, nine of every 10 of the severely

revenue. Stewarded with care, this enabled us to devote

malnourished children we treated made a full recovery.

$54 million more this year to our transformative work
that opens doors to fullness of life for vulnerable children.
I think often of 8-year-old Faith, my sponsored child in
Zambia. Her father helps maintain the clean-water

child you help, four more children benefit, too.

Thank you for partnering with us and for believing in the
world’s most vulnerable kids.
With gratitude,

borehole well that World Vision built in her community,
which helps Faith and other kids to thrive. Thank you for
believing in kids like Faith, and for giving them hope!

Edgar Sandoval Sr.

Today, we stand on the brink of something no other

President

generation has dared to imagine: the elimination of

World Vision U.S.

extreme poverty from the face of the earth! In just five
years, together with our partners and donors, God
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A SHARED VISION FOR A BETTER WORLD
World Vision is partnering with corporations and foundations to help achieve the
United Nations’ global Sustainable Development Goals (SDGs) by 2030.

ABOUT US

SUSTAINABLE DEVELOPMENT GOALS

With a presence in nearly 100 countries around the

Our work aligns with many of the Sustainable

world, World Vision is committed to improving the

Development Goals defined by the United Nations as

lives of vulnerable children and families by:

“the blueprint to achieve a better and more sustainable

•	partnering with communities to develop longterm solutions to overcome poverty
•	providing emergency assistance to children and
families affected by natural disasters and civil
conflict
•	advocating for justice on behalf of people living

future for all.” These goals address a range of global

#1 No poverty

#6 Clean water and sanitation

#2 Zero hunger

#8 Decent work and economic growth

#3 Good health and well-being

#11 Sustainable cities and communities

#4 Quality education

#12 Responsible consumption and production

challenges such as poverty, inequality, and injustice,
to build a world of peace and prosperity.
In 2018, World Vision’s corporate and foundation
partners generously donated significant funds and
resources that helped move us closer to achieving
several of these Sustainable Development Goals (right):

in poverty

#5 Gender equality
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PROGRAM HIGHLIGHTS
Your support helped make a significant difference in millions of people’s everyday lives.

4 million people

16 million
disaster survivors
received urgent aid

in the U.S.

†

received assistance

U.S. PROGRAMS Children and families in distressed

EMERGENCY AID Disaster survivors, refugees, and

communities in the U.S. received basic necessities such

internally displaced people around the world received

as clothing, school supplies, and building materials, and

support worth $689 million in the wake of 143 humanitarian

more than 1.9 million people received emergency help

emergencies, including the Rohingya refugee crisis, the

following disasters.

Indonesian earthquakes and tsunami, and the ongoing
Syrian refugee crisis.

4.1 million children

benefited from microloans

4 million people
†

received access to safe water

ECONOMIC EMPOWERMENT Microloans totaling

CLEAN WATER People in 52 countries received access

$726 million were disbursed to 1.1 million hardworking

to clean water, with 2.8 million people benefiting from

women and men in 29 countries, improving the lives

sanitation improvements and 5 million from hygiene

of their children and impacting 2.4 million jobs in

interventions. World Vision reaches one new person

their communities.

every 10 seconds and three more schools every day with
clean water, and is committed to reaching everyone,
everywhere we work by 2030.

3.5 million children

were helped to thrive through sponsorship†

CHILD SPONSORSHIP Children and their communities
in sponsorship programs worldwide—including more
than 1 million supported by caring donors in the U.S.—
received access to life’s basics to help them build a
brighter future.

†


Achievements
made possible with the support of all World Vision donors around the world.
Achievements not marked with this symbol were made possible with the support of World Vision
donors in the U.S.
Unless otherwise noted, results and data included in this report reflect World Vision U.S. activity in
fiscal year 2018 (October 1, 2017 through September 30, 2018).
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CORPORATE PARTNERSHIP HIGHLIGHTS
Thanks to strong collaborations, we were able to do more than ever for kids in need.

Companies
contributed

World Vision

received

$168 million

in gift-in-kind donations

to support
$11.5
million

relief, development,
and advocacy work

REVENUE FROM GIFT-IN-KIND DONATIONS Product

FINANCIAL SUPPORT World Vision’s programs around the

donations to World Vision created $168 million in booked

world were partially funded by generous donations from

value, and the tangible benefit to people’s well-being was

our corporate partners, including cash grants, cause-

significantly greater.

marketing proceeds, workplace giving, and matching gifts.

595

American and

U.S.-based
companies

partnered with
World Vision

WORLD VISION U.S. CORPORATE PARTNERS Socially
responsible corporate partners offered financial support,
product donations, and the power of their people, their
customers, and their brands to support World Vision’s
relief, development, and advocacy work.

84,377
pallets of goods

33

countries
WERE SHIPPED TO

PALLETS OF DONATED PRODUCT Thanks to the
generosity of hundreds of corporations, World Vision
shipped tens of thousands of pallets of top-quality
products, including medicine, school supplies, shoes, and
personal care items, to benefit children and families in
both our domestic and international program areas.

51 companies participated in

89 kit build events
resulting in

39,645

kits and backpacks

EMPLOYER AND COMMUNITY ENGAGEMENT EVENTS
Through World Vision’s hands-on philanthropic
team-building program, employees at 51 companies built
tens of thousands of supply kits to help people in need.

Unless otherwise noted, results and data included in this report reflect World Vision U.S.
activity in fiscal year 2018 (October 1, 2017 through September 30, 2018).
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WORLD VISION PARTNER SINCE 2008

WORLD VISION PARTNER SINCE 1997

SUSTAINABLE DEVELOPMENT BADGES

SUSTAINABLE DEVELOPMENT BADGES

COLLABORATING TO INSPIRE KIDS
to make a difference in the world

HOLISTIC AND HANDS-ON
Changing lives through collaboration
What are some of the results of the partnership?

A shared desire to equip kids to make a sustainable global

educating kids about global needs and how to meet them,

Essendant—a national distributor of office, sanitation,

These trips demonstrate to our employees that World

difference has built a strong partnership between Group

such as donating mosquito nets to prevent malaria. Since

industrial, and other supplies—has supported World Vision

Vision knows how to make an impact. Through seeing

Publishing and World Vision. As America’s leading

2015, the company has donated 556 pallets of goods to

through gift-in-kind donations and monetary gifts for

the work firsthand, we can say for certain that our

producer of Vacation Bible School (VBS) programs, Group

World Vision to change the lives of children and families all

disaster relief and special projects. Additionally, Essendant

donations are being used in the most effective ways

Publishing touches the lives of nearly 3 million children

over the world.

has sent more than 80 employees on international Vision

for immediate needs and to rebuild communities for

every summer, in addition to creating a wide variety of

Trips to Nicaragua, Rwanda, Zambia, Armenia, and other

the long term.

faith-based content, products, and experiences for kids,

For more than a decade, the charitable foundation of

countries—as well as on a domestic visit to Texas following
the hurricanes in 2018—to see how their gifts are bringing

2.

3.

In 2017, 12 associates traveled to Vietnam and heard

hope to struggling communities.

stories about World Vision’s impact on people, such as
entrepreneurs who rely on microfinance loans, and

An interview with Tracey Horwich,
Executive Director, Essendant Charitable Foundation
1.

What has been a highlight?

students who can attend school because their basic
needs have been met. Just a few weeks after our

teens, and adults. In 2018, the company collaborated with
World Vision through its VBS ministry, Operation Kid-toKid, encouraging VBS participants to give of their own

“The heart of Group is very generous,” Brolsma says.
“It’s part of our DNA to serve others and our community.
How great that we have a role in mobilizing children to
see the need.”

resources to help other children in need. Together,

In 2019, Operation Kid-to-Kid is raising funds to help

students raised enough funds to provide 121,000 children

prevent malnutrition in Zambia. To prepare, Brolsma and

in Haiti with enough food for one year.

other staff members traveled to Zambia on a Vision Trip to
see firsthand how basic access to healthcare has a long-

How is World Vision a good partner for Essendant?

associates returned, a devastating typhoon hit the

“It’s been a fabulous partnership,” says Jody Brolsma,

Essendant Charitable Foundation is the platform that

areas we had visited. This tragedy hit so close to

Executive Editor and Children’s Ministry Champion for

enables our associates to engage in giving back, and

home—it was comforting knowing our support for

Group Publishing. “World Vision does a great job of

“We want to shine the light on the great work World Vision

World Vision has been a partner in creating hands-on

World Vision would be put to immediate, practical use

painting the picture of need in terms kids understand.

is doing in the world,” Brolsma says. “The like-mindedness

events for our national meetings, as well as creating

in the rebuilding effort.

They have the resources that fit our objectives and they

of the two organizations has created a wonderful

have the infrastructure that makes effective use of the

environment for an effective partnership that impacts

funding kids provide.”

children here in North America as well as internationally.”

outstanding experiences for our global giving
traveling teams. It’s gratifying to know that our
donations are making programs possible, like the
vocational training program in Appalachia utilizing
our donated products.

4.

Do you have plans to work with World Vision again
in the future?
As our business transforms, we look forward to

An interdenominational company, Group first engaged

collaborating with World Vision to identify programs

with World Vision in 1997 by collecting school supplies

that are beneficial to their organization that match

for kids in need. The relationship grew in 2010 when

with our needs and available resources. We’re thrilled

Group selected World Vision as a VBS missions partner,

term impact on the lives of kids and families.

with this partnership, and are grateful for their
support and understanding of our business needs.
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WORLD VISION PARTNER SINCE 2007

WORLD VISION PARTNER SINCE 2007

SUSTAINABLE DEVELOPMENT BADGES

SUSTAINABLE DEVELOPMENT BADGES

LITER BY LITER
Joining forces to bring clean water to the world

FABRIC DONATIONS
Providing critical protection from the elements

For more than a decade, a strategic partnership between

“Water can be transformative for children and their

Phifer Incorporated is a leader in the insect screen, solar

reflects heat, so they’ve used it in schools for shade in

Procter & Gamble (P&G) and World Vision has brought

families,” Kamphuis explains. “Like World Vision, we

control fabrics, drawn wire, engineered products, and

Nicaragua, for example. It can also be used as canvas

clean water to the world, one liter at a time. P&G serves

believe proven solutions can help to unlock the incredible

designed fabrics industries. In a partnership spanning

for art.

consumers around the world with a portfolio of trusted,

human potential that exists all around the world.”

two decades, Phifer donates high-quality gift-in-kind

quality brands including Gillette™, Crest™, Olay™,

products that meet a variety of global needs. And World

Pantene™, Tide™, and Charmin™. The company recently

The impact of this partnership is featured in ACTIVATE—

Vision provides an invaluable business solution that

celebrated the achievement of its 2020 goal of delivering

a six-part documentary series that premiered fall 2019 on

demonstrates Phifer’s commitment to corporate social

15 billion liters of water through its non-profit Children’s

National Geographic. One episode focused on the clean

responsibility.

Safe Drinking Water (CSDW) Program. World Vision is

water crisis and additional stories featured Tummon

the largest nongovernmental provider of clean water in

Kamphuis and Patricia Heaton, World Vision Celebrity

An interview with Gwen Kerr,

the developing world, and has helped P&G bring more

Ambassador and award-winning actress.

Director of Financial Accounting, Phifer Incorporated

than 2 billion liters of water to people in 37 countries
since 2007.

P&G’s investment in World Vision’s work doesn’t stop at

1.

water. The company has also provided collaboration and
“We have incredible overlap in our missions,” says Allison

financial support for World Vision’s gender equity

Tummon Kamphuis, Global Gender Equality & CSDW

programs that empower girls in Ghana and other

Program Leader for P&G. “World Vision is a believer in

countries. Additionally, P&G has supported disaster relief

innovation and partnerships and P&G is providing a

efforts both internationally and domestically, including

bridge to help make real impact possible.”

the 2018 super typhoon in the Philippines.

One P&G Purifier of Water packet can turn 10 liters of

By collaborating with partners like World Vision, P&G

dirty, potentially deadly, water into clean, drinkable

is now accelerating its efforts to deliver 25 billion liters—

water in only 30 minutes. The simple process has been

more than 100 billion glasses—of water worldwide by

instrumental in changing lives all over the world by

2025. Successful relationships like this prove the

improving health, opening doors to education, and

potential to change lives and make a tremendous

increasing economic opportunities.

impact on the world.

3.

The old adage of “seeing is believing” holds true. We
see our rolls of fabric being loaded onto trucks here
headed to World Vision, then later see it in its final
form, helping others (through photos). That vision
makes you want to do as much as possible to help. As
we learn more each year about World Vision’s
humanitarian efforts, we’re thankful that World

How did the partnership begin?

Vision is there to facilitate the movement of goods,

We had slow-moving material that we wanted

supplies, and services to places in need throughout

utilized to help someone in need. We became more

our globe.

intentional when we had opportunities through
World Vision. Now we donate to the warehouses

4.

Why is World Vision a good fit for Phifer?
We call ourselves part of the Phifer family, no matter

whenever we have these products available.
2.

How does this partnership impact your employees?

what our role is. That heart flows through the

What are the products you donate and how do

corporation. This aligns with the goals and mission of

they help?

World Vision. It’s heartwarming to see what World

We provide international donations of our woven

Vision is doing in the world, and if we can be a small

fabric, Sheerweave, Phiferglass, and Design Fabric.

part of that, it’s a wonderful opportunity.

These materials can be used to provide enclosures
and walls for housing, covers for latrines, and
protection from the elements and insects.
Sheerweave reflects up to 70 percent of sunlight, and

5.

Do you plan to collaborate with World Vision in
the future?
This partnership is a true win-win. I’m confident that
when we have woven material available, we’ll contact
World Vision to make the donation.
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WORLD VISION PARTNER SINCE 2004

WORLD VISION PARTNER SINCE 2000

SUSTAINABLE DEVELOPMENT BADGES

SUSTAINABLE DEVELOPMENT BADGES

STRENGTHENING U.S. COMMUNITIES
by serving the most vulnerable

ELIMINATING POLIO IN CONFLICT ZONES
Innovative method finds success in South Sudan

Paving the way for positive change in the community and

This collaboration expanded outside the Northwest in

In October 2015, with funding from the Bill and Melinda

World Vision via the CGPP and partners developed skills

helping neighbors in need, the Gary E. Milgard Family

2018 with a grant from the Skylight Foundation, part of

Gates Foundation, World Vision, the CORE Group Polio

and built capacity at all levels of the surveillance system

Foundation has been a generous partner to World Vision

the Gary E. Milgard Family Foundations. This support

Project (CGPP), and its partners designed and

through consistent refresher training. Local assistants

through grants to its U.S. programs. Since the beginning

enabled World Vision to increase its impact in Southern

implemented a new and highly effective community-based

and KIs were trained on polio and disease surveillance and

of this successful partnership, the Foundation has enabled

California through collaborations with three local

surveillance (CBS) system in South Sudan’s northern

on reporting, strengthening community resources and

World Vision to increase the number of vulnerable

nonprofits—the Dream Center Los Angeles, the SoCal

states. South Sudan ranks high on the list of CGPP

creating a system that could be incorporated by the

children and families it serves in the Pacific Northwest by

Network Assemblies of God, and CityServe. The grant

countries with the potential for a wild polio outbreak. The

government. The KIs are respected community members

78 percent. Thanks to partners like the Milgard Family

helped pay for major operational expenses, such as the

new approach used unpaid community key informants

and include chiefs, village leaders, church leaders,

Foundation, World Vision’s efforts in the region helped

cost to transport resources from the Fife warehouse to

(KIs) rather than paid health workers, covering 34

traditional birth attendants, teachers, local clinic owners,

transform the lives of more than one million people facing

Los Angeles. Through this important partnership, World

counties in conflict-affected areas of the country. Using

traditional healers, youth, and women leaders.

poverty in 2018.

Vision’s Los Angeles affiliate operations served more than

community-based health monitoring and behavior change

124,000 vulnerable children and adults across the region

education, community volunteers created a new system of

Data shows that engaging the community through the use

this past year.

monitoring children for the potential of contracting polio.

of local NGOs helps people identify and detect potential

children, the Foundation supports the efforts of charities

The strategy of working with and through local NGOs

polio cases. NGOs hiring and training paid local staff

in Pierce County, Washington. The partnership with

“I believe World Vision is a great match for our foundation

made CGPP South Sudan one of the only partners able to

along with training and supervising unpaid community

World Vision first began with a grant in 2004 to tutor and

because they help the people who need it most. They work

maintain surveillance and social mobilization activities in

volunteers has proved to be highly effective. Partnership

mentor struggling students from low-income families in

from a global and local standpoint to make the world a

the midst of the conflict.

with the implementing local NGOs and stakeholders,

the Seattle-Tacoma area.

better place for children and adults everywhere.”

Created in 2000 by Gary and Carol Milgard and their

Then in 2012, the Foundation increased its support by
awarding a grant to fund the operations of the World
Vision Pacific Northwest warehouse in Fife, Washington.
This warehouse is one of a network of distribution centers
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—Lindsay Ehlers
Program Director and Board Member
Skylight Foundation
A legacy of the Gary E. Milgard Family Foundations

collaboration and engagement with the local community,
South Sudan’s prolonged civil war has led to the

and coordination through a well-established and well-

destruction of health facilities, a decline in disease

functioning CBS structure are necessary to develop

surveillance, and an increase in counties not reporting

strong programming in fragile areas.

signs of polio cases. With the high levels of violence and
unrest, many health workers, who were primarily

located across the United States. These sites supply local

responsible for treating children with signs of polio, have

families in need with vital resources through three

fled. The numbers of unvaccinated or minimally

programs: the Essential Supplies Center, the Teacher

vaccinated children have increased, as has the threat of

Resource Center, and the Building Materials Center.

vaccine-preventable outbreaks.
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WORLD VISION PARTNER SINCE 1989

WORLD VISION PARTNER SINCE 2015

SUSTAINABLE DEVELOPMENT BADGES

SUSTAINABLE DEVELOPMENT BADGES

THE CLEAR APPROACH TO CLEAN WATER
Partnership ensures water sources are sustainable

FAITH LEADERS INSTRUMENTAL IN SAVING LIVES
Research proves effectiveness of faith-based approach to family planning

Since 1989, The Conrad N. Hilton Foundation has

Research showed that World Vision’s community-based

In Africa, more than four in every 10 women of

Conducted in Ghana and Kenya, the study measured the

partnered with World Vision with a shared goal of

approach to achieving sustainability was the difference.

reproductive age want to avoid pregnancy—that’s a total

change in contraceptive prevalence rate among women of

eradicating preventable diseases through improved clean

Success in making sure the water points kept functioning

of 125 million women. Yet nearly half either use no

reproductive age in communities where faith leaders—

water access. To date, this effort has provided sustainable

depended on two factors: establishing a local water,

contraception or employ traditional methods, which are

Christian and Muslim—were exposed to the CoH

access to clean water for more than 3 million people in

sanitation, and hygiene committee to monitor and maintain

not typically reliable. These women are defined as having

maternal, newborn, child health, and HTSP trainings, as

Ghana, Mali, and Niger; contributed to a dramatic

the water points, and charging a fee for water use.

an unmet need for modern contraception, and account for

compared to communities without these interventions.

reduction of diarrheal illness and trachoma in West Africa;

90 percent of all pregnancies in Africa. Often the results

and helped eliminate the waterborne Guinea worm

The Hilton Foundation’s partnership with World Vision

can be fatal: unplanned pregnancies are responsible for

The results were promising. In both Kenya and Ghana, the

disease in Ghana.

extends beyond water. In June 2018 the World Health

more than 150,000 deaths of mothers and 950,000

study demonstrated that using the CoH faith-based model

Organization announced that trachoma, the leading cause

newborns every year. If these needs were met, the number

to increase knowledge of HTSP and the demand for

Safe drinking water and basic sanitation are critical to

of infectious blindness, had been eliminated in Ghana.

of unintended pregnancies would drop from 23 million to

modern contraceptive use in rural areas is not only an

human health and development, yet over 884 million

World Vision and the Hilton Foundation played a key role

five million per year—saving more than one million lives

acceptable methodology among faith leaders, it’s an

people—many of them in sub-Saharan Africa—lack access

by providing clean water and improving sanitation and

annually.

effective one. Where faith leaders were involved in

to clean water. For decades, the Hilton Foundation has

hygiene behaviors—three critical components in the fight

invested in expanding access to safe drinking water in

to eradicate this disease.

West Africa, largely through partnership with

training their congregation and communities, more
Education and access to modern contraceptive methods

mothers state they have knowledge of the benefits of

can change the picture. That’s why the John Templeton

waiting at least 24 months after giving birth before trying

nongovernmental organizations like World Vision to

Together, the two organizations continue to work toward

Foundation partnered with World Vision and provided a

for another pregnancy. More couples say they have

install thousands of boreholes with hand pumps in poor,

the shared goal of improving health and well-being in

three-year, $1 million grant to empower faith leaders to

knowledge of three or more modern methods of family

rural communities.

strategic regions by providing sustainable clean water

educate families about best practices for family planning.

planning. And more couples began using modern

sources. World Vision’s strong community engagement

In 2018—the program’s third year—a study was undertaken

contraceptive methods to prevent unwanted pregnancies.

Sustainability is a key objective of the Hilton Foundation’s

model combined with the Hilton Foundation’s resources

to determine the effectiveness in using this approach to

clean water work. In 2013, the Foundation funded an

are resulting in unique solutions and significant strides in

teach couples about healthy timing and spacing of

Partnerships like the one between the Templeton

independent study in Ghana conducted by the University

solving the global water crisis.

pregnancies (HTSP) and family planning through a

Foundation and World Vision demonstrate the power of

faith-based approach called Channels of Hope (CoH).

collaboration to save lives around the world.

of North Carolina Water Institute. Results showed that
water wells provided by most nonprofits broke down at
high rates. In contrast, as many as 80 percent of World
Vision wells were still functioning—even after 20 years.
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2018 FINANCIAL HIGHLIGHTS
»o
 perating revenue

(in millions)

Private cash contributions
Public grants (food and cash)
Gifts-in-kind
Other income, net
Total operating revenue

»o
 perating expenses (in millions)
Total program services
Fundraising
Management & general

EMPLOYEE ENGAGEMENT SPOTLIGHT
Strengthen your team. Change lives.

Total operating expenses

2018

2017

2016

$552
329
168
7

$572
303
158
11

$550
220
236
8

$1,056

$1,044

$1,014

2018

2017

2016

$907
91
56

$855
89
57

$835
96
57

$1,054

$1,001

$988

» net assets (in millions)

World Vision’s objective for
financial liquidity and reserves is to
$10
operate in a prudent range of stability,
$84
while recognizing the imperative of
$119
distributing maximum funds to mission
as quickly as possible. World Vision U.S.
remains financially strong, with sufficient
liquid assets to discharge ongoing ministry commitments and
other obligations.

» revenue and overhead trends (in millions)
» operating revenue
52%
31%
16%
1%

» operating expenses

private cash contributions
public grants
gifts-in-kind
other

86% programs
9% fundraising
5% management & general

Operating revenue for the organization increased by 1% during
the year. Public grants and gift-in-kind revenue increased while
private cash revenue decreased.
$1,200
$1,000

31%

$200

52%

$0

In 2018, 86 percent of World Vision’s total operating expenses
were used for programs that benefit children, families, and
communities in need.

» p rogram services (in millions)
total program services: $907

$1,002

$1,035

$147

$146

$153

$154

$157

2018

2017

2016

2015

2014

Total
operating
revenue

Through World Vision’s kit build program, corporate groups connect and build camaraderie by assembling kits

(fundraising,
management,
and general)

Fundraising, management, and general expenses (generally
referred to as overhead) increased $1 million in 2018, but our
overhead rate (overhead as a percent of operating revenue)
remained at 14%.
20%

0%

international programs
$776
domestic programs
$128
public awareness and education
$3

Total
overhead

» overhead rate (percent of operating revenue)

10%

the chance to make a life-changing impact together.

$1,014

$400

86%

and around the world. The inspirational, hands-on experience—customized for each company—gives employees

$1,044

$600

5%

1%

$1,056

$800

9%

16%

that provide essentials to vulnerable children and families affected by disaster or poverty, both here at home

$119 temporarily restricted
$84 unrestricted
$10 permanently restricted

total net assets: $213

14%

14%

15%

15%

15%

2018

2017

2016

2015

2014

“I would recommend World Vision to any corporation looking
for an impactful, highly organized team-building activity.”

View our Consolidated Financial Statements online at worldvision.org/ar

—Eileen Campbell, Community Relations and Urban Marketing Program Officer, Aetna
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2018 WORLD VISION U.S. SENIOR LEADERSHIP
Edgar Sandoval Sr. | President
Doug Treff | Chief Financial Officer
Christine Talbot | Senior Vice President, Human Resources

worldvision.org/corp
World Vision USA
World Vision USA
@WorldVisionUSA

Chris Glynn | Senior Vice President, Transformational Engagement
Margaret Schuler | Senior Vice President, International Programs Group

34834 Weyerhaeuser Way S.
P.O. Box 9716
Federal Way, WA 98063-9716

World Vision is a Christian humanitarian organization dedicated to working with children, families, and their communities worldwide to reach their
full potential by tackling the causes of poverty and injustice. World Vision serves all people, regardless of religion, race, ethnicity, or gender.
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