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LOW CONTENT PUBLISHING MODULE #8 
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Choosing your Price Point 
 

There’s no one-size-fits-all when it comes to pricing your low content books.  The key is to analyze 

similar low-content markets in your niche, create a complete profile of your niche market which 

includes: the average price point of books in that category, and then set yours accordingly. 

 

Don’t be afraid to play around with different price points. There’s no harm in trying out varying prices 

because if you don’t find they’re selling, adjust the price and test again! 

 

Want to know how to stand out, even in crowded markets? 

 

Doing this one thing will help you establish a brand and make a connection with potential customers 

so you can win them over. ;) 

 

Offer them even more value for FREE! 
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These are simple, yet powerful ways you can add value to your products to immediately boost sales.  

 

I’m talking about: 

 

• Offering customers an eBook version of your product as a free bonus. 

 

• Send them a secret download link to a special printable that they can download. 

 

• Give them an auxiliary component that enhances the value of your low-content book, such as a 

printable “to do” list that works perfectly with the yearly planner you’re selling.  

 

Neither of those things costs you a dime, but it will help you stand out on the marketplace so you can 

build a loyal tribe of customers. 

 

Now, you’re probably wondering how you can deliver these special bonuses to customers who 

purchase your products.  After all, Amazon doesn’t provide you with any customer data. 
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This is where the importance of building a mailing list comes into play! 

 

A mailing list is one of the most important tools in every publisher’s arsenal. With a list of targeted 

subscribers, you’re able to connect with your customer base instantly every time you publish a new 

book!  

 

To start building your list, just sign up for a mailing list account here: 
http://buildyourtribe.aweber.com/ 

 

Aweber is a powerful mailing list provider that make it easy for you to create laser-targeted newsletters. 

Their rates are also very affordable and you can upgrade your plan as you grow your list. 

 

Here’s the secret sauce to growing your lists quickly on Amazon: 

 

Step 1:  Register a domain that is geared towards the type of low-content books you plan to publish.  
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For example, if one of your niches targets work at home Moms who own their own businesses, a 

domain like www.WAHMJournals.com might capture attention.  

 

Step 2: Sign up for a mailing list account. Then, create a simple squeeze page using that account. 

Aweber makes it really easy by providing you with done-for-you templates. 

 

The opt-in page won’t be anything fancy. You want it to feature a subscription box that asks for your 

reader’s name and email address. 

 

In exchange for signing up to your list, send them a digital gift. You can set this to deliver automatically 

through your autoresponder’s backend. It’ll all go out on complete autopilot.  

 

Step 3:  Set up a hosting account so you can start building your website. Then, upload your squeeze 

page to your hosting account and point your domain to it so that when people type it into their browser, 

they’re instantly directed to the landing page. 

 

Step 4: Use a link tracking tool so you can monitor incoming traffic to your squeeze page. It’s always 
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good to know your metrics so you can see how well your offer is performing.  

 

I use http://www.PrettyLinks.com to monitor my links. Not only will it provide you with useful 

information regarding how many clicks you’ve received, but you can instantly shorten and customize 

the link. 

 

Tip: If you use Wordpress, PrettyLinks offers a free plugin. 

 

Step 5: Create your author page on http://www.AuthorCentral.com 

We’ll talk more about the importance of Author Central in the next chapter, but for now you want to 

create an engaging bio that includes relevant keywords, and include the URL to your squeeze page at 

the very top. 

 

Example: 

 

Download a free printable calendar template!  

Get it >> http://www.YOUR-URL.com  
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Now every time someone visits one of your book pages on Amazon, your pen name will be linked to 

your author page! From there, your customers will be able to also see all your books under that name!   

 

Here’s a recent example of how one of our team members did something slightly different that allowed 

her to price up her low-content series. 

 

You’ve seen countless holiday journals, but one of our team members turned an ordinary 

Christmas journal into an $3,300 a month product with just a few simple tweaks. 

 

I’m so grateful to be part of such a creative team, so during one of our weekly Skype meetings it came 

as no surprise that Kellie had something fun to share. 

 

She had been publishing standard holiday journals for a few weeks. You know the kind; they feature a 

Christmas tree on the front cover and then 100 pages filled with lines so that families to document their 

holiday traditions.   
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Nothing unusual, right? But after a conversation with her kids, Kellie got the idea to change it up a bit 

by creating a Family Christmas Memory Book that focuses on all aspects of the holiday.  It’s designed 

to include all family members so they can fill the pages out together.  

Here’s what she had to say: 

 

I had been thinking about ways I could spice up a traditional Christmas journal after seeing decent 

success with my regular ones.  What I decided to do was focus my journals on the entire family. 

 

After researching Amazon, I decided to go with a 5-year Holiday Memory journal. 5-year planners are 

always popular so I knew it was a good choice.  

 

Next, she went to work creating a handful of new interior layouts. 

 

They included: 

 

1:  A Holiday Wish List: Letters to Santa 
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We all love looking back on what our kids were interested in when they were younger, and so Kellie 

decided to dedicate one layout to children’s wish lists. The idea was that they could fill out a new wish 

list every Christmas for five years.  

 

2: Christmas Memories & Traditions 

The next layout was created so that families could share their favorite holiday memories and activities.  

Mom could write about a family sleigh ride; Dad could write about his favorite thing about Christmas 

dinner or perhaps talk about family that visited for the holidays. 

 

3: Christmas Coloring  

She also included a 1-page coloring page for kids for every year just to get them more involved. 

 

4:  Christmas Snapshots 

Her next layout was a blank page with an ornamental frame around the edges and a couple of photo 

box frame so parents and kids can glue or tape special photos to the page. 
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5:  Christmas Dinner 

Her next layout was a recipe/meal planning page that Mom and Dad can use to plan their Christmas 

meal, complete with room for a photo! 

 

This is just one example of how you can take an ordinary journal and transform it into a personalized 

one that will easily stand out on the Amazon marketplace.   

 

Even something as simple as changing your covers so that they are more focused on one specific part 

of a holiday can easily boost sales and help you build a memorable and unique brand while being able 

to increase your prices.   

 

Here are just a few ideas: 

 

• Thanksgiving Dinners to Remember: A 5-Year Journal 

• Easter Hunts: 5 Years of Memories 

• A Love Like Ours:  10 Years of Memories  

• Love of My Life: 5-Year Valentine’s Day Journal 
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• First Year of Marriage 

• Baby’s First Year: Memory Book 

 

New Resource: We recently interviewed a 6-figure low content publisher who agreed to spill the beans 

on what he does to generate up to $25,000 a MONTH with low content books.  You can read the full 

interview on our blog here: https://www.nicheraiders.com/6-figure-publishing  

 

Proceed to module #9:  Step-by-Step Guide to Publishing your Low Content Books 


