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LOW CONTENT PUBLISHING MODULE #5 
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Uncovering Profitable Niche Markets 
 

I’m dedicating an entire module to niche-hunting because it’s that important.  

 

Finding profitable, underserviced niches are the key to maximizing your income and squeezing every 

possible dime out of your low-content books. 

 

Here’s how I do it:  

 

Step 1: Research 

There are many ways to uncover hot niche markets, but we’ll start with Amazon since that’s where we’ll 

be publishing our low-content books.  

 

If you plan to publish via Lulu.com, Etsy, or other publishing houses, you should still use Amazon to 

gauge profitability and overall demand.  
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Here’s the tool I use to simplify the process: Publisher Rocket 

 

Publisher Rocket is one of my favorite tools for evaluating the profitability of journals and other low-

content books on Amazon.  

 

Note that when you purchase it, it will be called KDP Rocket, as the original program was designed for 

Kindle eBooks. However, once you purchase KDP Rocket, you’ll be able to also download Publisher 

Rocket, the new update that focuses on print books.  

 

Get it here: https://profitablejournals.com/kdprocket  

 

After researching so many different Amazon-based tools, Publisher Rocket seems to be the most 

reliable when it comes to digging deep into niches to figure out how many books are likely to sell each 

month.  
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That being said, it’s not uncommon to see a slight fluctuation in estimated book sales from week to 

week by $200-300 based on recent activity and ranking.  

 

With Publisher Rocket, you’re also able to uncover keywords that you’ll use within your book listing 

and descriptions to increase visibility and sell more books.  It’s a fantastic tool for helping us spot hot 

niche markets, as well as compile a list of targeted keywords.  

 

Double-Click on the program once you have it installed on your desktop to get to the main screen. Note 

that your screen may look slightly different from mine as Publisher Rocket is constantly working on 

adding new features and research options. I’m also using the Mac version. 
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Publisher Rocket gives you 4 main options: 

 

• Keyword Research 

• Competition Analysis 

• Category Search 

• AMS Keyword Search 

 

You’ll start with Keyword research to enter a seed keyword (any phrase that describes your journal or 
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planner), and then drill down to see how many keyword searches are conducted on Amazon every 

month by people looking to buy this type of journal. 

 

Competition Analysis will help you figure out how stiff the competition is in any given niche. This is 

especially helpful in avoiding crowded niches where you’ll struggle to become visible, but it’s also 

helpful in identifying top sellers which could help you uncover profitable niche markets. 

 

Category search will show you what categories are best matches for your books based on your 

keywords.   

 

And AMS Keyword search will help compile a list of relevant keywords that you can use if you plan to 

run Amazon ad campaigns.  We don’t personally advertise with AMS at this time, however we do plan 

to test a few campaigns and will create a new module for you once we have those results, so stay 

tuned!  

 

Let’s begin with some basic keyword research.  
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In my example, I’ve entered the seed keyword: Prayer Journal.   

 

 
 

Make sure that you select BOOK from the drop-down menu instead of EBook because we’re focusing 

on print books.  Then click “Go Get Em Rocket!”. 
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Now you’ll be presented with a list of keyword phrases that are associated with the seed keyword you 

entered. You’ll need to click “Analyze” next to each keyword in order to drill down deeper into viewing 

average monthly sales, Amazon search volume and competitive score. 
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In our example, the top 7 keywords all carry a high competition score of 80-100, which means that 

there are a lot of people focusing on this keyword in their book descriptions.   

 

The higher the number, the stiffer the competition.  Therefore, a score of 10 indicates low competition 

and a score of 100 is the highest (stiffest) competition. You’ll want to avoid using those keywords.  
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Let’s dig deeper by scrolling down the page and clicking “Analyze” on other keyword suggestions: 

 



 

. 
12 | P a g e  

 
 

 

 

 
 



 

. 
13 | P a g e  

 
 

 

Now we’ve found a few keyword strings that carry a high enough search volume yet less competition, 

such as:  

 

prayer journal for teen boys 

prayer journal boys 

 

With over $900 average monthly earnings for one of those keywords, and over $800 for the other, these 

keywords could help you increase visibility on Amazon while catering to an active market of buyers with 

less competition.   

 

But we’ll keep digging so we can come up with 7 keyword strings to use in our book listing.   
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In the next screen, we’ve found even more keywords that would easily help us maximize exposure, 

including: 
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“prayer journal color interior” that generates over $1,000 a month in sales yet has very little 

competition, and “prayer journal coloring book” that generates over $2500 a month and has fewer than 

32 competitors at the time of this writing! 

 

The objective is to spend an hour each day going through keywords, paying attention to both the 

average monthly sales and the level of competition.  These are the two main factors because without a 

decent monthly earning potential, it doesn’t matter how low the competition is – you won’t make 

enough money to justify using that keyword.   

 

At the same time, don’t focus just on monthly earning predictions without ensuring that the competition 

level is less than 70.  You need to strike a balance between both higher sales & lower competition. 

 

Make sense?   

 

Tip:  When you’re researching, you’ll want to create a swipe file (just use a notepad) to keep track of 

potential keywords.  You’ll then want to look at the Competition Analyzer and visit the book pages of 
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the top selling books.  The way they’ve structured their listing, written their description and of course, 

what kind of cover and interior they’re using, will help you create a snapshot so you can design a 

similar listing for your own book. 

 

So, analyze every square inch of the book page, including: 

 

Cover designs: Take notes of color schemes, wording and the overall feel. Is it just an image, 

typography, a cool background, flowery print? 

 

Size of the book:  What size and length is the book? Certain sizes are more common for specific low-

content books than others so pay attention to whether they’re 6x9, 8x10, etc.   

 

For example, most of my top-selling journals are 6x9 and range between 100-130 pages. You want to 

stick to 150 pages or less. In fact, we tend to sell $10k a month minimum with the 6x9 sizing, and then 

another 5-6k a month (on average) of 8x10 with very few 8.5x11 journals selling.   

 

Titles & Subtitles:  What keywords are they using in their title and sub-titles? This is where you’ll often 
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find some of the best keywords the top selling low-content books are ranking for.   

 

Categories: Scroll down every product page and check out what categories they’re using.  Write down 

any relevant ones you find as you search.  Then run a category search using Publisher Rocket to see 

whether they’re a good fit for your journals. 

 

Note:  One thing you’ll notice is that not every low-content book you find will be placed in appropriate 

categories.   

 

Some publishers do this intentionally so that they can gain the “bestsellers” tag by featuring their low-

content book in smaller, underserviced categories, even though their book doesn’t make any sense 

being there.   

 

If you ever think about doing this, just remember that earning a bestselling title doesn’t help you make 

more money if you’re placed in a category that doesn’t align with your content.  
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I wrote an article outlining the reasons why a bestselling tag doesn’t always matter. You can find that 

article here: https://www.nicheraiders.com/the-truth-about-bestseller-tags 

 

Internal Template Style:  Use the “Look Inside” feature to browse the interior of the books you’re 

researching. Are they basic lined pages, or do they feature decorative artwork, quotes or phrases? Are 

the internal pages in black and white, or color? 

 

Publishing in color will force you to jack up the price of your low-content books because of Amazon’s 

costs, so I tend to stick to black and white unless the niche demands it. This is where niche research 

becomes so important. 

 

For example, general life planners are typically in black and white or grey, while wedding planners are 

usually sold in color.  There are some niche markets where people will gladly pay more for colored 

pages, including children’s books or illustration guidebooks. 

 

Page Details: Scan the book blurb, keeping an eye out for what keywords are used and what features 
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and benefits are highlighted.  You’ll quickly see a pattern with some of the higher-ranking books: they 

all feature detailed specs about the product. 

 

This includes: page count, size, who the books are best suited for, and details about the interior pages 

(since Look Inside only shows you very little).   

 

You’ll want to create your own book pages in a similar way so that you give potential buyers as much 

information as possible. 

 

The key is to take notes of EVERYTHING you find. You should also have a separate page for every 

niche you investigate. 

 

For example, create one page titled “GRATITUDE JOURNALS” (if that’s a niche you’re interested in) 

and then write down the URL’s of every profitable book you find. 

 

The idea is to create a niche cheat sheet as you do your research. This is the part that will always take 

the longest, but again, it’s the most important step. Creating low-content books is drop-dead easy. It’s 
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coming up with profitable niches and unique angles that takes a bit of work. 

 

If you don’t know where to begin, or what keywords to enter to find potential niches, start by writing 

down every profitable umbrella niche you can think of.  Umbrella niches are the larger niches that 

you’ll later drill down into.  

 

For example, gratitude journals are part of an umbrella niche. They’re a great place to start, but to 

stand out, you want your low-content books to cater to a very specific segment of that market.  

 

So instead of just publishing a general gratitude journal, consider creating any of the following so that 

you’re intersecting niches: 

 

• Gratitude journals for first-time moms. 

• Gratitude journals for newlyweds first year. 

• Gratitude journals for memorial services. 

• Gratitude notebooks for people suffering from depression. 
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All the above examples include intersecting niches, such as people who like gratitude journals and first 

time moms, or newlyweds, or people suffering from anxiety or depression. 

 

The idea is to always niche down.  Dig beneath the surface of a larger niche so you can tailor your 

low-content books to a specific audience, and you’ll always outsell those who just go for the top-level, 

broader markets. 

 

You can find a handful of done-for-you profit reports that outline some of the popular umbrella niches 

in the member’s area.  Those should help you get started. J  

 

You also want to always look at the “Customers Who Bought This Also Bought…” featured at the 

bottom of every book page.  This is key to finding other hot niche markets that people are interested in.  

You’ll be surprised at how many interconnecting niches you’ll uncover this way. 

 

If you end up stuck when it comes to finding hot niche markets, start with your own hobbies.  Could 

any of those be turned into journals?  Nearly everything imaginable could if you put a little thought into 

it. 
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For example, if you were a fan of karaoke consider creating a “My Karaoke Songs” notebook where 

people can write down the songs, artist names and the search # for when they go out to their favorite 

karaoke bar. 

 

Or, if you like traveling you could easily create a “Places I’ve Been” checkpoint journal that people can 

use to keep track of all the places they’ve visited, want to visit and plan to visit.   

 

The possibilities are truly endless. 

 

Here are a few other places I go to find niches with die-hard fans who will gladly buy low-content 

books, (or just about anything involving their passion or interests!): 

 

Facebook Groups 

This is by far one of the easiest ways to scout for hot niche markets.  Look for groups that are very 

specialized and have 200 or more members.  
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You can locate groups at: https://www.facebook.com/groups. Click “Discover” and enter in a few seed 

keywords to find relevant groups. 

 

You can also dig deeper into niche markets by using Facebook’s Audience Insights tool here: 

https://www.facebook.com/ads/audience_insights   

 

This is a great way to identify sub-niches with people who may be a viable audience for your books. 

 

Subreddits: https://www.reddit.com/subreddits/  

I absolutely love browsing subreddits when researching potential markets because it gives me an 

instant snapshot of hot topics and trends. Subreddits are niche-based communities so you’ll find a ton 

of useful information there.  

 

You can take a look here: https://www.reddit.com/subreddits/search 

 

Tip: You can also install the Reddit Enhancement suite. It’s a free tool that makes it easy to filter out 

irrelevant keywords and older posts. You’ll find it here: http://redditenhancementsuite.com/features/  
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Etsy: http://www.Etsy.com  

You’ll not only be able to find hot niche markets for your journals just by browsing through the different 

categories on Etsy, but you can quickly pick out popular printables that people are buying and then 

create journals around those in-demand templates.  

 

You can also sell your low-content books there as downloadable printables just by creating your own 

shop! 

 

Google: http://www.Google.com  

You can use Google’s search bar in the same way that you use Amazon’s.  

 

Begin by entering in a few seed keywords and then see what comes up!  Also, make sure you scroll to 

the bottom of the first page of search results to see other popular keyword phrases used by on-site 

users.  See below: 
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Pinterest: http://www.Pinterest.com  

A favorite hot spot for niche research and keywords based on popular tags!   

 

You can start by entering in your primary keyword phrase and see where it takes you, but the better 

way is by browsing the categories.  Pinterest will popular this area of the site with the most popular 

searches, providing you with better insight as to what people are interested in. 
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Instagram: http://www.Instagram.com  

Just like Pinterest, you can quickly scout popular categories on Instagram. I don’t personally use this 

website that often, but it’s worth a shot if you’re an Insta-fanatic.  

 

You can also use hashtags to find influencers and thought leaders where you’ll be able to garner tons 

of ideas for your journals. 

 

InstaFreebie: http://www.InstaFreebie.com  

I’ve used this tool for many years to run giveaways and build my tribe of readers. Now I use it to 

research potential low-content niches! 

 

To find potential niches, I look at the weekly giveaways. Look for popular book trends and then think 

about ways you could create covers geared towards those genres. 

 

For example, based on popular InstaFreebie giveaways and books, you can see that paranormal 

romance readers are crazy about dragon shifters.  That tells us that creating journal covers around 

shifter fans that feature powerful dragons would be a great way to reach a die-hard audience.  



 

. 
27 | P a g e  

 
 

 

 

I’m currently working on a brand that will feature a series of journals specifically geared towards indie 

authors and romance book worms.  My covers will include different characters from my own books, but 

also illustrations of popular tropes from various genres, including urban fantasy.  Magical journals, 

anyone? J  

 

Think about your favorite books, television shows or movies.  It’s likely you’ll be able to come up with a 

cool idea for your covers. Then build a series of journals or other low-content book types around that. 

 

Don’t infringe on anyone’s trademark!  So instead of using an illustration featuring Harry Potter (that’s a 

definite no-no), you could create a journal cover for fans of magic.  

 

Then either use regular lined-interior pages or customize them to include some cool quotes about 

magic.  

 

The idea is to think outside the box, but go where there’s an existing audience of dedicated fans. 
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Answer the Public 

https://answerthepublic.com/  

This has got to be one of the coolest resources I’ve seen in years.  Just type in your question (or 

keyword phrase), and he’ll produce a ton of ideas that you can run with.  

 

I also use this as a quick and easy way of coming up with creative article titles and keyword-driven blog 

posts! It’s useful and free. 

 

Google Trends 

If you want to be notified of when certain search terms are used so you can figure out how popular a 

keyword phrase is, hop on over to https://trends.google.com/trends  

 

Start by entering in a keyword phrase, such as “keyword+journal” to see what pops up.  You’ll also be 

able to see related search queries which is a great way to come up with commonly used keywords that 

you can later plug into your KDP backend.  
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I use this for far more than keyword and niche research. It’s also a great way to stay on top of your 

brand and keep a pulse on mentions. It’s a complete treasure trove of information and one of my 

favorite tools to dig deeper and find smaller niche markets that are on the rise. 

 

Book Stores 

When you’re ready to ramp up your game, you’ll want to drop by your local bookstore and look at the 

different low-content books. Not only will this give you a ton of ideas, but you’ll also be able to quickly 

peek at different interiors as well as what cover designs stick out to you when browsing the shelves.  

 

One thing to always keep in mind when creating your covers is that you want them to pop out on 

Amazon’s marketplace even when they’re smaller.  So always try to go for color schemes and graphics 

that capture attention even when minimized. 

 

Bulletin Boards 

I’ve found so many niches just by browsing the bulletin boards at my local grocery store and 

community center.  Check out the flyers offering different services and you’ll be able to come up with a 

handy list of niches worth investigating.  
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Recently, I was at a judo class with a friend and noticed they had put up a new services board.  Just by 

looking over the flyers I came up with a few new ideas including:  journals for senior care givers, a 

babysitters’ notebook (so they can keep track of addresses, commitments and earnings), and even a 

journal for tutors who want to keep notes of lesson plans and student information. 

 

There are a few things I always look for when I’m qualifying a potential niche and gauging overall 

profitability: 

 

1:  I look for at least 10 journals that are generating sales of at least $400 a month in profit. Ignore 

the total revenue and instead focus on what the seller is earning after Amazon’s costs.  

 

You can set your own profit margins based on what your overall goals are, but for me personally, I want 

my journals to make at least $400 a month on autopilot. 

 

2:  I also look for sellers who are publishing various sizes and versions of the same journal. This 

is where their journals all have the same interior, but the external cover looks different.   
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This tells me that they’re making money within this niche, which is why they went on to create multiple 

versions in different styles and colors to appeal to a wider audience. 

 

3: I look for an easy point of entry.  So instead of paying attention to the journals that are being 

created by large publishing houses who may have a lot of marketing dollars to put behind their 

launches, I focus on independent publishers.  

 

These are self-published authors – indies – who may not have a foothold in the market, the marketing 

budget, or the audience that the larger publishing houses have.   

 

I want to be able to publish a journal and leave it alone while it makes money. I look at this as a passive 

income opportunity, so I don’t want to have to invest a lot of money into promoting my journals. 

 

Proceed to module #6:  How to Find Keywords That Will Attract Customers 


