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2 THE CONCORDE QUARTERLY

Dear Alumni,

Welcome to our first issue of The Concorde Quarterly, 
Concorde’s newest effort in an ongoing mission at staying in 
contact with you, our valued alumni, and keeping you informed 
of all the great things going on at our 16 campus locations.

At Concorde, we’ve always taken pride in the fact that our 
relationships with our students never end at graduation. They 
don’t end after you find the job of your dreams and become 
established in a successful health care career. We want you to be 
proud of your Concorde heritage and to look back fondly on your 
education and training with us.

Mostly, we want you to know that, should you need us, we’re 
always here for you.

We think you’ll find much to like in this newsletter. There are 
features about current and former students, such as our cover/
alumni spotlight on Army veteran and registered nurse, Robert 
Hitchcock, and a feature on our Concorde Cares program. And, 
there are plenty of facts and short features, such as program 
spotlights (HCA-RT in this issue) and campus news. You’ll meet  
a Campus President and our Concorde marketing team. 

We’re quite proud of this inaugural issue, just as we’re proud  
of you. We hope you enjoy it.

Sincerely,

Jami Frazier
Senior Vice President of Operations
Concorde Career Colleges, Inc.

WELCOME MESSAGE

The Concorde Quarterly
Alumni Newsletter
Issue 1  |  Quarter 3
July 2016

Digital Newsletter
To access a digital version  
of this newsletter, visit 
concorde.edu/alumni.

Concorde Career Colleges
5800 Foxridge, Suite 500
Mission, KS 66202
Phone: 913-831-9977

http://www.concorde.edu/alumni
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Alumni Benefits
Concorde is proud to offer alumni discounts and rewards through Working Advantage. Save up to 
60% on ticketed events and online shopping by going to workingadvantage.com. ID# 253238577
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Volunteering in the community 
and making positive impacts 
within communities is 
something that is very near 
and dear to the mission and 
values of Concorde … so much 
so that, this year, the company 
initiated Concorde Community 
Time, a program where 
employees can take up to eight 
hours off regular work time to 
go out in their communities 
and perform service.

“At Concorde, our 
commitment to community 
is one of the pillars of 
who we are, so giving our 
associates time to work in 
their communities was a 
natural fit,” said Martin Riggs, 
Vice President of Human 
Resources at Concorde Career 
Colleges, Inc. “We wanted our 
associates to be able to invest 
their time with an organization 
they’re passionate about and 
they are committed to at a 
personal level.

“We do a lot of work in  
the community as an orga-
nization, particularly in the 
areas of health care and 
dental care. This benefit allows 
our associates to extend 
their impact further into the 
community.”

Getting Students Engaged

Students are encouraged to 
get involved in community 
service and grow as leaders 
and role models at all 16 of 
Concorde’s campuses.

“Most of our staff and all of 
our students are in a health 
care-related field, and the 
need for local volunteers 
in this field has never been 
greater,” said Valerie Kindall, 
Director of Student Affairs at 
Concorde’s Kansas City, Mo. 
campus.

Kindall pointed to a number of 
annual events in which Con-

corde-Kansas City’s students 
participate. There are food 
bins located on campus during 
holidays and food drives to col-
lect goods for Harvesters Food 
Pantry, which feeds homeless 
and underprivileged families.

Each year, Concorde-KC 
sponsors “Power Walk,” 
a charitable 5K put on by 
Connections to Success that 
helps single mothers. They 
co-sponsor World Aids Day 
with the Missouri Department 
of Health and Senior Services. 
They host two blood drives, 
run by students on campus, 
with the American Red Cross.  
And, each year dental hygiene 
students host “Team Smile” 
that provides free dental care 
to children.

Mary Fry, Director of Student 
Affairs for Concorde-Memphis, 
said community service is a 
key to the Memphis campus 
being one of Concorde’s most 
successful.

“When we get a student 
involved, it’s like a bonding 
process,” Fry said. “The 
success rate for completion 
increases. The student feels 
they are a vital part of the 
Concorde community, and 
we are on our way to having 
our student say my favorite 
sentence – ‘This is MY school.’ “

Each of the Memphis campus’s 
programs have different 
volunteer projects – always 
suited to the students’ chosen 
career paths – they complete 
each year.

#ConcordeCares - Community Involvement

FEATURE ARTICLE

Surgical Technology students and faculty from the Tampa campus, along with community leaders, pose around 
the new Little Free Library at the Seminole Heights Garden Center.
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CAMPUS PRESIDENT SPOTLIGHT

“Community service has a 
well-rounded purpose in 
Memphis that starts with a 
student building a relation-
ship with us, connecting with 
future employers and referring 
a friend to start the cycle 
again,” Fry said.

At Concorde Career Insti-
tute-Jacksonville, Fla., volun-
teerism is approached from a 
team aspect.

“Recently, we volunteered to 
help the homeless by visiting 
the shelter and handing out 
snacks and hygiene items,” 
said Ray Riley, Director of 
Student Affairs. “We also 
participate in community 
event walks to show unity and 
support for the cause. And, we 
participate in service learning 

projects at local elementary 
schools when able.”

Riggs added, “Many candidates 
use their volunteer work 
as a way to gain valuable 
experience that may not have 
been available to them in their 
current role,” he said. “You 
can get experience leading 
teams and in project and event 
management working with 
some charitable organizations.”

Enjoying Success

According to Riggs, the 
feedback on Concorde 
Community Time has been 
overwhelmingly positive.

“We have invested more than 
100 hours in volunteering in 
the community in the first 
couple of months,” he said. 

“What is really exciting is all 
of the new groups, such as 
Shadow Buddies in Kansas City 
and Habitat for Humanity in 

California, that will be hosting 
Concorde associates soon.”

Did you know that Concorde – Portland is celebrating their  
50 year anniversary of serving the local community?  
Leading the charge is Campus President (CP) Kim Ierien.

A 24 year veteran of Concorde, Ierien started as a part-time 
instructor, worked as Career Services Director, an Academic 
Dean, then stepped into the CP role.

Best advice she’s ever been given? If you make a mistake or 
think you failed, get back up, dust off and try again. No one 
ever became a winner by giving up.

When she’s not on campus, you can find her buried in a 
Nicholas Sparks novel, adding to her snowmen and clown 
collection or watching a Green Bay Packers game. 

Vocational Nursing students at the North Hollywood campus held a drive 
to collect Easter Baskets for the community.
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Health care is considered to 
be one of the most rapidly 
evolving spheres of society. 
From new technology and 
research to regulations 
and best practices, it’s an 
environment that encourages 
life-long learning.

That exciting fact doesn’t just 
guide our student’s paths, it 
also charts the trajectory for 
Concorde’s health care degree 
offerings.

Constantly evolving to meet 
demand

In an effort to prepare 
America’s future health 
care professionals to be 
competitive in today’s job 
market and beyond, we 
constantly are evaluating our 
degree programs.

We regularly meet with our 
program advisory committees 

- groups made up of industry, 
educational and service 
professionals - to vet our 
curriculum.

When we find a need, we 
work to fulfill it. That was the 
case with our newest program 
offering, and first bachelor’s 
program at Concorde, our 
Bachelor of Science in 
Health Care Administration – 
Respiratory Therapy (HCA-RT).

“This request actually 
came from a majority of 
our campuses,” said Nikki 
Fox, Concorde’s Dean of 
Online Operations. “It 
seems, like many things in 
today’s economy, companies 
are looking for qualified 
candidates not only from the 
experience piece but also 
with higher degrees. So, this 
program just seemed to fall in 
line with the alumni requests 
and the market demand.”

With an online health care 
administration degree

Our two-year HCA-RT degree 
is strategically delivered 100 
percent online.

The overall goal of the 
program is to give our alumni 
the opportunity to return to 
school to earn their high-
er-level degree, remain in the 
field emphasis of their current 
career path, and ultimately 
become more marketable in 
their field or for higher-level 
job opportunities.

“There are many HCA 
degrees, but ours is a little 
more tailored directly to our 
Associate Respiratory Therapy 
alumni,” Fox said. “The online 
platform allows our alumni 
to continue working, and we 
all know that the respiratory 
therapy world is not Mon-
day-Friday, 8-5.

“A lot of our students work 
nights, swing-shifts, weekends 
and holidays. So, with the 
online option, our students 
can continue to work and 
support their families and 
earn their bachelor’s degree 
all within the comfort of their 
home or on those quiet nights 
at work.” 

As an RT alum, you also could 
qualify for a tuition discount, 
and Concorde will waive 
your registration fees. You’ll 
also want to check with your 
current employer as they 
might also offer tuition reim-
bursement.

A job market ready when 
they graduate

The Medical and Health 
Services Managing field is 
expected to grow much faster 
than the national average, 
with projected numbers 
nearing 17 percent by 2024.

As health care continues to 
transition into the digital age, 
candidates who complete 
an entire program could 
invariably have a leg up on the 
competition.

“For those who currently have 
an associate’s degree, I would 
strongly suggest if a person’s 
life situation will allow, an 
advancement in one’s degree,” 
says American Association for 
Respiratory Care President 
Frank Salvatore, MBA, RRT, 
FAARC. “Stopping at whatever 
degree you had coming out of 
school may limit your possible 
future advancement.”

Introducing Concorde’s First Bachelor Degree Program: 
Health Care Administration – Respiratory Therapy

PROGRAM NEWS

Now Enrolling!
Is the HCA-RT degree is a good fit for you or someone 
you know? Learn more about this program by visiting 
concorde.edu/program/health-care-administration. If 
you are ready to enroll, give us a call at 1-800-781-5720 
to find out how to apply!

http://www.concorde.edu/program/health-care-administration
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Starting left, moving clockwise. 

(Left) Students at the Grand Prairie campus participated in the 
nation-wide Red Nose day to bring awareness to child poverty. 

(Middle-left) Curtis Cates, RT Instructor at Concorde-Garden Grove, 
received a wonderful basket filled with goodies from his class that 
graduated. 

(Middle-right) Concorde-Jacksonville celebrated with our Practical 
Nursing Graduates who completed their program in April. 

(Top-left) Students at Concorde-Portland donated blood at the mobile 
American Red Cross bus. 

(Top-right) Therapy Dogs visit the Occupational Therapy students at 
Concorde-Memphis to demonstrate how animals can help meet patients’ 
therapeutic goals.

COOL STUFF ON CAMPUS
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Quick Trip - Army to RN

ALUMNI SPOTLIGHT

Robert Hitchcock has always 
been one who wants to get 
things done quickly and effi-
ciently.

This is a man who awoke the 
morning of his 18th birthday 
and had it in his brain that he 
wanted to enlist in the Army. 
He visited a recruiter later that 
day and signed up.

After he was 
honorably dis-
charged following 
five years of active 
duty, he already 
knew in his heart 
what he wanted his 
next move in life 
to be.

“The health care profession 
was something that would 
always be needed,” Hitchcock 
said. “And, I wanted to help 
people.”

He also knew a traditional two- 
or four-year school wasn’t for 
him. With his mother being a 
certified nurse assistant and 
his girlfriend being a licensed 
practical nurse, he knew he 

wanted to become a regis-
tered nurse. And, he wanted it 
as soon as possible.

“I knew I preferred an accel-
erated program,” Hitchcock 
said. “I didn’t want to go to 
school for two or four years for 
something that can be done 
quicker and just as efficiently.

“So, I went online and did 
some searching.”

That’s when Hitchcock found 
Concorde.

“I just kind of background 
checked to see things like 
accreditation and pass rates of 
the NCLEX (National Council 
Licensure Examination),” he 
said. “Concorde was that 
school.”

Once in the program, 
Hitchcock said his Concorde 
experience was exactly what 
he was told it would be and 
precisely what he wanted.

“From Day 1, the teachers 
and staff know that one day 
they or their families might be 
patients of ours,” he said. “To 
that end, the teachers want 
to ensure we are all great 
nurses.”

Of utmost importance to him, 
Hitchcock said, was that the 
training and education he 
received as a nursing student  
 
at Concorde fully prepared him 
to take and pass the NCLEX.

“I really felt as soon as I got 
out of class I was ready to 
go take the NCLEX because 
my teachers had gone above 
and beyond to cement the 
knowledge of nursing into our 
daily curriculum,” he said.

Hitchcock graduated in 
February 2015. He passed the 
NCLEX in April. He was hired 
the day after he received his 
license card. In fact, he was 
asked to become the charge 
nurse at Research Psychiatric 
Center in Kansas City, Mo. 

directly after 
orientation.

He attributes 
that quick rise 
in the ranks 
to the training 
he received at 
Concorde.

“The pace and 
nature of the program are 
such that it is very similar to 
working as a nurse,” Hitchcock 
said. “I’ve noticed that my 
self-expectations as a nurse 
are higher than those that 
graduated from a traditional 
college. I hear daily that I work 
too hard, but I don’t think I do. 
I believe I’m just keeping pace 
with the training I received.”

“From Day 1, the teachers and staff 
know that one day they or their 

families might be patients of ours. 
To that end, the teachers want to 
ensure we are all great nurses.”

Robert is a 2015 Nursing graduate from the Kansas City campus.

Want to tell your story?
We would love to hear 
from you! If you would like 
to share how Concorde 
played a part in your 
journey to a new future, 
please reach out to us at 
marketing@concorde.edu.

mailto://marketing@concorde.edu
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Stuff the Bus

PARTNERSHIPS IN THE COMMUNITY

At Concorde, we have three 
pillars that help uphold our 
mission. In everything we do, 
we focus on being student 
centered, achievement driven 
and community based.

While community based is 
third on the proverbial list, it 
certainly does not fall by the 
wayside. Interacting with and 
supporting the communities in 
which we reside has been one 
of the most fun parts of the 
year so far. 

From students collecting 
Easter baskets to internal 

teams using their paid day of 
volunteer time to give back, 
we’ve been blessed to give 
back to those who live, work 
and play alongside us. 

We’ve learned that we have 
some pretty competitive folks 
on our campus. If there is a 
goal or a prize attached to 
being the best, our students 
and staff stop at nothing to 
exceed the goal.

Do you remember getting your 
school supply list and being 
filled with anticipation about 
picking out the perfect folders, 

backpack and accessories? For 
some parents, that list comes 
with a sense of dread as they 
start calculating the bill in their 
heads. 

That’s why we’re thrilled to 
be a part of a nation-wide 
solution. The challenge? 
Stuff the bus with as many 
school supplies as possible to 
benefit Memphis, Tenn. and 
Southaven, Miss. youth who 
are gearing up to go back to 
school. 

Concorde will be sponsoring 
two drop-off locations with 

the donations staying in each 
respective county. It’s a great 
way for folks to support early 
education and to connect our 
campus brand with a physical 
location. 

“We know how vital the early 
years of education are in 
cultivating a life-long desire to 
learn,” said Tommy Stewart, 
Regional Vice President of 
Operations. “This event is a 
great way to get kids excited 
about going to school. 
Hopefully, we’ll see them in 
our hallways 10 or 15 years 
from now.”

KEEPING UP WITH CONCORDE

Spreading Our Story

We love getting the word out about the life changing 
journey that begins at Concorde. Do you remember how 
you heard about us? 

Whether it’s a digital ad, sponsoring a minor league 
hockey team or designing eye-catching TV commercials 
and bus wraps, we’re doing our best to make sure 
potential students and employers are well-aware and 
connected to our mission of preparing America’s next 
generation of health care  
professionals. 

Here are a couple snapshots of what our marketing team 
has been creating this year.

Have an idea for an advertising campaign? We’d love to 
hear it – email us at marketing@concorde.edu.

A series of large 
banners were
installed at four
bus stations in 
the Dallas Metro
area to promote
Concorde.

A camera crew, 
directed by the 
Concorde Marketing 
Department, takes 
footage at the Kansas 
City campus to be  
used in a series of
program-centered
TV commercials.

mailto://marketing@concorde.edu
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One of the best things about 
being part of the Concorde 
family is that our connection 
with you doesn’t stop the day 
you walk across the stage. 

Even before you turned 
that tassel to signify a new 
chapter, we were hard at 
work networking with area 
employers and learning 
about new trends in the job 
market to help you make the 
transition from student to 
health care professional. 

Remember, whether you still 
reside in the city you went to 
school or life has relocated 
you, your access to our 
graduate employment services 
doesn’t change. You can still 
drop by a campus or give your 
alma mater campus a call. 

Whether you’re on the hunt 
for your first job or ready 
to make a vertical move to 
something bigger and better, 
our teams are here to help 
with things like:

• résumé writing

• networking with employers 
for career opportunities

• interviewing skills

• building professional rela-
tionships with students and 
employers

• scheduling interviews

• providing career prep 
workshops

• being a support system for 
students transitioning into 
their new professions

Rob Gruber, a Graduate 
Employment Specialist at 
Concorde-North Hollywood, 
said, “Our goal is to educate, 
guide, coach, mentor and 
motivate trained and skilled 
health care professionals 
toward rewarding health care 
careers.”

The Modern Day Job Market 

Hiring Managers might not 
care much anymore about the 
quality of paper it’s printed on, 
but having a stand-out resume 
is still very much a game 
changer in today’s market.

Consider these three tips to 
get you started: 

• Customize it for Each Job 
Posting: Whether that 
involves using tweaking 
your professional summary, 
swapping out other 
examples or listing your 
job experience differently, 
each job that you apply 
for should have a unique 
résumé to go along with it.

• Use a Professional Email 
Address that You Actually 
Check: When you’re job 
hunting, it’s time to retire 
the ihearthotguyz@aol.
com and create a more 
reflective account to your 
standing today. Gmail is 
an easy, free way to create 
a new address. Consider 
sticking with a combination 

of your first and last name. 
Remember to check your 
inbox!

• Avoid Empty Buzzwords: 
Who really knows what 
being a “team player,” 
“super organized” or having 
“strong people skills” really 
means nowadays. If you 
do choose to use phrases 
like these, have detailed 
examples/scenarios 
demonstrating these 
attributes.

Are you currently on the job 
hunt? Check out the “Landing 
a Job” section of our daily 
blog for more tips, tricks and 
tactics.

Let Concorde Help You Get a Job

CAREER CORNER
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The seven-person marketing 
team at Concorde has a simple 
prime directive – to tell the 
story of Concorde Career 
Colleges, Inc. We work to 
accomplish this goal daily in a 
variety of ways – through the 
production of marketing and 
re-marketing emails, informa-
tional/programmatic videos, 
video commercials, blogs, 
collateral and digital graphic 
materials, and social media.

As a team, we know if we 
strive for excellence in our 
daily work, Concorde will 
benefit and continue and 
build upon the success it has 
established the past several 
decades.

The team is led by Vice 
President of Marketing & 
Enrollment Services, Derek 
McCallum. 

Derek is responsible for 
developing a collaborative, 
integrated operating and 
strategic plan for marketing, 
communications and 
enrollment services.

Lisa Pieper is Concorde’s 
Strategic Campaign Director 
and oversees media buying, 
strategic planning and imple-
mentation.

Gordon Lamb is Digital Media 
Manager and directs all video 
and photo content.

Abbey Russell is the Graphic 
Designer and creates all 
promotional and informational 
graphics, both web and print.

Valerie Morrow is our 
Corporate Communications 
Manager and handles social 
media, public relations and 
content strategy.

Minjia Tang is the Web 
Developer and develops 
and writes code for all of 
Concorde’s web pages.

Bob Luder is Content 
Developer and writes content 
for the website, blog, email 
campaigns and collateral 
marketing materials.

Meet the Marketing Team

IN THE SPOTLIGHT

Right to left: Derek McCallum, Minjia Tang, Lisa Pieper, Valerie Morrow, Gordon Lamb, Bob Luder, Abbey Russell
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REFER FRIENDS OR FAMILY

Making a Difference

Roberta Schuller, a Dental Hygiene 
instructor at the Concorde – Garden 
Grove, Calif. campus, recently traveled 
with two Concorde graduates to 
Guatemala to help spread dental 
education and care to the local children 
there. Many of the children were impov-
erished and living in small shacks with no 
running water. 

Schuller and her comrades secured 
donations of toothbrushes, toothpaste, 
floss and topical fluoride for the children 
and educated them in good oral hygiene. 
She said she plans on making this trip an 
annual event.

Connect With Concorde

Name the Newsletter

Concorde is so excited to offer our 
amazing alumni this quarterly newsletter, 
and we want you all to be a part of it! So 
we are giving our alumni the opportunity 
to name this publication! Below are the six 
options to choose from:

1. Quarterly 

2. Courier 

3. The Flame 

4. Insight 

5. Beacon 

6. Review

Email us at marketing@concorde.edu  
to let us know which name you prefer!

Voting ends September 10, 2016.

A quick note from our editors...
If you would like to promote your upcoming events in the  
Q4 October newsletter, please contact Valerie Morrow at 
marketing@concorde.edu. Please send by September 15.

Do you know someone who should go to Concorde?

Some of the best students who have attended Concorde were 
referred by other students, and they were always grateful to 

those who helped change their lives.

Visit concorde.edu/refer-a-friend to submit your referral. 

mailto://marketing@concorde.edu
http://twitter.com/ConcordeCareer
http://www.facebook.com/ConcordeCareerInc/
http://www.youtube.com/user/Go2Concorde
http://www.linkedin.com/company/concorde-career-colleges
http://www.pinterest.com/concordecareer/
http://www.instagram.com/concordecareercollege/
mailto://marketing@concorde.edu
http://www.concorde.edu/refer-a-friend
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