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\k______________

| | JANUARY FEBRUARY MARCH | | | | JANUARY FEBRUARY MARCH |
S MTWTF S SMTWTF S SMTWTF S S MTWTF S SMTWTF S SMTWTF S
I | 123 4 5 6 1.2 3 1 2| | I | 12 3 4 1 1|
7 8 9 10 11 12 13 4 5 6 7 8 9 10 3 4 5 6 7 8 9 5 6 7 8 9 10 11 2 3 4 5 6 7 8 2 3 4 5 6 7 8
I | 14 15 16 17 18 19 20| |11 12 13 14 15 16 17| |10 11 12 13 14 15 16 | I I | 12 13 14 15 16 17 18 9 10 11 12 13 14 15 9 10 11 12 13 14 15 |
21 22 23 24 25 26 27| |18 19 20 21 22 23 24| |17 18 19 20 21 22 23 19 20 21 22 23 24 25| |16 17 18 19 20 21 22| (|16 17 18 19 20 21 22
I | 28 29 30 31 25 26 27 28 29 %%, 25 26 27 28 29 30 | I I | 26 27 28 29 30 31 23 24 25 26 27 28 2%, %4, 25 26 27 28 29 |
|
I | APRIL MAY JUNE | I | APRIL MAY JUNE |
SMTWTF S SMTWTF S SMTWTF S | SMTWTF S SMTWTF S SMTWTF S
I 1 2 3 4 5 6 1 2 3 4 1 I 1 2 3 4 5 1 2 3 1 2 3 4 5 6 7
I 7 8 9 10 11 12 13 5 6 7 8 9 10 11 2 3 4 5 6 7 8 | I I 6 7 8 9 10 11 12 4 5 6 7 8 9 10 8 9 10 11 12 13 14 |
14 15 16 17 18 19 20| |12 13 14 15 16 17 18 9 10 11 12 13 14 15 13 14 15 16 17 18 19| |11 12 13 14 15 16 17| |15 16 17 18 19 20 21
I 21 22 23 24 25 26 27| |19 20 21 22 23 24 25| |16 17 18 19 20 21 22 I 20 21 22 23 24 25 26| [18 19 20 21 22 23 24| |22 23 24 25 26 27 28
I I I I
28 29 30 26 27 28 29 30 31 2% 24 25 26 27 28 29 27 28 29 30 25 26 27 28 29 30 31| |29 30
I I JULY AUGUST SEPTEMBER I I I I JULY AUGUST SEPTEMBER I
I S MTWTF S SMTWTF S SMTWTF S I I S MTWTF S SMTWTF S SMTWTF S
I 1 2 3 4 5 6 1 2 3 1 2 3 4 5 6 7 I I 1 2 3 4 5 1 2 1 2 3 4 5 6 |
7 8 910111213(|4 5 6 7 8 9 10||8 9 10 11 12 13 14 6 7 8 9101112||3 4 5 6 7 8 9||7 8 9 10 111213
| |
I 14 15 16 17 18 19 20| |11 12 13 14 15 16 17| |15 16 17 18 19 20 21 | I I 13 14 15 16 17 18 19| |10 11 12 13 14 15 16| |14 15 16 17 18 19 20 |
21 22 23 24 25 26 27| |18 19 20 21 22 23 24| |22 23 24 25 26 27 28 20 21 22 23 24 25 26| |17 18 19 20 21 22 23| |21 22 23 24 25 26 27
I | 28 29 30 31 25 26 27 28 29 30 31| |29 30 | I I | 27 28 29 30 31 2%, 25 26 27 28 29 30| |28 29 30 |
| | OCTOBER NOVEMBER DECEMBER | | | OCTOBER NOVEMBER DECEMBER |
S MTWTF S S MTWTF S SMTWTF S I S MTWTF S S MTWTF S SMTWTF S
I | 1 2 3 4 5 1 2 1 2 3 4 5 6 7 | I I | 1 2 3 4 1 1 2 3 4 5 6 |
6 7 8 9 10 11 12 3 4 5 6 7 8 9 8 9 10 11 12 13 14 5 6 7 8 9 10 11 2 3 4 5 6 7 8 7 8 9 10 11 12 13
I 13 14 15 16 17 18 19| (10 11 12 13 14 15 16| |15 16 17 18 19 20 21 I 12 13 14 15 16 17 18 9 10 11 12 13 14 15| |14 15 16 17 18 19 20
I 20 21 22 23 24 25 26| (17 18 19 20 21 22 23| |22 23 24 25 26 27 28 | I I 19 20 21 22 23 24 25| (16 17 18 19 20 21 22| |21 22 23 24 25 26 27 I
27 28 29 30 31 24 25 26 27 28 29 30| |29 30 31 26 27 28 29 30 31 %%, 24 25 26 27 28 29| |28 29 30 31
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Product # 5541

Round Cornered Calendar Stand - 3.5" x 8"
Facing Stand - 3.5” x 6“
Non-Bleed Imprint area - 3.25” x 5.5”

Cut Margin; Represents area in which all copy should be placed.

Cut Line/Die Line; Represents the edge of the product.

Bleed Line; Represents how far the image or color should go beyond the cut/die line.

Folding Score



