
Lessons Learned From My Great Grandmother 
I was very fortunate to have the company and guidance of my Great Grandmother 
when I was growing up. When I was 4 years old, my Mother divorced my Father. My 
Great Grandmother and Great Grandfather moved in with us to take care of me and 
my sisters while my Mother worked. 

(That’s my Great Grandmother and me at the age of 17 months) 

My Great Grandmother, Carrie Lee Norris, was born a twin in Corsicana, TX, 
September 1882. Her twin died shortly after birth.  She was a 5 foot tall ball of fire.  
She was tireless in her responsibilities in taking care of me and my sisters.  She ruled 
our household. We called her Mama. 

I was fortunate to have her around for a long time.  She died when she was 99. I loved 
her dearly…still do. 

When I was little, I was very restless and had to rock back and forth in bed when 
trying to go to sleep. She would sit on my bed and rub my back until I fell asleep. 

We had no air conditioning and in Florida it could get very warm at night. I had a rotating fan in my room. I remember 
one night it stopped working. Mama came in my room with a hand fan and fanned me until I went to sleep.   

She taught me to read when I was 5. I didn’t go to kindergarten. When I started the 1st grade I was reading at a 3rd grade 
level. I have countless memories like this. 

One memory that stands out was her “red book.” I think I first remember seeing it when I was around 7. However, I 
didn’t know what was in it until I was 9. 

One morning she woke up not feeling well. I told her to stay in bed and I would get my sisters up and fed. I’m surprised 
she agreed. She must have really not been feeling well. So, for the rest of the day, I kept my sisters quiet. I brought 
Mama her iced tea and I fixed her some toast. 

In the afternoon she called me to her room.  When I went in, she asked me to bring her the “red book” and a pen.  I 
handed them to her.  She removed the fat rubber band from around the journal and started writing. She then finished, 
put the pen down and replaced the rubber band. 

She saw my quizzical look and asked me if I wanted to know what she wrote. I said I did.  She said that when you do 
something nice for someone, forget about it. It’s not important to remember that. But, when someone does something 
nice for you, always remember it.  She writes in the journal all the nice things people do for her. Mama said she just 
finished adding me to her “red book” for what I did for her that day. I can still feel the pride I felt when she told me that. 

After she died, I looked for her “red book.” She was living with my Grandmother at the time, and my Grandmother 
couldn’t find it either. No one knows what happened to it and as far as I know, no one ever read it. However, it didn’t 
matter.  The lessons I learned from her, how she treated me and her “red book” would stay with me forever. 



6 Mistakes Website Owners 
Make On Their About Page 

Despite being probably the most visited page on a business’s website, the 
"About Us" is often overlooked. It’s an afterthought following more 
seemingly important content and product pages. 

The fact of the matter is that your "About" page is very important. It 
introduces your business to website visitors, tells them what exactly it is 
that you do and builds the rapport and trust that drives conversions. 
Optimizing your "About" page will boost conversions. 

Correct these seven common mistakes too many business owners make 
when designing their "About Us" page. 

1. It’s all about you, you, you.

Obviously, you need to tell your businesses story. Remember, visitors are 
curious to learn about you, what you’re doing and how you can make their 
lives better. 

Unfortunately, a lot of business owners just go on and on about their 
accomplishments. They tell their entire life story without really explaining 
what their business does. 

Tell your story. Avoid the generic corporate speak and show off your 
personality. Have fun while explaining what you do and how your business 
solves a pain point. 

If you’re stuck, answer these questions when creating your "About Us" 
page: 

• How did your company get started?
• Who are the founders?
• What gave you the idea to start your business?
• What are your core values?
• What motivates you as a business?

2. No description of your website’s purpose.

Your "About Us" page is where you display your products, services and tell 
what makes you one-in-a-million. Don’t be afraid to show off a little bit 
here. 



Accurately describe to your visitors what they can expect on your website. 
Provide information about your products and services. Let them know 
they’ve arrived at the right place. Describe what separates your business 
from your competitors and why people work with you and buy your 
products. 

3. All plain text without visuals.

The human brain processes visual content 60,000 times faster than text. To 
make a solid first impression on your visitors eliminate that wall of text on 
your "About" page. Most people won’t have the time or patience to read 
large text blocks, especially on a mobile device. 

Compose shorter paragraphs, use headlines appropriately, organize with 
bullet points and liven it up with photos and videos of you and your team in 
action. 

4. Not directing to your most popular pages or products.

Pop quiz. How will visitors know to go to your most popular pages and 
products from your "About" page if you aren’t directing them there? Short 
answer: they won’t. 

Your "About" page is the perfect place to feature your most popular blog 
posts, categories of content and top-selling products. Recommend where 
readers go after learning about you and your business. 

5. Not leveraging social proof.

Social proof is probably the most effective way to build credibility, trust and 
authority. Proudly display testimonials from previous clients, links or logos 
to publications where you’ve been mentioned, even screenshots of social 
media shout-outs about how incredible you are. 

Are you boasting? Maybe just a bit. But you’ve earned, so don’t be shy. 

6. Too much information.

You’re not writing “War and Peace” here. Your "About Us" page should be 
concise, ideally 300-500 words. If you’re having trouble making your 
"About" page shorter, use your elevator pitch as a guide (Google elevator 
pitch if you don’t know what it is). 



Quick and Simple Web Pages Optimization 
Switch To HTTPS 

Google has stated that this will be a ranking factor to have your entire website secure, not just 
the shopping cart. 

Implement HTTPS site wide. 

Optimizing Category Pages 

Category pages are key hub pages in any Ecommerce store. When optimized correctly they can 
bring in good traffic for top level keywords. 

Optimizing Category Title Tags 

Title tags were either too short or too long, with no consistency. 

Simplified category title tags into a templated format and added purchase intent keywords 
(buy/online) 

Buy {category name} {+ option of 1 or 2 relevant keywords} online at {your company name} 

Simplifying the format makes implementing changes quick and easy. It also ensures 
consistency in search results. 

Adding purchase intent keywords to your titles can bring in long tail traffic from searchers who 
are likely to be in ‘buying mode’. 

Optimizing On-Page Content 

A large percentage of product descriptions on ecommerce stores are either very thin (perhaps a 
dozen or so words), or use manufacturer’s descriptions copied from elsewhere on the web 
(duplicate content). 

Here is the minimum you should do for each web page on your site: 

• H2 Header with Product Name and Secondary Keywords
• First part of product description (approximately 50 words)
• Bullet list of features
• Second part of product description (approximately 50 words)
• Product video if available

Google’s Panda algorithm concerns content. They hit thin content and ecommerce stores using 
manufacturer’s description.  If they’ve seen it before, Google does not want to see it again.  At 
least not in their search results. 



Which means that if you are selling on a website you need to make sure that you are writing 
unique descriptions for EVERY product on your site. 

Of course, besides the SEO benefit — a well written description will sell more products! 

Optimizing Product Title Tags 

Product title tags suffer from the same problem as category title tags. They are either too 
short, or too long with no consistency. 

Again, simplify the product title tags into a templated format and added purchase intent 
keywords (buy/online) 

Buy {product name} {+ option of 1 or 2 relevant keywords} online at {your company name} 

As before, simplifying the format makes changes quick and easy to make, while adding the 
purchase intent keywords can bring in long tail traffic from searchers in ‘buying mode’. 

Optimizing Product Meta Descriptions 

You should create unique Meta descriptions for each product. If you don’t have the time to do 
this, leave the Meta description blank. Google will pull a description for your page content. 

While not directly influencing rankings, a well written Meta description can lead to improved 
click-through rate (CTR) from search results. 

And as CTR is generally accepted to be a ranking factor, it can be said that optimized Meta 
descriptions are in fact an indirect ranking factor. 

Additionally, custom Meta descriptions are particularly important for Ecommerce sites, as they 
present an opportunity to ‘sell’ from the search results. 

Include USPs such as: 

• ‘Free Shipping’

• ‘Best price online’

• 'Next day delivery'

• 'No quibble returns'

To pull in extra clicks and sales. 

You might also consider adding the price in the Meta description, if not used in the Meta title, to 
maximize click-throughs. 

With websites that have a lot of products, like ours, this may seem to be an overwhelming 
task. Just start doing it and it will be done before you know. Don’t let the height of the 
mountain in front of you keep you from climbing it. Take that first step, then the next and next. 



Thanksgiving Started In Texas 
The holiday celebration known as Thanksgiving is often seen as an "American" tradition. 
The accepted version of the holiday and its celebration focuses on the Pilgrims and the fest 
they shared with local Wampanoag Indians in celebration of God's providence. Their 
celebration occurred at Plymouth, Massachusetts in 1621. The Pilgrims indeed had much to 
be thankful for in terms of their survival in the wilderness, escaping the religious 
persecutions they endured in England and setting up the first self-governing compact 
known as the "Mayflower Compact". Although this is the accepted version, there are some 
inconvenient facts that pop culture historians often leave out. 

The facts are that the 1621 celebration was not the first feast of Thanksgiving celebrated in 
America. 

Some historians claim that Jamestown celebrated the first Thanksgiving in 1619, when the 
colonists celebrated a fest of thanks with a meager meal. They were expressing gratitude 
for having survived harsh conditions in the colony. They celebrated the event with the local 
Indians. A Reverend Hunt led the colonists in a formal prayer of Thanksgiving during the 
event. 

24 years before the Pilgrims celebrated their feast, a Spanish expedition enjoyed a 
thanksgiving meal. The year was 1598, and the location was El Paso, Texas. The Onate 
expedition finally reached water after a long trek through the desert. At that time a formal 
declaration of Thanksgiving to God for providing for them and protecting them in the harsh 
environment was declared and a meal was prepared. The expedition members enjoyed 
their meal with the Tigua Indians in this area of Texas. This was 20 years before the Pilgrims 
landed at Plymouth Rock. 

Another contender for the title of the first Thanksgiving in America is St. Augustine, Florida. 
56 years before Plymouth a Spanish explorer landed here on Sept. 8, 1565, and celebrated a 
feast of thanksgiving with Timucua Indians. For their celebration they dined on bean soup. 
That may not sound like much of a feast, but if you have been out at sea on ships where it 
was often too dangerous to have fires, bean soup makes for a good meal. 

A year prior to that, in 1564, a group of French Hugenots, escaping religious persecution in 
Europe, landed in Florida. Soon after establishing their settlement of Ft. Caroline, they gave 
thanks for their deliverance. They shared their feast with the local Ticuma Indians. Their 
fare included a locally produced wine, bread from their bakery and indulgence in tobacco.  

Another contender for the title of first Thanksgiving in America is Amarillo, Texas. It was 
near here that in 1541, Coronado and his men sat down for a meal in expression of 
Thanksgiving in the spring of that year. The expedition camped beside Palo Duro Canyon, 



and offered thanks for bountiful game and shelter, after they had survived a series of 
severe storms that nearly destroyed the expedition. 

So, although the Spanish had the first Thanksgiving in America in 1541, had the first 
Thanksgiving meal with Indians in 1565, and had the first Thanksgiving feast with Indians in 
1598, since they did not control the writers of American history, their Thanksgiving 
celebrations were overlooked. Even though Texas is home to the first Thanksgivings 
celebrated in America, the credit goes to the Pilgrims.  

The story of Thanksgiving also has some other myths surrounding it as well. Abraham 
Lincoln's Thanksgiving proclamation is recognized as the first, history shows that this is not 
the case.  

President Sam Houston of the Republic of Texas proclaimed that March 2, Texas 
Independence Day, be a day of celebration of freedom and thanksgiving. So Texas formally 
recognized Thanksgiving before it was a national holiday in other nations. 

Later, Governor George Wood (1847–1849) of Texas proclaimed the first Thanksgiving 
observance in Texas would be moved to the first Thursday in December 1849. 

Thanksgiving has always been about a time to thank God for his blessings. Regardless of its 
origins, it was a time to express gratitude. The notion of turning into a holiday continued 
with some of the proclamations by President Lincoln as part of his war time measures in 
1863. Even here, President Jefferson Davis formally proclaimed days of Thanksgiving two 
years prior to Lincoln in 1861.  

With that proclamation, the South celebrated Thanksgiving both informally and formally 
BEFORE the rest of the States did. The South, and specifically Texas, was where the first 
Thanksgiving occurred and that it was celebrated as a holiday here before it was in the 
northeast.  

When the federal government formalized Thanksgiving, which was traditionally a time of 
thanks into a formal holiday, there were reactions. It was in response to this practice of 
turning it into a formal holiday that the Texas Governor, Oran Roberts (1879–1883), made 
his quote, "It's a damned Yankee institution anyway." 

Texas has the unique history of having celebrated two Thanksgivings in 1939, due to 
disagreements between Governor W Lee "Pappy" O'Daniel and Franklin D. Roosevelt (both 
Democrats). The President wanted extra time to allow for shopping between Thanksgiving 
and Christmas that year. Texas refused to change the traditional time of its celebration. The 
Thanksgiving holiday had become the traditional time of the rivalry football game between 
Texas and Texas A&M. The game went on as scheduled and the #1 Aggies beat Texas 20-0. 
Texas celebrated two Thanksgivings in 1939. 



Welcome
We’re excited to showcase our New Authorized Dealers 

that joined our team in October!
Ozzie Sims
Ronald Cornwell
Kevin McCounts
Pedro Saldana
Amber McCloud
Kristin Lane
Evangeline Adams
Natalie Moore
Janice Miller
Lester Jeffries
Mark Sparks
Thomas Howerton
Christi Lilly
Myrtle Spaulding
Joseph DiGiugno
James Marsh
Debbie Birchfield
Ray Hightower
Charles Ala
Geoffrey Tucker
John Iantosca

James Jackson
Ernest Sanchez
Peaches Bernard
Marvin Horton
Keelon Lawson
Tahib Smith-Ali
Maralbek Zhaman-
bayev
Dave Wolfe
jessie smith
Joey Trevino
Larna Eiley
Tom Mcpherson
Bisenta Medeiros
Roger Whitfield
Janice Estep
Jack Greer
Ryan Burt
Freddie Pegues
Daniel Siegfried
Jermaine Smith

Sahin Chowdhury
John Ramsey
Karen Grossman
Alexa McCormack
Nestor Alfaro
Tierra Wallace
Azyta Ahmadi
Desiree Hoewa'a-
Fontanilla
Lonnie McNerney
Chris Denison
James Moore
Alex Fernandez
Michael Dupye
Chris Moody
Jay Odne
Brandon Shulman
Linda Osborne
Janica Polk
Deanna Johnson
Bridgette Patrovsky

Reda Ennaciri
Gerald Prophet
Jeana Muir
Nikki Brumley
Amy Bremner
Walter Tienken
Scott Ressler
Robert Herring
Antonio Douglas
Gregory Dickerson Jr.
Walter Snoddy
Stephen Powers
Allen Behling
Adam Kavan
Thomas Matthews
Richard Thomes
Brad Gudgeon
Richard Burkey
Kyle Torres
Dale Campbell
Michelle Campbell

Heather Cascaddan
Edison Hernán
Troy Kleasner
Pam Bromley
Annette Rowson
Joseph Contreras
Tracey Jant
Jesse Smith
Riley Kuranishi
William Upshaw
Charles Cogar
Jacqueline Dessel
Teresa Williamson
Jean-philippe Boutin
Dustin Parks
Bill McClure
Eddie Weston

FeatherLite Survival Kit contain an assortment of 
essential supplies you may need in an emergency.

Keep this kit at home, in your car, RV, on your 

boat, or in your pack so you are always prepared. 

The contents are stored inside a lightweight bright 

orange pouch that makes is easy to locate. It's a 

compact pouch for convenient storage. 

Contents: 2 - 6" light sticks, 1 - button compass, 1 - 

emergency whistle, 1 - spark wheel, 2 - emergency 

ponchos, 2 - survival towels, 1 - mini flashlight, 

1 - signal mirror, 2 - wet fire tinder, 2 - emergency 

blankets, 1 - carabiner knife, 1 - instruction sheet 

Dimensions 5" x 8" x 1 3/4" Weighs  13.6 oz. 

SKU: ST-SURKIT3 
Retails for: $39.95
Your Cost: $21.85 

Your PROFIT: $18.10

This Month's Featured Safety Technology Product! 
FeatherLite Survival Kit
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Advanced SEO Club - Regular Step-By-Step TRAINING WEBINARs to show you how to generate HIGHLY TARGETED Traffic 
that produces more sales by sharing the newest cutting edge techniques. Monthly Q & A Call to answer all your ques-
tions. FREE links EVERY MONTH to help with rankings in the search engines. And even more! Visit https://gunas.com/SEO 
for more details.

Facebook Fan Page Done-For-You - With the changes in how websites are ranked, its imperative that you use high au-
thority sites to link to your website. One of the best authority sites is Facebook. What you need are Facebook Fan Pages. 
Not just one for your business, but many of them. Each set up for different relevant keyword phrases. Learn More here: 
https://gunas.com/facebookpagedoneforyou.html

Social Signals - Social Signals have emerged as the new SEO and have never been more important than they are today.
Some of the most popular online websites have something in common today − they all have Social Signals. Learn More
here: https://gunas.com/social_signals.html

Ramp Up Your Business With These Safety Technology Resources...

Just reflecting on the events of the past couple of months. Five years ago, I saw no benefit to joining the SEO club and I think I men-
tioned this to you in one of my earlier emails. Today because of the things I have learned as a result of the SEO Club and your per-
sonal help, I am seeing traffic to my website and activity that I had not seen in five years. I can’t thank you and your team enough 
for your support.

Michael Wynar

Dealer Speak

Trivia
1. What is the name for a confection that consists primarily of sugar or honey and almond meal?

2. NASCAR is an acronym for what family-owned and operated business?

3. According to Mohs scale, what mineral is the hardest?

4. What do the letters HTML, a markup language used to create web pages, stand for?

5. The Artful Dodger is a character from which novel?

6. What country has the largest land mass?

7. Superman is a fictional superhero from what fictional planet?

8. Who painted the famous Dutch Golden age painting "The Night Watch"?

9. What was the name of Robert E. Lee's most famous horse?

10. The inventor Nikola Tesla was born on July 10th 1856 in what modern day country?

1.Marzipan, 2. The National Association for Stock Car Auto Racing; 3. Diamond, 4. Hypertext Markup Language; 5. Oliver Twist; 6.Russia;
7.Krypton; 8. Rembrandt; 9. Traveller; 10. Croatia;
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