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1. RFl Overview

This RFI seeks to gain information and gauge interest from businesses and organizations that
may seek to have their brand featured on a University of North Dakota Athletics sport programs
uniform, equipment, and/or other gameday related team apparel. Answers will determine the level
of interest in programs and their specific uniform and equipment options along with the potential
financial commitment for each, as well as clarify partnership expectations and the process for
selecting uniform partners. The RFI also will be used to determined which items are of most
interest, and maximize the partnership opportunities for North Dakota Athletics.

Please note that all responses will be confidential.
1.1. RFI Contact

We have designated the following individual to serve as the official point of contact for this RFI.
This individual is the only authorized contact permitted to communicate on behalf of Fighting
Hawks Sports Partnerships about this RFI.

Tony Goldenstein, Director

Fighting Hawks Sports Partnerships
One Ralph Engelstad Arena Drive
Grand Forks, ND 58203
tonyg@theralph.com

701-777-5373

1.2. Submission Details

Please submit your responses to this RFI via email to tonyg@theralph.com before the due date
identified in Section 1.3. When submitting your response, please limit any email attachments to no
more than 20 MB.

Physical (paper) copies of RF| responses are allowed. Submissions must be delivered to the
address identified for the RFI contact before the due date.

If you have any questions about this RFI, please direct them to the RFI contact during the
appropriate period identified below in Section 1.3.

1.3. RFI Timeline

Please review the below RFI timeline. Dates may be modified or amended by Fighting Hawks
Sports Partnerships, which will post an amendment to this RFI notifying prospective respondents
of any change.

e RFI Released: 3/30/2026
e Deadline for Questions: 4/17/2026
e Responses Due: 5/1/2026
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2. Background Information

2.1. Goals and Outcomes

Fighting Hawks Sports Partnerships seeks to determine the level of interest from businesses
and organizations in having their brand featured on University of North Dakota Athletic
uniforms, equipment and/or gameday related team apparel. The goal of this RFl is to provide
the necessary information for Fighting Hawks Sports Partnerships to facilitate discussions
leading to official brand partnerships on University of North Dakota Athletic uniforms,
equipment, and/or gameday related team apparel.

2.2. Background

The NCAA recently moved to allow corporate branding on member institution uniforms,
equipment, and/or gameday related team apparel, opening a new revenue stream to further
financially support the rapidly evolving college athletic landscape. Fighting Hawks Sports
Partnerships, as the rights holder for University of North Dakota Athletics, seeks to make this
opportunity available to as many businesses and organizations as possible, while maximizing
potential revenues to support their sports programs. This RFI is coming from Fighting Hawks
Sports Partnerships and is not a part of any official bid process from the University of North
Dakota. Please see the Appendix in Section 4 for additional details on the NCAA decision.
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3. Information Requested

3.1. Who We’re Looking For:

Any business or organization interested in having their brand featured on University of North
Dakota Athletics uniforms, equipment, and/or gameday related team apparel is encouraged to
submit a response. Submissions from businesses or organizations that promote alcohol, tobacco,
gambling, or other restricted materials and items are unlikely to be considered.

3.2. Submission Notes

All brand locations are limited to a four (4) square inch space. (2x2, 4x1, etc.)

Partnerships will be expected to include additional marketing assets (arena signage, digital/social
sponsorship, game promotions, radio broadcast, etc.) that are a minimum value of 30% of the
uniform sponsorship or $25,000, whichever is larger. Current partnerships will be counted towards
this requirement.

Partnerships including any of the above assets are expected to be in place for 5 years.

3.3. What We’re Looking For:

1. Please provide the following details about your business or organization:

Business/Organization Name:

Point of Contact/Title:

Phone: Email:

Branding Use (brand logo, text, etc.):

Additional Company Information
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2. Please indicate which programs your business or organization has interest in, and which
items are of interest (for additional details please refer to the Appendix in Section 4):

O Men’s Hockey

O Primary Jersey Patch

e Estimated annual value by your organization:
O Helmet Decal — Side(s) of Helmet

e Estimated annual value by your organization:
O Post-Game Apparel (i.e. polo/t-Shirt)

e Estimated annual value by your organization:
O Practice Jersey

e Estimated annual value by your organization:

Additional Notes:

O Football

O Primary Jersey Patch

e Estimated annual value by your organization:
O Helmet Decal — Back of Helmet

e Estimated annual value by your organization:
O Pre-Game Apparel (i.e. warm up gear)

e Estimated annual value by your organization:
O Post-Game Apparel (i.e. polo/t-shirt)

e Estimated annual value by your organization:
O Practice Jersey

e Estimated annual value by your organization:

Additional Notes:
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O Men’s Basketball

O

O

O

O

Primary Jersey Patch

e Estimated annual value by your organization:
Pre-Game Apparel (warm-ups)

e Estimated annual value by your organization:
Post-Game Apparel (i.e. polo/t-shirt)

e Estimated annual value by your organization:
Practice Jersey

e Estimated annual value by your organization:

Additional Notes:

O Women’s Basketball

O

O

O

O

Primary Jersey Patch

e Estimated annual value by your organization:
Pre-Game Apparel (warm-ups)

e Estimated annual value by your organization:
Post-Game Apparel (i.e. polo/t-shirt)

e Estimated annual value by your organization:
Practice Jersey

e Estimated annual value by your organization:

Additional Notes:

O Volleyball

O Primary Jersey Patch

o Estimated annual value by your organization:
O Pre-Game Apparel (warm-ups)

e Estimated annual value by your organization:
O Post-Game Apparel (i.e. polo/t-shirt)

e Estimated annual value by your organization:
O Practice Jersey

e Estimated annual value by your organization:

Additional Notes:




O Softball
]

O
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Primary Uniform Patch

e Estimated annual value by your organization:
Helmet Decal — Side(s)

e Estimated annual value by your organization:
Secondary Uniform Patch

e Estimated annual value by your organization:
All Eligible Items and Locations (pre-game/post-game/etc.) — Exclusive

e Estimated annual value by your organization:

Additional Notes:

O Men’s Golf
O Primary Shirt Patch
e Estimated annual value by your organization:
O Secondary Shirt Patch
e Estimated annual value by your organization:
O Equipment Item — Golf Bags
e Estimated annual value by your organization:
O All Eligible Items and Locations (pre-game/post-game/etc.) — Exclusive

e Estimated annual value by your organization:

Additional Notes:

O Women’s Golf

O

O

O

O

Primary Shirt Patch

e Estimated annual value by your organization:
Secondary Shirt Patch

e Estimated annual value by your organization:
Equipment Item — Golf Bags

e Estimated annual value by your organization:
All Eligible Items and Locations (pre-game/post-game/etc.) — Exclusive

e Estimated annual value by your organization:

Additional Notes:
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Women'’s Soccer
O Primary Uniform Patch
e Estimated annual value by your organization:
O Secondary Uniform Patch
e Estimated annual value by your organization:
O All Eligible Items and Locations (pre-game/post-game/etc.) — Exclusive
e Estimated annual value by your organization:

Additional Notes:

Men’s Tennis
O Primary Shirt Patch
o Estimated annual value by your organization:
O Secondary Shirt Patch
o Estimated annual value by your organization:
O All Eligible Items and Locations (pre-game/post-game/etc.) — Exclusive
o Estimated annual value by your organization:

Additional Notes:

Women’s Tennis
O Primary Shirt Patch
e Estimated annual value by your organization:
O Secondary Shirt Patch
e Estimated annual value by your organization:
O All Eligible Items and Locations (pre-game/post-game/etc.) — Exclusive
e Estimated annual value by your organization:

Additional Notes:
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O Men’s Track & Field / Cross Country
O Primary Uniform Patch
e Estimated annual value by your organization:
O Secondary Uniform Patch
e Estimated annual value by your organization:
O All Eligible Items and Locations (pre-game/post-game/etc.) — Exclusive
o Estimated annual value by your organization:

Additional Notes:

O Women’s Track & Field / Cross Country
O Primary Uniform Patch
e Estimated annual value by your organization:
O Secondary Uniform Patch
o Estimated annual value by your organization:
O All Eligible Items and Locations (pre-game/post-game/etc.) — Exclusive
o Estimated annual value by your organization:

Additional Notes:

3.4. Selection Process

This Request for Information should not be considered final, additional discussions and
negotiations will continue with businesses and organizations after submissions are received.
Factors that will be considered in the event an eventual decision is reached are as follows:

Financial — What is the investment level for the specific item(s)?

Commitment — What partnership history does the brand have with North Dakota Athletics?
Stability — How stable is the brand and the industry it's within?

Compatibility — How compatible is the brand with North Dakota Athletics?

PObM=

What should we be considering that we may not have identified?



Ton Goldenstein
Rectangle


FIGHTING HAWKS
SPORTS PARTNERSHIPS

4. Appendix

NCAA Division | Proposal No. 2025-35 — Name, Image and Likeness Activities — Use of Commercial
Trademarks or Logos on Equipment, Uniforms and Apparel — Additional Trademarks or Logos
Question and Answer Document
Updated 2/9/2026

This document contains questions and answers to assist the NCAA membership in its understanding of NCAA
Division | Proposal No. 2025-35.

Question No. 1: What is the effective date of Proposal No. 2025-357
Answer: The effective date of Proposal No. 2025-35 is August 1, 2026.

Question No. 2: Does Proposal No. 2025-35 allow additional commercial or nonprofit trademarks or logos on
student-athletes’ uniforms and apparel used competition and pregame and postgame activities?

Answer: Yes. The entirety of a student-athletes uniform and apparel may include up to two additional
trademarks or logos during competition, up to two additional trademarks or logos during pregame activities for
such competition and up to two additional trademarks or logos during postgame activities after such
competition. Note that the use of apparel that includes additional trademarks or logos in NCAA championships
competition, pregame activities and postgame activities is subject to NCAA championships policies.

Question No. 3: What are examples of uniforms and apparel?

Answer: Uniform and apparel includes, but is not limited to, the following items: jerseys, racing bibs, socks,
warmups, headbands, t-shirts, singlets, swimsuits, shorts, pants, leotards, wristbands, visors, hats, caps, tri-
suits, pinnies, swimming towels and towels worn by student-athletes while participating in competition.

Question No. 4: Does Proposal No. 2025-35 address manufacturer or distributor trademarks or logos on
uniforms and apparel used in competition and pregame and postgame activities?

Answer: Yes, it increases the maximum size of the one permissible manufacturer or distributor trademark or
logo to four square inches in area (rectangle, square, parallelogram), including any additional material (e.g.,
patch) surrounding the trademark or logo.

Question No. 5: May manufacturer or distributor trademarks and logos on equipment used by a student-
athlete in competition and pregame and postgame activities be different than the normal label or trademark, as
it appears on items sold to the general public?

Answer: No.

Question No. 6: Does Proposal No. 2025-35 address laundry labels that appear on the outside of uniforms
and apparel used by student-athletes in competition and pregame and postgame activities?

Answer: Yes. Proposal No. 2025-35 increases the size of the manufacturer or distributor trademark or logo to
four square inches in area (rectangle, square, parallelogram), including any additional material (e.g., patch)
surrounding the trademark or logo.

Question No. 7: How does four square inches permitted by Proposal No. 2025-35 differ from the current size
restrictions on logos?

Answer: Current legislation permits a single manufacturer or distributor’s logo (the normal label or trademark),
not to exceed 2-V4 square inches in area. The size restriction in Proposal No. 2025-35 for all logos on uniforms,
apparel and equipment is four square inches, which is equivalent to a square with 2-inch sides, or a one-inch
by four-inch rectangle.

10
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Question No. 8: Must the commercial or nonprofit trademarks or logos that appear on uniforms and apparel
be the same for pregame activities, competition and postgame activities?

Answer: No. For example, a student-athlete may wear apparel with two commercial logos during pregame
warmups, two different logos during competition, and a third set of logos during a postgame press conference.
(See NCAA Bylaw 22.4.3 and Question No. 24 regarding the additional commercial or nonprofit trademark or
logo permitted on uniforms and apparel during conference championship competition.)

Question No. 9: Does Proposal No. 2025-35 allow additional commercial or nonprofit trademarks or logos on
equipment used by student-athletes in competition and pregame and postgame activities?

Answer: Yes. One additional trademark or logo that appears on a single piece of equipment used by student-
athletes in competition and pregame and postgame activities is permissible. A student-athlete may not use
equipment that includes an additional trademark or logo on multiple pieces of equipment (e.g., shoe and
helmet). Note that the use of equipment that includes additional trademarks or logos in NCAA championships
competition, pregame activities and postgame activities is subject to NCAA championships policies.

Question No. 10: What are examples of equipment?

Answer: Proposal No. 2025-35 was intended to address equipment used by an individual student-athlete, not
shared equipment. For example, a basketball used in a basketball game is shared equipment, while a golf ball
used by a single student-athlete in a golf tournament may be considered individual equipment. Equipment
includes, but is not limited to, shoes, skates, helmets, masks, hats and other headcovers, gloves, bats, towels,
goggles, skis, shoulder pads, back plates, mouthguards, sticks, poles, clubs, umbrellas, racquets, golf bags
and golf balls.

Question No. 11: If an equipment item includes multiple pieces (e.g., pair of shoes), how does the limitation
on trademarks and logos apply?

Answer: The reference to one additional commercial or nonprofit trademark or logo refers to one singular logo
on one singular piece of equipment used by the student-athlete in total. For example, an additional trademark
or logo could appear on one shoe, and no additional logos may appear on any other piece of equipment (e.g.,
the other shoe, helmet) used by the student-athlete.

Question No. 12: May equipment, uniforms or apparel used by a student-athlete in competition and pregame
and postgame activities bear a design element similar to the manufacturer’s trademark or logo that is in
addition to another trademark/logo that is contrary to the size restriction?

Answer: No.

Question No. 13: May additional commercial or nonprofit trademarks or logos vary from student-athlete to
student-athlete on the same team?

Answer: No. Logos and trademarks shall be placed in a consistent manner on the equipment, uniform and
apparel used by each student-athlete during competition and pregame and postgame activities.

Question No. 14: Must the commercial or nonprofit trademarks or logos that appear on different uniforms
(e.g., home and away) be consistent?
Answer: No.

Question No. 15: Does Proposal No. 2025-35 apply to practice activities?

Answer: No. There are no legislated restrictions on trademarks or logos that appear on equipment, uniforms
and apparel used by student-athletes during practice activities.
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Question No. 16: Does Proposal No. 2025-35 apply to student-athletes who do not compete (e.g., in the
bench area) during competition or pregame or postgame activities related to such competition?

Answer: Yes. Note that the use of equipment and apparel that includes additional trademarks or logos in
NCAA championships competition, pregame activities and postgame activities is subject to NCAA
championships policies.

Question No. 17: Does Proposal No. 2025-35 apply to bench personnel (e.g., coaches, trainers, managers)
and nonstudent-athlete participants (e.g., cheer, mascot) during non-NCAA championship competition or
pregame or postgame activities related to such competition?

Answer: No. The restrictions on trademarks and logos do not apply to bench personnel and nonstudent-
athlete participants during non-NCAA championship competition or pregame and postgame activities related to
such competition. During NCAA championships, the logo restrictions on student-athletes' apparel set forth in
Bylaw 22.4 apply, subject to NCAA championships policies.

Question No. 18: Must commercial or nonprofit trademarks or logos be consistent across all sports sponsored
by the institution?
Answer: No.

Question No. 19: Will playing rules address placement of commercial or nonprofit trademarks or logos on
uniforms?

Answer: Yes. Institutions should consult the playing rules of particular sports when considering whether a
logo’s placement is permissible.

Question No. 20: How does the limitation on commercial or nonprofit trademarks and logos apply to playing
surfaces and officials’ uniforms?

Answer: The use of trademarks or logos on playing surfaces in competition will continue to be addressed by
sport playing rules.

Question No. 21: Does Proposal No. 2025-35 change the application of legislation specific to title-sponsor
recognition?

Answer: No. Consistent with Bylaw 22.4.6, competition identification materials (e.g., racing bibs, bowl-game
patches) may include commercial or nonprofit trademarks and logos recognizing the sole title sponsor of a
specific competition. Commercial or nonprofit trademarks and logos permitted by existing title-sponsor
recognition legislation are not considered additional commercial or nonprofit trademarks or logos permitted by
Proposal No. 2025-35.

Question No. 21: Does the legislation related to title-sponsor recognition apply consistently across sports?
Answer: Yes. A July 12, 2017 (Item No. 1), official interpretation previously restricted title sponsor recognition
materials, in team sports, to postseason competition (e.g., bowl games). However, this official interpretation
was reversed by the NCAA Division | Cabinet during its January 7, 2026, meeting to immediately permit
competition identification materials to include the name of the corporate sponsor of the competition in all sports
(individual sports and team sports) regardless of the timing (e.g., preseason, regular season, conference
championships, non-NCAA championships postseason), provided the involved commercial company is the
sole title sponsor of the competition.
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Commercial or Nonprofit Trademarks or Logos -- NCAA Championships.

Question No. 22: Does Proposal No. 2025-35 impact NCAA championships?

Answer: Generally, no. A review of NCAA championships administration policies and sponsorship contracts
for use of additional commercial and nonprofit logos on uniforms, apparel and equipment used by student-
athletes, bench personnel (e.g., coaches) and nonstudent-athlete participants (e.g., cheer, mascot) in NCAA
championships will be conducted separately. The logo restrictions on student-athletes’ uniforms and apparel
set forth in Bylaw 22.4 apply during NCAA championships, subject to NCAA championship policies. The logo
restrictions set forth in Bylaw 22.4 also apply during NCAA championships, subject to NCAA championships
policies, to all bench personnel (e.g., coaches, trainers, managers) and noncompeting participants (e.g., band,
cheerleaders, dance team, mascot) (see Bylaws 31.1.7. and 31.1.8).

Additional Commercial or Nonprofit Trademark or Logo — Conference Championship Competition.

Question No. 23: Must the additional commercial or nonprofit trademark or logo permitted on uniforms and
apparel during conference championship competition be consistent across all championships sponsored by the
conference?

Answer: No.

Question No. 24: Must the additional commercial or nonprofit trademark or logo permitted on uniforms and
apparel during conference championship competition be consistent across pregame activities, competition and
postgame activities?

Answer: Yes. Unlike the two additional commercial or nonprofit trademarks or logos on student-athletes’
uniforms and apparel used in competition and pregame and postgame activities (see Bylaw 22.4.2 and
Question No. 8), the singular additional commercial or nonprofit trademark or logo permitted on uniforms and
apparel during conference championship competition must be consistent across the conference championship
pregame activities, competition and postgame activities.

Question No. 25: Does the singular additional commercial or nonprofit trademark or logo permitted on
uniforms and apparel during conference championship competition count as one of the two additional
commercial or nonprofit trademarks or logos on student-athletes’ uniforms and apparel (see Bylaw 22.4.2 and
Question No. 8)?

Answer: No. The Division | Cabinet amended Proposal No. 2025-35 to allow conferences to coordinate the
use of one additional commercial or nonprofit trademark or logo to be worn on a student-athletes uniform and
apparel during conference championships, subject to placement and size restrictions in Bylaws 22.4.2-(c) and
(d) and any additional placement restrictions determined by the conference.

Question No. 26: Does the legislation allowing one additional commercial or nonprofit trademark or logo on

uniforms and apparel during conference championship competition extend to NCAA championships?
Answer: No.
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