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BRAND MANAGEMENT OVERVIEW

The Columbia University Department of Intercollegiate Athletics and Physical Education (“Columbia Athletics”)
publishes this Brand Style Guide, which provides information regarding usage of official Columbia University
Athletics logos, brand marks, and wordmarks. The brand guidelines have been developed to provide a clean, concise,
consistent brand image for the Columbia University intercollegiate athletics program. Implementation of these
guidelines ensures that all teams and programs associated with Columbia Athletics are branded consistently across
all communications platforms. The Brand Style Guide is available through the External Operations office.

In 2016, Columbia Athletics hired New York City-based branding consultants Beardwood & Co. to undertake a
comprehensive brand review of the athletics program and develop a cohesive concept for it. Together with input
from coaches, administrators, and select athletic alumni, Beardwood created “ONLY HERE.” This branding concept
promotes the unique proposition that Columbia affords its student-athletes: the ability to study at an vy League
institution and compete in the only NCAA Division | athletics program on the island of Manhattan in New York City.

The branding initiative includes strategic concepts featuring iconographic images of New York City, integrated
with Columbia Athletics primary color—Columbia Athletics Blue, as well as specialty typefaces and redeveloped
wordmarks for each varsity sports program.

The official mark for all Columbia sports teams is the Columbia Lion. Columbia Athletics has also developed a series
of wordmarks and secondary marks (the “C") to officially represent the 31 varsity teams in the Columbia Athletics
program.

The Columbia University Shield, the Columbia University Seal, and the various King's Crown marks as seen across
the University are NOT acceptable for use by Columbia varsity teams and may not be used without permission of the
University Licensing Office. In addition, the Club Sports “Split C" and the Roar-ee cartoon caricature marks are only
to be used by the office of physical education, club sports and recreation, not varsity athletics.

Columbia University intellectual property (including but not limited to logos, slogans, marks, wordmarks, audiovisual
content, and photographic images) to be used for any purposes (including but not limited to apparel, video features,
print collaterals, and websites) must be approved in advance.

Merchandise other than official team uniforms and apparel must be purchased through a licensed vendor, at
www.exemplarassociates.com/columbia#columbia-vendors.
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OFFICIAL COLOR PALETTE

BRAND COLORS

The primary brand color is Columbia Athletics Blue, with Navy as a secondary color. These colors are considered secondary
indicia. Supporting colors for the brand are anthracite and a warm gray to mimic the grit of New York City. Do not use any other
colors.

COLUMBIA ATHLETICS BLUE NAVY ANTHRACITE WARM GRAY

PRINT PRINT PRINT PRINT

PMS 659 (100%) PMS 2955 (100%) PMS 447 PMS Warm Gray 1(100%)

CMYK C: 60/ M:29/Y:0/K:0 CMYK C:100/M:56/Y:0/K: 34 CMYK C:55/M:39/Y:38/K:83 CMYK C:14 /M:14 /Y:17 / K: 20
DIGITAL DIGITAL DIGITAL DIGITAL

RGB R: 123 / G: 164 / B: 219 RGB R: 25/ G: 57 / B: 100 RGB R: 55/ G: 58/ B: 54 RGB R: 216 / G: 209 / B: 202
HEX #7BA4DB HEX #183863 HEX #373A36 HEX #d8d1c?

COMPARISON TABLE FOR COLUMBIA ATHLETICS BLUE

In 2024, Columbia Athletics adjusted its color palette to incorporate a slightly darker shade of Columbia University Blue. The new
shade, which corresponds with Pantone Matching System (PMS) color 659 and HEX value #7BA4DB, provides increased contrast
with white for use in electronic and print applications, as well as enhanced consistency with performance athletic apparel textiles.

COLUMBIA ATHLETICS BLUE OLD COLUMBIA ATHLETICS COLUMBIA UNIVERSITY CAROLINA BLUE
PMS 659 BLUE BLUE PMS 549
PMS 291 PMS 290
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SPIRIT MARKS
COLUMBIA LION HEAD

COLUMBIALION
The primary spirit mark is the Columbia Lion Head, rendered in Columbia Athletics Blue and Navy. When placed on a dark background, a stroke

line is mandatory. When placed on light blue apparel or background, stroke is not needed:; in addition, on all light blue apparel, knock out lion
face to reveal background color so that there are not two shades of light blue visible.

LION LOCKUPS
Use the approved lockups shown below when pairing the lion head with the Columbia Athletics wordmark. The lion mane should always

appear in Navy. Like the wordmark, it is important that the logo be given ample surrounding space to preserve its impact in layouts.

| G

. ltéllI.I.IMBIA'._n COLUMBIA
:'ATHLETICS |
J

gv QGBL"MBIAATHLETICS

SUPERGRAPHIC
Roar-ee can be used sparingly as a supergraphic. If cropped, the composition should crop at the exact center of the face. See the below

sample layout for reference.

AR

WELCOME TO
DODGE FITNE

HOME OF THE COLUMBIA LIONS IN TH
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COLUMBIA ATHLETICS C

The official “C” for Columbia Athletics is a registered trademark of the University. Please note that the C as rendered does not have an outline
but rather an offset drop shadow. The C should only be rendered in the following manner, depending on application to various colored
backgrounds. The Columbia Athletics C should NEVER be rendered in Dark/Navy Blue without express written permission.

L y "
| |

COLUMBIA ATHLETICS BRAND STYLE GUIDE 4



COLUMBIA ATHLETICS WORDMARK

MAIN WORDMARK
Whenever feasible, the logo should be Columbia Athletics Blue and Navy, but the White and Navy version may be used when appearing on a

field of Columbia Athletics Blue. In layouts, it is important that the logo be given ample surrounding space to preserve its impact.

C Space Units indicate
clear space to keep
around logo.

Use this main logo
on white or light
background.

Use this alternate E u L “ M B I A

logo on backgrounds
of Columbia Athletics
Blue.

AVOID THESE
To protect the integrity of our logo and brand, do not change the logo artwork in any way.

TTERLUMBIA OLUMBIA
ATHLETTCS—__ ATHLET]

Do not change the logo color. Do not stretch, squish, warp, or distort the
logo in any way. 0° or 90°.

MBIZ G BIA
ATHLE ATHLE

Do not place the logo over busy imagery

Do not recreate the logo with other fonts. :Z;ZES; remove any element of the logo or graphics.

TCB8LUMBIA
COMPLIANGE _

Do not crop the logo or display it in such a Do not render the logo in a color that provides Do not create unauthorized wordmarks.
way that it becomes illegible. little contrast with its background.

COLUMBIA ATHLETICS BRAND STYLE GUIDE



ALTERNATE WORDMARKS

HORIZONTAL LAYOUT
When space requires, the horizontal wordmark can be used. Like the main lockup, the logo should be Columbia Athletics Blue and Navy, but

the White and Navy version may be used when appearing on a field of Columbia Athletics Blue.

Use this main

oo COLUMBIA |ATHLETICS
background.

Use_this alternate

backarounds - GO LUMBTIA

of Columbia Athletics Blue.

COLUMBIA | LIONS VERSION
For specific applications, the Columbia | Athletics wordmark can be replaced by Columbia | Lions messaging.

COLUMBIA|LIONS  |[HONAIAYS:N

When limited to one color, the wordmark can be used in Columbia Athletics Blue or Navy on a light background or Columbia Athletics Blue on a
dark background.

COLUMBIA COLUMBIA
ATHLETICS ATHLETICS

One Color Alt. Logo One Color Alt. Logo One Color Alt. Logo
only on white only on Columbia only on Navy or dark
Athletics Blue or light background
background

SPORTS PROGRAM LOCKUP

Sports program lockups use Rubik Bold in the same height relationship as “ATHLETICS” and set tracking to 130. The size relationship between
“COLUMBIA" and the dividing stroke is retained. These sport-specific logos can be provided by the External Operations office.

COLUMBIA COLUMBIA COLUMBIA

ARCHERY MEN'S BASKETBALL WOMEN'’S INDOOR
TRACK & FIELD

COLUMBIA ATHLETICS BRAND STYLE GUIDE



USAGE STANDARDS FOR OFFICIAL MARKS

OFFICIAL MARKS
Columbia Athletics maintains a set of official marks. As of September 1, 2016, these are the only approved marks for use on team apparel. They
include:

PRIMARY SPIRIT SECONDARY MARK |
MARK Columbia C
Lion Head

COLUMBIA c n I. 'I" M B I A COLUMBIA-
ATHLETICS BARNARD ATHLETICS
WORDMARK(S) CONSORTIUM

Lr;czsi?‘:rc]ge}(z?nr;es AT H L E T I c s S:Lg?anr]nesn:rszcl)lgtvied
to use the consortium

logo

EST. 1983

AVOID THESE
Teams may not use other University-approved marks, including, but not limited to:

King’'s Crown University Shield University Seal Club Sports Split “C” Alumni Association
Lion

Teams may not use older versions of Columbia Athletics logos/marks including, but not limited to:

UIEIT

\

Skyline Lion Lion with Tail Arched Columbia

Any version of approved logos with UNAPPROVED
COLORS or COLOR REVERSALS

COLUMBIA ATHLETICS BRAND STYLE GUIDE 7



ONLY HERE.

“ONLY HERE."”
The "ONLY HERE.” tagline is a supporting brand element. It represents the dynamic student athlete experience exclusive to our campus and

the city of New York. It should appear in Navy or White, and like the logo, it should be given ample surrounding space in layouts.

ONLY HERE. ONLY HERE.

The “ONLY HERE.” lockup should only be used in the context of layouts and never alone or in a close lock-up with a Columbia Athletics logo.

Below are some examples of relationships between the Columbia Athletics logo and “ONLY HERE.” lockup. When side by side, ‘ATHLETICS' and
“ONLY HERE."” should have the same height and live on the same baseline.

COLUMBIA

ATHLETIGCS ATHLETIGS ATHLETICS ATHLETICS DHLY HERE.
ATHLETIGS ATHLETIGS ATHLETICS ATHLETICS DHLY HERE.

COLUMBIA BOLUKMBIA
ONLY HERE. ONLY HERE. ONLY HERE. ATHLETICS ONLY HERE. ONLY HERE. ATHLETICS

HASHTAG USAGE
When using a hashtag form, keep a consistent font weight and do not underline or use a period.

HONLYHERE HONLYHERE

COLUMBIA ATHLETICS BRAND STYLE GUIDE



NYC SKYLINE ELEMENT

As an accent element for select equipment, apparel, and other items, Columbia Athletics has created an official Columbia Athletics New York
Skyline graphic. The graphic element is modular in nature and has versions that include Low Memorial Library as well as others with the official
Columbia Lion. It is available in Columbia Athletics Blue, Navy Blue, and White with Columbia Athletics Blue accents. All use of the Skyline
mark must be approved by the External Operations office prior to production and may not be altered in any way.

b, Slialbi

sl sulionbud

gy, B

COLUMBIA LIONS COLUMBIA

COLUMBIA ATHLETICS BRAND STYLE GUIDE 9



TYPEFACES

COLUMBIA UNIVERSITY TYPEFACE: TRAJAN PRO
The official typeface of Columbia University is Trajan Pro.

THE QUICK BROWN FOX JUMPS OVER THE LAZY
DOG.
1234567890

OFFICIAL ATHLETIC WORDMARK: SQUARE SLAB
Columbia Athletics uses Square Slab for its wordmark and should be written in all capitals. Any wordmarks need to
be created by Columbia Athletics.

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG.
1234567890

DESIGN ELEMENT TYPEFACES: UNITED SANS SEMI-CONDENSED

Headline messaging should be written in all capital letters, right or left aligned. When using a light background
or windows, display headlines in Navy. When on a dark background, use White. If United Sans is unavailable, use
Impact in all capital letters.

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG.
1234567890

SUPPORTING INFORMATION: RUBIK
The Bold, Medium, and Regular weights from the Rubik typeface family can be used for subheads, body copy, and
supporting information. If unavailable, use Franklin Gothic.

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG.
The quick brown fox jumps over the lazy dog.
1234567890

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG.

The quick brown fox jumps over the lazy dog.
1234567890

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG.

The quick brown fox jumps over the lazy dog.
1234567890

COLUMBIA ATHLETICS BRAND STYLE GUIDE 10



UNIFORM/APPAREL STANDARDS

PURPOSE
In an effort to grow our brand awareness and revenue opportunities for Columbia Athletics we ensure fidelity with
approved marks and color palette across all 31 varsity sports programs.

GAME UNIFORM COLOR PALETTE

PRIMARY COLORS

COLUMBIA ATHLETICS WHITE ANTHRACITE
BLUE

TRIM

NAVY

Our primary colors are Columbia Athletics Blue and White. Primary uniform colors remain Columbia Athletics Blue
and White (and Light Gray for Baseball/Softball road uniforms). Navy Blue is acceptable as an accent color on
Columbia Athletics Blue, White, and Light Gray uniforms. For the purposes of modesty, Wrestling and/or Swimming
may use darker primary colors for singlets and swimsuits, with approval.

In recognition that dye lots are subject to many factors, we understand that uniforms may not maintain color
fidelity with Pantone Matching System standards, e.g., PMS 659. It is important that all additional uniform elements
(hats, helmet decals, numerals, commemorative patches, etc.) be developed to MATCH the uniform dye lot—not
necessarily the Pantone standard.

TEAM TEAMLIGHT BLUE TEAM BLUE GRAY PEWTER GRAY DARK CHARCOAL
WHITE UNIVERSITY BLUE (BASEBALL/ (BASEBALL/ GRAY
VALOR BLUE SOFTBALL ONLY) SOFTBALL ONLY) ANTHRACITE
PMS 659 PMS 429 PMS 422 PMS 447

NEW BALANCE
PALETTE
TEAM TEAM TEAM NAVY TEAM GUNMETAL
WHITE COLUMBIA PMS 289 PMS 431
PMS 278

NAVY
PMS 2767

COLUMBIA ATHLETICS BRAND STYLE GUIDE
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GAME UNIFORM WORDMARK

Two versions of the block wordmark for COLUMBIA has been created for use on competition uniforms. This is the only representation of the
school name allowable on official competition uniforms. Limited exceptions (such as traditional uniform script on diamond sports uniforms)
may be granted with the approval of the Director and the External Operations Team, subject to final review.

GOLWMBIA P0G

WORDMARK1 WORDMARK1

COLUMBIA COLUMBTA

WORDMARK 2 WORDMARK 2

COLUMBIA ATHLETICS BRAND STYLE GUIDE 12



UNIFORM BRAND MANAGEMENT POLICY

COACHES' SIDELINE/ TEAM TRAVEL APPAREL COLOR PALETTE

The color palette for travel/workout/sideline gear is broader than the game uniform standard. Because of wear and
tear, and restricted color availability in certain product lines, it is understandable that team travel suits may need
to be ordered in darker colors than Columbia Athletics Blue and White. With this in mind, Anthracite should be the
preferred dark color for travel gear, when possible.

Various shades of gray are always acceptable for workout gear. Coaches’ recruiting wear may include Navy Blue, but
only if embellished with standard Columbia marks, identified in the Brand Style Guide.

For the purposes of definition, game uniforms shall include all items worn on or off the field during warmup/
cooldown in association with competition, including but not limited to shooting shirts, helmets, caps, goggles,
wristbands, gloves, and headbands.

For practice gear, all embellishments—regardless of whether they are made available for production by a vendor—
must also be approved by a team’s Sports Program Administrator and the External Operations Team prior to
ordering. All efforts will be made prior to the ordering period to clarify which “stock” embellishments are permitted
for use by Columbia Athletics. Only a team’s Equipment Managers may submit approved artwork to vendors for
embellishment.

UNIFORM/APPAREL EMBELLISHMENTS - COLUMBIA LOGOS/MARKS

All uniforms and apparel must reflect the guidelines identified in the Brand Style Guide for use of marks, logos, accent
colors, and other embellishments. All game uniform embellishments (logos, marks, numerals, patches) must be
submitted to a team’s Sports Program Administrator and the External Operations Team for approval prior to ordering.
Only a team’s Equipment Managers may submit approved artwork to vendors for embellishment. Women's sports
programs are also allowed to use the official Columbia-Barnard Athletic Consortium marks as a secondary reference
on official team apparel. As of June 30, 2023, the word “LIONS" is NOT permitted as a stand-alone wordmark on official
team apparel.

UNIFORM/APPAREL EMBELLISHMENTS - IVY LEAGUE LOGO

Starting in Fiscal Year 2024, all new competition uniforms to be ordered are expected to feature the NEW Ivy League
logo, first introduced in 2019. It is expected that all uses of the Ivy mark on team apparel is rendered in appropriate
color palettes for Columbia.

UNIFORM/APPAREL EMBELLISHMENTS - TYPEFACES

Itis expected that teams utilize existing OFFICIAL wordmarks and logos for uniforms and apparel. For the purpose
of numerals, teams shall use the Nike font TUCSON, when available. This font is approved for numerals only. Any
deviation in application of text on uniforms from official wordmarks and logos must be subject to evaluation and
ultimate approval by the External Operations Team and the Athletics Director.

UNIFORM/APPAREL EMBELLISHMENTS - THIRD-PARTY MARKS

Logo embellishments on official team apparel are limited to the manufacturer (Nike or New Balance), the Ivy League,
and Columbia. No other marks from sponsors/manufacturers, institutions, conferences, or sport organizations may
be represented on official team apparel.

UNIFORM/APPAREL EMBELLISHMENTS - MOTIVATIONAL SLOGANS

Each varsity sports program may choose to create one “motivational” slogan for use on practice apparel only. Slogans
must be rendered on apparel in approved colorways and typefaces, with formal approval from External Operations
(Branding/Marketing) personnel.

Motivational slogans shall be expected to be in use for a minimum of four consecutive academic years, in order to
minimize excessive turnover and/or reordering of inventory. Any exception to the four-year rule must be granted by
the Director of Intercollegiate Athletics.

All motivational slogans must be approved by a team’s Sports Program Administrator and the Senior Associate
Athletics Director for External Operations, with support from the Athletics Director.

ORDERING

All Columbia Lions team uniforms and related (travel, warmup, sideline, pooldeck, etc.) apparel shall be ordered only
by members of the Equipment staff. This includes specialty products, including New Balance, Speedo, and other non-
Nike vendors.

COLUMBIA ATHLETICS BRAND STYLE GUIDE
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APPAREL APPROVAL PROCESS

All team uniforms and related apparel must be approved before ordering. Coaches may begin design work with
vendors, but all proofs must be forwarded to the Equipment Office and the External Operations Team prior to
ordering. This is to ensure fidelity with current brand identity standards.

Equipment Managers must always be the primary points of contact between vendors and the University to arrange
for appropriate delivery and distribution of items. Under no circumstances shall student-athletes, parent groups,
and/or alumni order on behalf of Columbia Athletics or any individual team. All apparel for distribution to parents and
alumni must be arranged through a licensed vendor, at www.exemplarassociates.com/columbia#columbia-vendors.

All requests for new uniform/apparel designs must be forwarded to the External Operations Team at least one (1)
month prior to the ordering deadlines, in order to ensure time for appropriate approval and/or necessary revisions.
Head Coaches and Sports Program Administrators are responsible for ensuring that all rules and regulations
regarding branding policies are followed.

MERCHANDISE THAT IS NOT TEAM UNIFORMS/APPAREL
Merchandise other than official team uniforms and apparel, such as giveaways or departmental orders, must be
ordered and purchased through a licensed vendor, at www.exemplarassociates.com/columbia#columbia-vendors.

COLUMBIA ATHLETICS BRAND STYLE GUIDE
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GIPPER

Columbia Athletics uses Gipper to develop graphic templates for use in social media and other promotional efforts. A selection of templates is
made available for each sports program to use.

Gipper templates—including text settings, as provided to sports programs and other functional areas from the External Operations Team—
may NOT be altered. All standards for fonts and colors incorporated in this Brand Style Guide must be maintained.

2024 Columbia *
Football Schedule

2024 US OPEN | -
: Qualn‘ymg Draw ’ cove-
| JLALLEC

e

EOLUMBIA

Nauonal Champlons v
Collegiate Recurve L | | 4
‘ ‘ =
: VS. Harvard
B T T T N s
unsET/: ARCHERY OO >
- 0.0V d

vy League Seminals
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PHOTOGRAPHY TREATMENT

1. CITY
Iconic panoramic views and street-level shots of Manhattan serve as a backdrop for athlete imagery and other graphics. They should be given

a duotone treatment with Columbia Athletics Blue and Navy as shown below. Do not use shots from other boroughs or shots that look down
from the top of buildings.

2. STUDENT BODY

Select images featuring single athletes/students that are active and heroic. Shots with multiple people should showcase a spirit of
camaraderie and energy. Students not wearing sportswear should only appear in group shots and never as individuals. All figures should be
silhouetted out of original backgrounds and given a duotone treatment with Columbia Athletics Blue and Navy.

3.GRIT TEXTURE
A layer of “grit” adds texture to imagery and reflects the character of New York's unique urban experience.

COLUMBIA ATHLETICS BRAND STYLE GUIDE




SAMPLE AD LAYOUT

—HEADLINES

All headlines should be set in all-caps
United Sans Semi-Condensed. One
key word from each layout can be
underlined for added impact.
Underlines should be the same
thickness as letterforms and run the
exact length of the word.

“ONLY HERE."”

The "ONLY HERE." tagline should not crowd
other graphics or messaging. See page 8
for further usage guidance.

2024-25
* COLUMBIA
BASKETBALL

[ LAYERING

Grit texture should be applied before
adding text or logos to a layout. Text
may slightly overlap athlete photos,
but should not overwhelm them.

[ CITYSCAPE

Manhattan images should appear at
30-40% opacity over a field of
Columbia light blue to give prominence
to athlete photos and other graphics.

TICKETS ON SALE NOW

FOR MORE INFORMATION:
GOCOLUMBIALIONS.COM/TICKETS
OR 888-LIONS-11

()
EI0/L UfM‘BIIA

SECONDARY TYPE

Subheads on large-format banners
should use United Sans, at roughly

25% of the point size of the largest

headline. For all other tertiary copy,
use Rubik as outlined on page 10.

COLUMBIA ATHLETICS BRAND STYLE GUIDE
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[ ATHLETES

Select image featuring a single athlete
that is active and heroic. (See page 16
for specific guidance.)

— HEADLINES

All headlines should be set in all-caps
United Sans Semi-Condensed. One
key word from each layout may use
an underline device for added impact.
Underlines should be the same thick-
ness as letterforms and run the exact
length of the word.

[ SECONDARY TYPE

Subheads should use the same
United Sans Semi-Condensed font, at
roughly 50% of the point size of the
largest headline, with corresponding
information in the same font at
roughly 25% of the largest headline.
For all other tertiary copy, use Rubik
as outlined on page 10.

ATHLETICS HALL OF FAME DINNER - 6.p.M. (LOW MEMORIAL LIBRARY)

PEP RALLY - 3:30 PM. (SOUTH LAWN WEST - MORNINGSIDE CAMPUS)
FIELD HOCKEY VS. DARTMOUTH -5 PM. (COLUMBIA FIELD HOCKEY VENUE)

ROAR-EE’S FAN ZONE -11 AM. - 1:15 PM.
(ROBERTSON FIELD AT SATOW STADIUM, BASEBALL FIELD )

FOOTBALL VS. DARTMOUTH -1:30 PM.
(ROBERT K. KRAFT FIELD AT LAWRENCE WIEN STADIUM)

WOMEN'S SOCCER VS. DARTMOUTH - 4 pJvi. (ROCCO B. COMMISS0 SOCCER STADIUM)
MEN'S SOCCER VS. DARTMOUTH - 7:30 P.M. (ROCCO B. COMMISSO SOCCER STADIUM)

LAYERING

Grit texture should be applied before
adding text or logos to a layout.
Athlete imagery and text should rarely
overlap. If they do, athlete imagery
should be placed over text, should

not cover more than 20% of the letter,
and should not cover more than two
letters; each letter covered must be
clearly recognizable.

VIBIA
MECOMIN

Acceptable alternate
layout if unable to clip
athlete image.

CITYSCAPE

Images of the city should appear at
30-40% opacity over a field of
Columbia light blue to give prominence
to athlete photos and other graphics.

COLUMBIA ATHLETICS BRAND STYLE GUIDE
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SAMPLE TEMPORARY SIGNAGE

RESTROOMS

0O EOLUMBIA
ATHLETICS

— LOGO
Always use the standard Columbia
Athletics lockup.

BACKGROUND

For all signage produced with office
printers, use a white background to
maintain a clean layout and avoid
borders.

ATTENTION

THIS TURNSTILE IS

OUT OF ORDER

We apologize for any inconvenience.

GOLUMBIA
ATHLETICS

ATTENTION

Dodge Fitness Center will be
CLOSED Sat-Mon, 7/2-7/4 for
the 4th of July weekend.
We will re-open on Tue 7/5
with normal hours.

GOLUMBIA
ATHLETICS

— COLOR
Use Navy for headlines and
emphasized words and a mid-tone

gray for all other copy. Avoid off-brand

colors, like red or yellow (see page 2).

FONTS

If the brand fonts are available,
headlines should be setin 105 pt Nav
United Sans Semi-Condensed Black,
and supporting info should use the
Rubik family of fonts in Gray at the
discretion of the creator.

Y

COLUMBIA ATHLETICS BRAND STYLE GUIDE
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SAMPLE LETTERHEAD

‘ ) COLUMBIA |  WOMEN'S BASKETBALL

COLUMBIA | WOMEN’'S BASKETBALL

December 1, 2016

Kim Ferguson

Columbia University Student Service Center
205 Kent Hall, Mail Code 9202

1140 Amsterdam Ave.

New York, NY 10027

Dear Kim,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean
massa. Cum sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. Donec
quam felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla consequat massa quis enim.
Donec pede justo, fringilla vel, aliquet nec, vulputate eget, arcu.

In enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. Nullam dictum felis eu pede mollis
pretium. Integer tincidunt. Cras dapibus. Vivamus elementum semper nisi. Aenean vulputate eleifend
tellus. Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus
in, viverra quis, feugiat a, tellus.

Phasellus viverra nulla ut metus varius laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi

vel augue. Curabitur ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, tellus

eget condimentum rhoncus, sem quam semper libero, sit amet adipiscing sem neque sed ipsum. Nam D0 Finess Caner - 3030 Broacuay. wa Code 1901 - Nt Vork Y 1508+ Phon 212 854 S8G2 - Fx 868 440 7870
quam nunc, blandit vel, luctus pulvinar, hendrerit id, lorem. Maecenas nec odio et ante tincidunt

tempus. Donec vitae sapien ut libero venenatis faucibus. Nullam quis ante. Etiam sit amet orci eget
eros faucibus tincidunt. Duis leo. Sed fringilla mauris sit amet nibh. Donec sodales sagittis magna.
Sed consequat, leo eget bibendum sodales, augue velit cursus nunc, F o | | ow | n g Pa g es

Sincerely,

Megan Griffith

—LOGOS
All logos should be centered at the
top of the letterhead and should fit
comfortably within the top inch. Use
areduced scale lockup on page 2 and
beyond.

Women's Basketball « Head Coach Megan Griffith
Dodge Fitness Center « 3030 Broadway, Mail Code 1901 + New York, NY 10027 « Phone 212 854 8862 + Fax 866 449 7879

First Page

— FONTS
All body copy should be setin 10 pt
Franklin Gothic Book with 12 pt line
spacing.

If the brand font, Rubik, is available,
department, title, and name should be
setin 9.5 pt Navy Rubik Medium, and
contact info should be setin 9.5 pt
Gray Rubik Regular.

Department, title, and name should be
setin 10 pt Franklin Gothic Medium,
and contact info should be setin 10 pt
Gray Franklin Gothic Regular.

COLUMBIA ATHLETICS BRAND STYLE GUIDE 20
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