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ICONIC FLAGSHIP OPPORTUNITY

- 109 Newbury Street, Boston, MA 02116

« 6,900 Square Foot Full Building Opportunity
 Built in 1872, 109 Newbury is one of Back Bay’s most

~ COLE HAAN &
[

notable properties, and serves as an architectural 2 —E -~ O

cornerstone to the Back Bay neighborhood.

- 109 Newbury is positioned at one of Back Bay's most o :
prominent, and highly trafficked corners (Newbury & gol - =mal = = e
Clarendon Streets). This full-building opportunity offers ——
an irreplaceable branding opportunity in the heart of |

Boston’s most robust shopping district.

« Newbury Street is an internationally-renowned shopping
district; area retailers include Cartier, Burberry, Tiffany &
Co., Chanel, Restoration Hardware, Veronica Beard, Rag
and Bone, All Birds and more.
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THE NEIGHBORHOOD

BACK BAY is the main shopping and dining destination in
Boston. It is home to over 450 shops, 200 restaurants, and
over 6,000 rooms in over 20 hotels. It is the second largest
office market in Boston with over 16 million square feet of
space. Copley Square sits between the 1800s landmarks
Boston Public Library and Trinity Church. Mansions dot the
neighborhood’s tree-lined streets, many on Paris-inspired
Commonwealth Avenue. Over 50 million people visit the
Back Bay each year spending $5M per day.

On either side of its eight blocks, Newbury Street is flanked

with a mix of designher boutiques, fashion chains, art galler-

ies, and patio cafes. Most of these are set in elegant brick

townhouses that have been renovated to accommodate

retail on many levels. There are coffee shops, trendy cafes
and an assortment of restaurants to suit all tastes.
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FIRST FLOOR: 1,600 SF
13.5 FOOT CEILING HEIGHT
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SECOND FLOOR: 1,600 SF
9 FOOT CEILING HEIGHT
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BASEMENT: 1,440 SF

THIRD FLOOR: 1,440 SF
@ :
<©Atlantic + mﬁ- FOURTH FLOOR: 800 SF
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