
GRAND PARKWAY MARKETPLACE
Grand Parkway & Kuykendahl | Spring, TX 77389

FOR LEASE

AVAILABLE
10 Spaces | 1,750–4,911 SF
4 Pad Sites | 0.64–0.75 AC

RATES | NNN
Please Call for Rates

PROPERTY INFORMATION
 � New 710,000 SF Target anchored shopping center

 � Minutes drive from Exxon Mobil campus with  
10,000+ employees

 � Serves the fast growing Spring area as well as new  
and existing developments along the Grand Parkway

TRAFFIC COUNTS

Grand Pkwy 59,268 VPD

Kuykendahl Rd south of Grand Pkwy 30,198 VPD

DEMOGRAPHICS

3 MILE 5 MILE 10 MILE

2019 Population 69,320 207,936 794,508

2019 Daytime Population 48,683 159,784 713,832

Number of Households 14,800 48,910 222,159

Average HH Income $121,331 $122,676 $112,870

Per Capita Income $39,018 $41,567 $39,508

Median Age 35.2 35.8 35.5

The information contained herein was obtained from sources believed reliable; however, Streetwise Retail Advisors makes no guarantees, warranties or representations as to the completeness 
or accuracy thereof. The presentation of this property is subject to errors, omissions, change of price or conditions, prior sale or lease or withdrawal without notice. Texas law requires licensee 
to disclose that it is representing the Seller/Landlord in the marketing of this property. REV 02/24/2020

David Wise  | Senior Vice President
dwise@streetwiseretail.com | 713.773.5508

Elliott Bridger  | Assistant Vice President
ebridger@streetwiseretail.com  | 713.773.5542

FOR MORE INFORMATION, PLEASE CONTACT

mailto:dwise%40streetwiseretail.com?subject=Inquiry%3A%20Grand%20Parkway%20Marketplace
mailto:ebridger%40streetwiseretail.com?subject=Inquiry%3A%20Grand%20Parkway%20Marketplace
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Grand Parkway Marketplace
HIGHLIGHTS

 � Premier open-air shopping center

 � Highly visible with quick access to the newly  
completed Grand Parkway/TX-99

 � High traffic intersection of Grand Parkway  
& Kuykendahl Rd

 � Grand Parkway Marketplace offers consumers  
a 126,000 square foot Target, surrounded by  
well-known anchor tenants including TJ Maxx,  
Burlington, Ross, DSW, Michaels, Ulta, PetSmart, 
Party City, Hobby Lobby, and Academy

 � Boardwalk with large patio restaurants and  
lake with fountains

 � Ample parking 

 � Scenic landscaping

GLA: 583,699
Parking Spaces: 3,618
Metro Area: Houston—The Woodlands—Sugar Land (TX)
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Grand Parkway Marketplace
AREA INSIGHT

LifeMode Group:  
Affluent Estates

Boomburbs

 � Households: 2,004,400

 � Average Household Size: 
3.25

 � Median Age: 34.0

 � Median Household Income: 
$113,400

LifeMode Group:  
Affluent Estates

Savvy Suburbanites

 � Households: 3,664,200

 � Average Household Size: 
2.85

 � Median Age: 45.1

 � Median Household Income: 
$108,700

LifeMode Group:  
Ethnic Enclaves

Up & Coming  
Families

 � Households: 2,901,200

 � Average Household Size: 
3.12

 � Median Age: 31.4

 � Median Household Income: 
$72,000

Tapestry segmentation provides an accurate, detailed description of America’s neighborhoods—U.S. 
residential areas are divided into 67 distinctive segments based on their socioeconomic and demographic 
composition—then further classifies the segments into LifeMode and Urbanization Groups.

https://www.streetwiseretail.com/
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Grand Parkway Marketplace
AREA INSIGHT

MARKET PROFILE

 � Residents prefer late model imports, primarily 
SUVs, and also luxury cars and minivans.

 � This is one of the top markets for the latest in 
technology—from smartphones to tablets to 
internet connectable televisions.

 � Style matters in the Boomburbs, from personal 
appearance to their homes.These consumers 
are still furnishing their new homes and already 
remodeling.

 � They like to garden but more often contract 
for home services.

 � Physical fitness is a priority, including club 
memberships and home equipment.

 � Leisure includes a range of activities from 
sports (hiking, bicycling, swimming, golf) to 
visiting theme parks or water parks.

 � Residents are generous supporters of  
charitable organizations.

OUR NEIGHBORHOOD

 � Growth markets are in the suburban periphery 
of large metropolitan areas.

 � Young families are married with children;  
average household size is 3.25.

 � Home ownership is 84% with the highest rate 
of mortgages—71.5%.

 � Primarily single-family homes in new neighbor-
hoods—66% built since 2000

 � Median home value is $350,000.

 � Lower housing vacancy rate at 3.7%

 � The cost of affordable new housing comes at 
the expense of one of the longest commutes 
to work, over 30 minutes average, including a 
disproportionate number (33.6%) commuting 
across county lines

SOCIOECONOMIC TRAITS

 � Well-educated young professionals,  
55% are college graduates

 � Unemployment is low at 3.3%; high labor force 
participation at 71.3%; most households have 
more than two workers

 � Longer commute times from the suburban 
growth corridors have created more people 
that work from home.

 � They are well connected, own the latest  
devices, and understand how to use them  
efficiently; biggest complaints being too  
many devices and too many intrusions on  
personal time.

 � Financial planning is well under way for these 
professionals.

https://www.streetwiseretail.com/
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Grand Parkway Marketplace
3 MILE TRENDS

Source: This infographic contains data provided by American Community Survey (ACS), Esri, Esri and Bureau of Labor Statistics. The vintage of the data is 2013–2017, 2019, 2024.

https://www.streetwiseretail.com/
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Grand Parkway Marketplace
TRADE AREA

https://www.streetwiseretail.com/
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Grand Parkway Marketplace
ACCESS

https://www.streetwiseretail.com/
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Grand Parkway Marketplace
AERIAL

https://www.streetwiseretail.com/
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Grand Parkway Marketplace I
SITE PLAN

Tenant SQ FT AC

K60 AVAILABLE 0.75

K89 AVAILABLE 0.75

1 Michaels 21,362

2 PetSmart 20,626

3 Burlington 43,500

4 Ross 25,000

5 DSW Shoe Warehouse 18,000

6 TJ Maxx 21,500

7 Famous Footwear 7,000

8 Maurices 5,185

9 Bath & Body Works 4,178

11 Nails of America #2 3,500

12 Torrid 2,447

13 Carter’s/OshKosh B’gosh 7,000

14 Ulta 10,000

15 Party City 12,500

16 Five Below 8,000

17 America’s Best Contacts & Eye 3,500

18 Results Physiotherapy 2,250

Tenant SQ FT AC

19 AVAILABLE 2,752

20 Motion Stretch Studio 1,750

21 Orangetheory Fitness 3,360

22 Five Guys Burgers and Fries 2,400

23 Amazing Lash Studio 1,800

24 AVAILABLE 4,911

25 Cookie Cutters Haircuts for Kids 1,117

26 Marble Slab Creamery 1,600

27 Salata 2,536

28 T-Mobile 2,500

29 Gadget MD 1,066

30 Roosters Mens Grooming Center 1,460

31 T Jin’s China Diner 2,000

32 Potbelly Sandwich Shop 2,400

33 My Kid’s Dentist & Orthodontic 4,200

34 AVAILABLE 3,697

35 Shannon Jewelers 3,000

36 Jamba Juice 1,540

37 Regions Bank 2,700

38 Olive Garden 7,750

39 Uncle Julio’s Mexican from Scratch 8,300

Tenant SQ FT AC

40 Buffalo Wild Wings 5,456

41 Willie’s Grill & Icehouse 5,520

42 LaMadeleine French Bakery 4,500

43 Hopdoddy Burger Bar 5,005

44 Jason’s Deli 5,000

45 Navy Federal Credit Union 4,218

47 Vitamin Shoppe 2,800

48 Toasted Yolk Cafe 4,650

49 Chipotle Mexican Grill 2,200

50 Anchoi Vietnamese House of Pho 1,618

51 Expedia Travel 1,000

52 AT&T 4,000

53 James Avery 2,970

54 A-Aki Sushi and Steakhouse 3,400

55 MOD Pizza 2,800

56 AVAILABLE 1,256

57 AVAILABLE 2,313

58 Mattress Firm 4,000

59 Men’s Wearhouse 4,881

AVAILABLE
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Grand Parkway Marketplace II
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SITE PLAN

AVAILABLE

LEASED

Tenant SQ FT AC

K15 7-Eleven

K17 AVAILABLE 0.66

K23 AVAILABLE 0.64

1 LA Fitness 34,000

2 Hobby Lobby 55,000

3 Academy Sports & Outdoors 63,182

4 Marco’s Pizza 1,800

5 AVAILABLE 1,800

6 AVAILABLE 2,210

7 Tune Up “The Manly Salon” 1,800

8 Smoothie King 1,200

9 Chicken Salad Chick 2,367

12 Whataburger 3,500

14 Starbucks Coffee 2,000

15 Valvoline 2,081

16 Walk-On’s Bistreaux and Bar

17 Russo’s New York Pizzeria 2,200

18 Palace Nails & Spa 4,300

19 Quick Weight Loss Centers 1,500

20 Orange Leaf Frozen Yogurt 1,652

21 Wellness Thai Massage & Day Spa 2,450

23 Crave Hot Dogs and Barbecue 2,000

25 Men’s T Clinic 1,946

26 Damsels & Blokes 1,500

27 Eye Trends 2,625

28 AVAILABLE 3,000

29 AVAILABLE 5,700

30 Elmer Swim School 5,500

31 Wingstop 1,683

32 AVAILABLE 2,242

33 Blue Lion Salon Studios 10,000

34 Spec's Wine & Spirits 7,552

32 2,242 SF

29 5,700 SF

K23 0.64 AC

K17 0.66 AC

5 1,800 SF

32

6 2,210 SF

5

28 3,000 SF

29
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