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A B O U T

Rare second generation restaurant opportunity in the heart 
of the Farmers Market District in Downtown Dallas. This 
site is the only freestanding restaurant in the Farmer’s 
Market District, featuring a large patio and great visibility. 
The Dallas Farmers Market has become a major attraction 
for locals and tourists alike, featuring fresh produce, local 
specialty foods, boutique shops, and panoramic skyline 
views. 

• 100% Leased

 
• Join: 

P R O J E C T  S C O P E D E TA I L S

T R A F F I C  C O U N T S

DEMOGRAPHICS	 1 mile	 3 mile 	 5 mile

Est. Population	 18,849	 189,687	 410,442

Avg. HH Income	 $97,805	 $96,156	 $100,248

Total Housing Units	 11,184	 87,142	 169,977

Daytime Population	 66,755	 269,872	 513,465

Medium Home Value	 $415,435	 $350,910	 $347,415
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T R A D E  A E R I A L
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O B L I QU E  A E R I A L
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S I T E  P L A N
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FA R M E R S  M A R K E T
R E S TAU R A N T  S

8 CLOVES
8 Cloves menu is  created wi th 
the highes t  s tandards in qual i ty, 
ingredients ,  and respect  for  the 
t radi t ional  cuis ine of  Nor thern 
and Southern India.

KA-TIP
At Ka-Tip Thai S t reet  Food, thei r 
agenda is  a “Quick Tr ip to Thai land” 
and thei r  goal i s  to add a t rue 
cu l tu ra l  exper ience to the Dal las 
communi ty th rough the cuis ine.

BELLATRINO
Neapol i tan pizza t ruck a lso 
ser v ing I ta l ian sandwiches, 
gourmet sa lads and pas tas.

AMERICAN BUTCHERS
Our butchers escor t  you and your meat 
to our Beyond the Butchers -  where your 
f resh meat wi l l  be f lamed gr i l led and 
ser ved wi th your choice of  two vegetables 
sautéed in our own made herb but ter  and 
“ top secre t” seasoning in a cas t  i ron sk i l le t 

NAMMI
A Vie tnamese Fus ion Truck 
ser v ing up banh mi,  v ie tnamese 
tacos and much more 

EL TAMALERO
Fami ly owned res taurant  and 
wanted a place where people 
in the neighborhood could go 
and get  del ic ious food in a nice 
comfor table atmosphere.

PALMIER CAFE
Palmier i  Cafe is  the inspi ra t ion 
of  Corrado Palmier i ,  a Southern 
I ta l ian f rom the province of  Lecce 
a s t r ip of  land on the heel  of  the 
boot named Salento.

REX’S
Our goal i s  to provide the 
f reshes t  and highes t  qual i ty 
seafood to the people of 
Dal las.

LAIL I
Medi ter ranean Shawarma Bar – 
creat ing specia l ized turnovers, 
dumpl ings, and other dishes that 
were work ing concepts for  the 
launch of  Lai l i .

GZR SUSHI
Japanese Sushi  Res taurant  made 
f resh to order and choose f rom 
Rol l s ,  Tempura Rol l s ,  Sushi  (Nigr i ) , 
Sashimi,  Poke Bowls,  Bento 
Boxes, Japanese appet izers and 

TAQUERIA LA VENTANA 
Authent ic Mexico Ci ty taquer ia 
des igned wi th ec lec t ic,  funky 
in ter iors and fused wi th a 
modern Texas sens ibi l i ty.

CHELLES MACARONS
A local  baker y specia l iz ing 
in French macarons in many 
assor ted f lavors. 
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FA R M E R S  M A R K E T 
R E TA I L E R S

ABUNDANTLY AROMATIC 
Natura l  Handmade Soaps, 
Candles, Scents,  F ragrances, 
Shea But ter,  Sal t  Scrubs, Sugar 
Scrubs, Bath F izzies and Gi f t 
Vouchers.

BULLZERK
Hip, indus t r ia l -ch ic bout ique 
se l l ing qui rky Dal las - themed 
gi f t s ,  ar twork, T- sh i r t s  & other 
appare l .

FOLKLORE AND TRADITION 
Beaut i fu l  se lec t ion of  Mexican 
Tradi t ional  tops and dresses, 
jewel r y,  handbags & accessor ies 
a l l  100% handmade by Mexican 
and Guatemalan Ar t i sans.

NIKKI SMITH
 Nikk i  Smi th des igns t rendset t ing 
pieces that  focus on qual i ty, 
fun, and versat i l i ty.  We create 
modern jewel r y for  c l ien ts 
that  apprecia te the power of 
accessor iz ing.

TEXAS GOODS
Ant iques & decorat ing, 
specia l iz ing in both European 
Ant iques and Rus t ic -Chic 
“Rus t ique” Decor,  wi th unique 
accent  pieces, accessor ies,  & 
fun gi f t s . 

WHISKI DESIGNS
Whiski  Designs graphics are 
hand- le t te red and drawn in the 
dis t inc t ive s ty le of  India Hearne, 
a nat ive Texan. Al l  des igns 
re f lec t  the spi r i t  o f  the deser t 
ser ved up wi th a l i t t le sass and 
at t i tude that  ever yone loves!

MARKET PROVISIONS 
Market  Provis ions is  a new take 
on the general  s tore! F ind your 
local ly roas ted morning cof fee, 
sundr ies,  and ever y th ing for  a 
farm- to - table meal. 

K.A. CLASSICS
Del iver ing s ty le and comfor t 
inspi red by the modern muse. 
The thought fu l ly  des igned and 
tex tured r ich s ty les for  ever y day 
is  made to take her f rom lounge, 
work, and yoga to a night  ou t .
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T h o m a s  G l e n d e n n i n g
4 8 0 9  C O L E  AV E  S T E  3 0 0 ,  D A L L A S ,  T X  7 5 2 0 1

T H O M A S @ S H O P C O M PA N I E S . C O M

2 1 4 - 9 6 0 - 4 5 2 8  ( D I R E C T )

2 1 4 - 2 0 5 - 8 2 1 7  ( M O B I L E ) 

Ja k e  S h e r r i n g t o n
4 8 0 9  C O L E  AV E  S T E  3 0 0 ,  D A L L A S ,  T X  7 5 2 0 1

J A K E @ S H O P C O M PA N I E S . C O M

2 1 4 - 9 6 0 - 4 6 2 3  ( D I R E C T )

2 1 4 - 9 3 4 - 5 9 0 4  ( M O B I L E ) 



Regulated by the Texas Real Estate Commission 
Information available at www.trec.texas.gov

IABS 1-0 | 11-2-2015

I N F O R M A T I O N  A B O U T  B R O K E R A G E  S E R V I C E S

T E X A S  L A W  R E Q U I R E S  A L L  R E A L  E S T A T E  L I C E N S E  H O L D E R S  T O  G I V E  T H E  F O L L O W I N G  I N F O R M A T I O N  A B O U T 
B R O K E R A G E  S E R V I C E S  T O  P R O S P E C T I V E  B U Y E R S ,  T E N A N T S ,  S E L L E R S  A N D  L A N D L O R D S .

TYPES OF REAL ESTATE LICENSE HOLDERS: 
 • A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker. 
 • A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker. 

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents):
 • Put the interests of the client above all others, including the broker’s own interests;
 • Inform the client of any material information about the property or transaction received by the broker;
 • Answer the client’s questions and present any offer to or counter-offer from the client; and 
 • Treat all parties to a real estate transaction honestly and fairly. 

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION: 

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner’s agent through an agreement with the owner, usually in a written listing to sell or property management agree-
ment. An owner’s agent must perform the broker’s minimum duties above and must inform the owner of any material information about the property or transaction known by the agent, including informa-
tion disclosed to the agent or subagent by the buyer or buyer’s agent. 
AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant’s agent by agreeing to represent the buyer, usually through a written representation agreement. A buyer’s agent must perform the 
broker’s minimum duties above and must inform the buyer of any material information about the property or transaction known by the agent, including information disclosed to the agent by th e seller or 
seller’s agent. 

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker must first obtain the written agreement of each party to the transaction. The written agreement must state 
who will pay the broker and, in conspicuous bold or underlined print, set forth the broker’s obligations as an intermediary. A broker who acts as an intermediary:

 • Must treat all parties to the transaction impartially and fairly;
 • May, with the parties’ written consent, appoint a different license holder associated with the broker to each party (owner and buyer) to communicate with, provide opinions and   
       advice to, and carry out the instructions of each party to the transaction.
 • Must not, unless specifically authorized in writing to do so by the party, disclose: 
  o that the owner will accept a price less than the written asking price;
  o that the buyer/tenant will pay a price greater than the price submitted in a written offer; and
  o any confidential information or any other information that a party specifically instructs the broker in writing not to disclose, unless required to do so by law. 

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction without an agreement to represent the buyer. A subagent can assist the buyer but does not represent the buyer 
and must place the interests of the owner first. 

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH: 
 • The broker’s duties and responsibilities to you, and your obligations under the representation agreement.
 • Who will pay the broker for services provided to you, when payment will be made and how the payment will be calculated. 

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for you to use the broker’s services. Please acknowledge receipt of this 
notice below and retain a copy for your records.

Licensed Broker/Broker Firm Name License No. Email Phone
    SHOP COMPANIES            9002835        shop@shopcompanies.com         214.960.4545     

Designated Broker of Firm License No. Email Phone
    RAND HOROWITZ            513705        rand@shopcompanies.com         214.242.5444     


