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PRE-PLANNING STRATEGY

Identified and understand your ideal clients struggles/needs

I am aware of which social media platforms to focus my energy on.

Established objectives and goals for each social media platform

Have a website, blog or landing page to refer traffic from each social 
media platform  

I researched to make sure my username is available on all platforms I 
want to use.

I’ve analyzed my industry Influencers’ social media platform for ideas on 
what’s working.

TOTAL

BRANDING

My brand’s presence is consistent (logo, brand colors), slogan, tagline, 
banner images with brand’s image.

All usernames on each platform are the same.

Each platform includes a phone number, email address, and/or website 
address.

A personal profile photo of you looking at camera, in nice light and a 
smile.

My about section messaging and website listing is consistent on all 
platforms.

TOTAL

3

Use this simple checklist as a guide to incorporating social media into 
your marketing plan.   For each you have answered yes to – give yourself a 
point. Add the points for each section. Once you have your total score, 
read the “What to Do Next” section on page 6.
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CONTENT

Frequently survey ideal clients to learn what topics interest them.  

Stay up-to-date with industry trends.  

Planning Monthly Content is a regular part of my routine.  

My content is engaging, entertaining, educational  

I use  tools to help layout content, post content, organize different types of 
posts.

 

I am aware of events, holidays, sales/promotions to post on social media.  

I use a variety of content - images, links, videos.  

I regularly use facebook live as part of my strategy.  

I have a way to capture leads.  

I use hashtags when appropriate.  

I post consistently at the right frequency for each platform.  

TOTAL  
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ENGAGEMENT

I am actively sharing and replying to comments on my profiles.

I actively seek out new contacts to connect / friend in my network.

I retweet and reply to comments.

I respond to direct messages.

I engage with other accounts/pages/groups on behalf of my business

TOTAL

ANALYSIS / REPORTING

I know what my competitors are doing on social media / noted what’s 
working for them and what’s not.

Google Analytics is installed to measure progress.

I review my social media analytics to understand my audience.

TOTAL

5

HOW DID YOU DO?

Add the totals from each section to get your total score: ____/30 

www.kimaaya.com © Rofick Digital LLC All Rights Reserved

Social Media Checklist



WHAT’S NEXT?

Now that you have your score, how can this information help you 
with your social media?  Your score directly reflects where you stand 
and will allow me to give you recommendations to turn your social 
media profiles into a lead generation system on auto pilot.

If your score is over 25 points:

Well Done!  This means you are on the right track.  My 
recommendation is to continue what you’re doing and to look for 
ways to stay on top of the fast changing updates in social media.  To 
help you stay on top of these updates, I will send you periodic 
newsletters and updates via Facebook.  If you’re in my Facebook 
group, fantastic.  You’re ahead of the game and in the right place.  If 
not, please join my group so you can collaborate with like-minded 
entrepreneurs who want to grow their business using the power of 
social media.  Please join by visiting www.socialmedia.club.

If your score is between 20-25 points:

You’re definitely on the right track! YYou’ve got the main ingredients 
in place and probably just need a little tweaking to what you are 
already doing.  A next step would e looking for opportunities to 
make your social media platform more profitable.   Sounds good, 
right?  So this means looking for ways to make sure you are growing 
your audience and attracting more leads.

A One-to-One Strategy Session with me would be very helpful.  I’ll 
guide you step by step through setting up and implementing a 
targeted lead generation or promotional campaign. 

If your score is between 15-20 points:

You’ve created a good foundation with the thought and planning 
you’ve put into your social media so far.  Focus on tracking and 
measuring what’s working and just as importantly – what’s not 
working!  Check out tools like Sprout Social and CrowdBooster, and 
remember to check your Facebook Insights.
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If your score is between 15-20 points (continued):

If you are not getting the results you want, contact me for a 
7-point Social Media Audit that uncovers your missed 
opportunities and delivers the top 5-action steps that will help 
you gain more exposure, influence, and connections.

 If your score is between 5-15 points:

You’ve got a few key elements in place but at this point you 
probably have more questions than you do answers for how to 
move forward.  With so many things that need your attention, 
it’s easy to feel overwhelmed.  A practical suggestion for taking it 
slow:  go back to the checklist and find one or two things you’d 
like to focus on over the next month.  You can research the 
answers on your own or you can schedule a 45-minute All You 
Can Ask consulting call.  It’s like having your very own private 
class.

If your score is between 0-5 points:

Clients that come to me at this level are facing one of three 
challenges.  They are either short on time, struggle with the 
technology, or don’t know where to start.  The good news is that 
this checklist can be used to figure out where to start.  If you 
struggle with finding the time and the technology, you have two 
options:  You can use the Practical Profitable Social Media blog 
and products as resources to help you do it yourself.  Or you can 
hire me to do the work for you.  I offer starter packages that set 
up your social media profiles, your blog or both.

Want to talk through your next steps and determine if we’re a 
good fit to work together?  You can always request a free 20-30 
minute consultation by going to 
https://bookme.name/kimaaya/discovery-call.

Additionally, I can be reached via email at info@rofickdigital.com 
or via phone at (919) 825-0328. Look forward to speaking with 
you soon. 

Cheers,
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