
When Your Image Is on the Line, 
It Has to Be Good.

With the most comprehensive offering of tabletop jams, jellies and preserves in the industry, 
Smucker Away From Home has the flavors, brands and formats you need to reinforce your 
commitment to quality no matter what type of operation you run.



The optimum mix of tabletop breakfast products from Smucker Away From Home makes it easy to elevate  
customer satisfaction. Whether you want a mix of mainstream favorites or something uniquely different,  
we can help. It starts with selecting the brand that works best for you. 

B R A N D  A N D  S E G M E N T  A L I G N M E N T

Make People Feel Right at Home.
For five generations, the Smucker’s brand has stood for fine quality. Today, 
a tabletop dressed with our jams, jellies, preserves, syrups and peanut butter 

sends a signal that their dining experience is going to be good.

Appeal to Those Who Want Products Made  
with Ingredients from Natural Sources.

Delicious fruit spreads, made with real fruit and  
ingredients from natural sources.

Provide the Appeal of American 
Varietal Fruits.

Noteworthy gourmet flavors of jams, jellies and preserves available in 
premium packaging add upscale appeal to your tabletops.

Epitomize Elegant Luxury.
The Crosse & Blackwell®  brand has been a beloved English  

tradition since 1706. Today, the exotic, exclusive and distinctive  
flavors can help you project a luxurious image.

Smucker Away From Home Has the Right Brand for Your Operations.

Natural

Widely Desirable
Consumers rank Smucker’s 

brand most desirable1

Individually Distinctive
These brand options distinguish your operation from the mainstream.

QSR 

Fast Casual 

Family Dining 

Casual/Polished Casual   

Healthcare  

College & University  

Business & Industry  

Hospitality   

C-Store 

Natural
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Made with ingredients from natural sources

Made with ingredients from natural sources



Consider These Regional and Generational 
Flavor Preferences.
• Orange marmalade appeals to consumers younger than 35 more than any

  other age group and is the second most popular flavor overall in the East.1 

• Raspberry is preferred to blackberry by consumers age 35–54.1

• Apple butter is more popular in the Midwest than any other region. 

  In fact, it’s a close second to strawberry.1

Satisfy Your Customers with the Right Assortment of Flavors.
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Consumers prefer a variety of options of 
jam, jelly and preserves on the table and the 
ideal number of choices is about 4.1   Most 
consumers prefer those choices be offered in 
single-serve containers.1

You Can Satisfy Nearly 9 Out of 10 Customers 
with Strawberry, Blackberry, Concord Grape and 
Apple Butter.1 

With the widest variety of flavors available, Smucker Away From Home enables you to offer 
exactly what your customers want. With just four flavors—strawberry, blackberry, concord 
grape and apple butter—most customers will see at least one flavor they love.

Variety Is the Key.

With More Than 20 Varieties of Jams, Jellies and Preserves 
Available from Smucker Away From Home, You Can Offer Your 

Customers Exactly What They Want. 

Consumers say that Smucker’s jams, jellies and preserves are best-in-class for both “best flavor” and 
“highest quality.”1 Your customers will appreciate this when you offer them the perfect mix of flavors  
on your tabletop. 

Consider These Unique 
Situations.

• For customers with special dietary needs, 
consider also offering low-sodium and sugar-
free alternatives.

• For operations with more 
than one venue, consider 
using multiple brands from 
the Smucker Away From Home   
portfolio to meet the specific expectations  
of consumers in each venue.

• For those customers who are seeking 
products that are made with ingredients 
from natural sources, consider including 
Smucker’s Natural Fruit Spreads as part of 
the optimum tabletop offering.

• For the healthcare segments, seedless jams 
may be a preferred option.

Strawberry

63%

Blackberry

74%

Concord Grape

81%

Apple Butter

85%
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16%

18%

Single Serve Packets

Multi-Use Jars

Squeeze  
Bottles

Single Serve 
Containers/Cups Bulk Dispensers

48%
15%

3%



Call your Smucker Sales Representative or visit smuckerawayfromhome.com for more information.

®/© Smucker Foodservice, Inc.

Smucker Away From Home offers caddies that allow you to showcase your commitment to quality and 
customer satisfaction on tables, self-service bars and buffets. Go to www.smuckercaddycentral.com to  
choose the style that’s right for your operation.
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Don’t Forget to Merchandise 
Smucker’s® Peanut Butter and Syrups.

75% of all 
consumers— and  87%

 
of consumers 34 and 

younger—like  
peanut butter at 

breakfast.1

91% of consumers 
want to see syrup on 

their breakfast tables, and 
almost half consider the 
brand to be one of the 
most highly appealing 

aspects.1

Merchandise Your Commitment To Customer Satisfaction.

Natural
Made with ingredients  
from natural sources

VP 45820/45821


