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	Course#    BUSML-4255
	Sustainability Marketing for Consumers, Firms & Society

	Sem: Spring 2023
	Class Day/Time: T/TH 12:45-2:05p
	Location: Schoenbaum 319


	Instructor:
	Dr. Grant Donnelly
	E-mail:
	Donnelly.177@osu.edu

	Office Hours:
	By appointment            
	Location:
	Zoom or Fisher Hall 514

	



Course Description: Sustainability is a broad domain concerning the extent to which environmental, economic, and social practices are viable for current and future generations. Consumer awareness of sustainability issues has evolved from a ‘niche’ social movement to being central to corporate mission statements and guiding principles for business practice, but increasing sustainable behavior remains a challenge. This course is designed to provide students with the knowledge to enhance sustainable behaviors in firms, among consumers and in society at large. In doing so, this course will include frameworks for understanding how to influence sustainable practices, consumer response to sustainability, and sustainability and marketing communication issues in the marketplace as well as real-world examples of sustainable practices and issues. Student teams will identify an opportunity for a firm to introduce a sustainable initiative and to develop a marketing plan in order to address a sustainability issue facing the firm. Students should leave the course with an understanding of sustainability issues in the current marketplace and the knowledge and ability to influence sustainable behaviors. 


Pre-Requirements: 	BUSML 3150: Foundations of Marketing or AEDE 3102: Principles of Agribusiness Marketing
Course Format: 	Classes will take place in person in Schoenbaum Hall 319. 
Office Hours are available by appointment. Please email Donnelly.177@osu.edu to schedule a time to meet with Professor Donnelly.

Suggested/Optional Texts/Materials:
Title: Sustainability Marketing: A Global Perspective. 2nd Edition
ISBN(14): 978-1119966197        Author(s): Belz & Peattie      Year: 2012      Publisher: John Wiley & Sons 
Title: Fostering Sustainable Behavior. 3rd Edition
ISBN(14): 978-1550924626       Author(s): McKenzie-Mohr      Year: 2011      Publisher: New Society Publishers[image: ]Requirements for each form of graded component.  
Failing to follow these will represent academic misconduct. See below.

Independent Work [N]: Strictly non-collaborative, original individual work.  You may discuss this assignment with your instructor only.  Discussions with other individuals, either in person or electronically, are strictly prohibited.
Collaboration Required [C ]: An explicit expectation for collaboration among students either in class or outside of class (i.e. group work).
Collaboration Optional [O]: Students are permitted, but not required, to discuss the assignment or ideas with each other.  However, all submitted work must be one’s original and individual creation.


	Graded Components
	% of Total 
	Type

	Exam 1
	20%
	N 

	Exam 2
	20%
	N 

	Exam 3
	20%
	N 

	Team Project
	30%
	C   

	In-Class Participation
	10%
	O   


Evaluation Criteria: 





   

Academic Conduct:
If a student is suspected of, or reported to have committed, academic misconduct in this course, I am obligated by University Rules to report my suspicions to COAM. If you have questions about the above policy or what constitutes academic misconduct in this course, please contact me. See OSU Prohibited Conduct – Section 3335-23-04(A)
	University Policies, Services and Resources (go.osu.edu/UPolicies)
	[image: https://go.osu.edu/UPolicies.qr] 
	Fisher Undergraduate Handbook and QuickLinks (www.bsbalinks.com) 
	[image: https://go.osu.edu/BSBA.qr]
	Fisher Navigator Resource Portal (www.nav-1.com)
	[image: ]


 [image: ]
Learning Goals and Objectives: 
· Understanding the history and current practice of sustainability in the marketplace
· Recognize current consumption trends; barriers to and benefits of sustainable behavior
· Know effective strategies to influence sustainable behavior
· Identify consumer segments and values relevant to sustainability issues as well as environmental and social outcomes that address sustainability
· Understand consumer response to sustainable products and practices and barriers toward adoption
· Understand the value of corporate social responsibility and cause-related marketing
· Develop a business proposal to solve a sustainability problem in the marketplace
[image: ]

Graded Component Details

Exams: Three exams (200 points each) will be designed to test your understanding of course reading and concepts and your ability to apply these concepts to generate and evaluate strategies for marketing and fostering sustainable behavior. No make-up exams will be given without prior notification. If you miss one of the exams due to unavoidable circumstances (e.g., serious illness, family emergency) and notify the instructor via email prior to the exam, you have the option to take a make-up exam, different from the one given during the scheduled course time. If the instructor is not contacted prior to the exam via email, the student will receive a zero credit for the missed exam. All exams will be completed individually during the assigned class period.

Team Project: Each student will participate in a team project where you will be tasked with identifying a sustainability problem in a firm and developing a marketing plan to introduce a new initiative, product or service to address the sustainability problem. Projects will be completed as a five-person team (4-6-person teams may be possible pending instructor approval, based on class size and project magnitude). During Week 7, group members will be expected to present a brief, 5-10-minute project ‘pitch’ outlining the sustainability issue and initiative you wish to focus on. Teams will receive feedback from the professor and students to help shape their final project design. At the end of the semester, student teams will present their work to the class (150 points) and will submit a ~6-page paper (150 points) summarizing their findings (see the Assignment tab in Carmen for more specific instructions for this assignment).

[bookmark: _GoBack]In-Class Participation. This is an upper-level course such that many of you will be entering the business world in a matter of months, where you will be expected to actively participate individually and as a part of group team for the final assignments (presentation and paper). Your participation score will consist of your attendance and your participation during course lectures during the semester. 
· Attendance and Participation: I will keep track of attendance and participation. You will receive a mid-semester progress report on your participation (40 points).
· Presentation. You will be responsible for putting together a 5-minute presentation during one of the class lectures. In this presentation you will find a current event or example that you like that illustrates the concept of the course lecture. More information will be provided to you on the first day of class and you will be expected to sign up for a presentation day: https://bit.ly/3X0aNvh. This presentation is worth a maximum of 30 points.
· Group Participation. Your group will score your participation (anonymously) on the group project and I will also individually assess your participation from what I can observe in class. Group member evaluations will be anonymous, but I will weigh the average feedback from your group (30 points). 

Grading Scale 
	Letter
	
	A
	A-
	B+
	B
	B-
	C+
	C
	C-
	D+
	D
	F
	

	(Points)
	
	(4.0)
	(3.7)
	(3.3)
	(3.0)
	(2.7)
	(2.3)
	(2.0)
	(1.7)
	(1.3)
	(1.0)
	(0.0)
	

	Range
	100%
	-
	93%
	-
	90%
	-
	87%
	-
	83%
	-
	80%
	-
	77%
	-
	73%
	-
	70%
	-
	67%
	-
	60%
	-
	0%


Note: Above percentages are % of overall points earned
[image: ]

Additional Policies

Testing Policy: 
In the case of an excused absence (e.g., extreme cases such as the death of family member, personal hospitalization, etc.) with proper documentation (e.g., a physician’s note, ER paperwork, obituary, etc.) the student will be expected to arrange an alternative time with the instructor to make-up exams. Missed exams will be recorded as a “0”. Each decision of potentially allowing a make-up exam is made by the instructor on a case-by-case basis.  Additionally, you MUST contact the instructor (Donnelly.177@osu.edu) as soon as you know of a potential problem or conflict with an exam date. Alternative methods (e.g., oral exam, essay) of testing may be used for make-up exams. If you are experiencing an extreme situation or emergency, please attempt to notify the instructor (Donnelly.177@osu.edu) email ASAP. Students requesting a make-up exam will need to schedule their exam through the testing center (testing.osu.edu) and will be required to complete a make-up exam request form provided by the testing center.

Attendance / Participation Expectations:
Any student who fails to attend without giving prior notification to the instructor will be dis-enrolled after the third instructional day of the term, the first Friday of the term, or the second scheduled class meeting of the course, whichever occurs first, per OSU policy. I will continue to take attendance throughout the semester. 

You will need to email me (Donnelly.177@osu.edu) your 5-minute presentation by 8am the morning of the class you are presenting.

Communication: I will use the Carmen email system and Buckeye Mail to contact you about the class (e.g., changes in the syllabus, assignments, etc.). It is your responsibility to check official emails sent to you via Canvas and/or Buckeye Mail. However, if you are looking to get in touch with me please email me at Donnelly.177@osu.edu rather than through the Carmen system as I check this email much more frequently.

Course-specific Copyright Policy: Material provided by the instructor may not be re-posted anywhere without the explicit permission of instructors.  See University Copyright Policy.  

Students with Disabilities: Any student who feels s/he may need an accommodation based on the impact of a disability should contact me privately at the beginning of the semester to discuss your accommodations. The Office for Disability Services can be contacted: (614) 292-3307; slds@osu.edu; and to schedule exam accommodations: slds-exam@osu.edu 
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