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	BUSML 4233    
	Promotion and Advertising

	Sem: Spring 2023
	Class Day/Time: Mo/We  8:00 am to 9:20 am (4833)
                                       12: 40 pm to 2:00 pm (4836)	
	Room:            Mason 405 (4833)
              Schoenbaum 319 (4836)
             

	Instructor:
	Dr. Yunhui Huang
	E-mail:
	huang.4082@osu.edu

	Office Hours:
	Mon/Wed 4:15-5 pm or by appointment            
	Location:
	Fisher 512



Course Description: 
Marketing communications are the means by which marketers establish and build relationships with consumers through—directly or indirectly—informing, persuading, and reminding consumers about the brands they sell. 

The course is designed to help students develop an integrated marketing communications (IMC) plan and evaluate its effectiveness. The objective is to optimize the effectiveness of a given advertising budget while placing messages for mass or customized audiences by integrating several elements of a promotion mix—advertising, sales promotions, sponsorship, and interactive marketing—based on brand objectives. Whereas advertising is often seen as the central element of a marketing communications mix to build brand equity, it is usually not the only one, and very often not even the most important one.

The course is designed in three parts. Part 1 focuses on frameworks for brand management used to select target audiences and set communications objectives. Part 2 focuses on promotions, social media, and viral and event marketing. The final part of the course discusses the evaluation of creative messages, testing ad effectiveness, and assessing the effectiveness of the mix as a whole.

Course Learning Outcomes: By the end of the course, student should be able to:
· To discuss the communication process to the core customer by establishing points of parity and points of differentiation for the brand.
· To present the important issues in planning and evaluating integrated marketing communications.
· To apply the appropriate theories and tools to plan, develop, and evaluate marketing communications.
· To give you hands-on experience with constructing a complete campaign.


Pre-Requirements: 4201, 4202, and BusMHR 2292, or equivalent


Required Texts/Materials:
Title: Advertising and Promotion: An Integrated Marketing Communication Perspective (12th edition)
ISBN(13): 9781260259315  Author(s): George Belch and Michael Belch   Year: 2020  Publisher: McGraw-Hill
The textbook and/or courseware for this course is being provided via CarmenBooks. Through CarmenBooks, students obtain publisher materials electronically through CarmenCanvas, saving them up to 80%per title. The fee for this material is included as part of tuition and is listed as CarmenBooks fee on your Statement of Account. Unless you choose to opt-out of the program, you do NOT need to purchase any materials for this course at the bookstore. For more information on the program or information on how to opt out, please visit the CarmenBooks website. Access this eBook through the CarmenBooks reader link in the course navigation.
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	Graded Components
	% of Total 
	Type

	Exams (2 best out of 3 x 15%)
	30%
	N 

	Quizzes (9 x 1%)
	9%
	N 

	Group project report
	25%
	C   

	Group project presentation
	15%
	C   

	Group class assignments (4 x 4%)
	16%
	C   

	Attendance and Participation
	5%
	O   


Evaluation Criteria: Requirements for each form of graded component.  
Failing to follow these will represent academic misconduct. See below.

Independent Work [N]: Strictly non-collaborative, original individual work.  You may discuss this assignment with your instructor only.  Discussions with other individuals, either in person or electronically, are strictly prohibited.
Collaboration Required [C ]: An explicit expectation for collaboration among students either in class or outside of class (i.e. group work).
Collaboration Optional [O]: Students are permitted, but not required, to discuss the assignment or ideas with each other.  However, all submitted work must be one’s original and individual creation.







   




 
Academic Conduct:
If a student is suspected of, or reported to have committed, academic misconduct in this course, I am obligated by University Rules to report my suspicions to COAM. If you have questions about the above policy or what constitutes academic misconduct in this course, please contact me. See OSU Prohibited Conduct – Section 3335-23-04(A)
	University Policies, Services and Resources (go.osu.edu/UPolicies)
	[image: https://go.osu.edu/UPolicies.qr] 
	Fisher Undergraduate Handbook and QuickLinks (www.bsbalinks.com) 
	[image: https://go.osu.edu/BSBA.qr]
	Fisher Navigator Resource Portal (www.nav-1.com)
	[image: ]
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University Healthy and Safety Guidelines can be found at safeandhealthy.osu.edu/ For disability services, go to slds.osu.edu or contact slds@osu.edu. 
[image: ]
Course Format and How this Course Works: 

Mode of Delivery: This course is in-person. 

Credit hours and work expectations: e.g., This is a 3-credit-hour course. According to Ohio State policy, students should expect 3 hours per week of time spent on direct instruction (e.g., instructor content, Carmen activities, simulations, quizzes, etc.) in addition to 6 hours of homework (reading and assignment preparation, for example) to receive a grade of (C) average.

Class format and preparation: Class meetings will revolve around lectures, video presentations, case discussions, and exercises. To get the most out of class sessions, it is important that you prepare for each class and actively participate in discussions and exercises. In each class, the lecture and discussion will expand on concepts covered in the assigned reading, explore their implications, and examine how they affect us professionally and personally. It is required that you read the assigned book chapter(s) / article(s)/ case (s) before coming to class. The lectures and case discussions assume that you are familiar with the material from the reading and will serve to supplement the basic theory introduced in the text. Slides will be updated on the class website after the class meeting.  
Attendance and participation requirements: I expect students to attend the in-person classes each week. The following is a summary of everyone's expected participation:
· Participating in in-person classes: I expect you to come to the class each week. Please email me to let me know in advance if you need to miss class. Answering questions in class will be noted and counted toward your participation score.
· Participating in online activities: You are expected to log in to the course in Carmen every week at least twice, most weeks several times to access slides/announcements/assignment materials as well as completing quizzes. In most weeks, you will complete a quiz based on the lectures. There will be 11 quizzes and your scores on your top 9 quizzes will count towards your grade.
· Dis-enrolled: Any student who fails to attend an in-person class or complete an online assignment for an online course, without giving prior notification to the instructor, will be dis-enrolled after the third instructional day of the term, the first Friday of the term, or the second class meeting of the course, whichever occurs first.
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Graded Component Details


Exam Details:
· There will be 3 exams at various points during the semester. Each student’s best two out of three exams will be considered for grading purposes. 
· The exams will consist of a varying number of multiple-choice questions. All the questions will be based exclusively on class lectures, assigned book chapters, and sample exams. Exams will be closed book and closed notes and take less than one hour each. 
· There will typically be no carryover of substantive topics for the exams. However, it should be kept in mind that most topics in the course are interrelated; thus, answering questions relating to a particular topic may require some knowledge of topics discussed earlier. 
· Exams have been scheduled during the class time on the exam dates. There will be no lectures on exam dates.

Groups: 

Students are required to form groups consisting five or six each. The instructor will form groups randomly. The group assignment will be finalized on Carmen (under “People”) by Jan 18, 2023.  
Group IMC Project and Presentation: 
Teams will present their IMC report in addition to submitting written reports at the end of the semester. The project will help you apply marketing communication principles to real complex business situations. The team presentation will improve your professional skills of presentation and give you experience working in a team. In this semester-long project, your team will complete an integrated marketing communication (IMC) plan for an existing company of your choice. 
Expectations for Part I, II, and III: Throughout the semester, the marketing project is separated into three stages. Marketing communication plan Part I, Part II, and Part III will be integrated into a final report that will be presented to class. The presentation and the final report are graded but the separate Parts I and II are not. For them, the lecturer will provide feedback before and after the due date of each part. In Part I, you are supposed to collect background information and define the communication problem you will be working on. In Part II, you are supposed to conduct a market analysis and design a research plan. You will collect data to study consumer demand and potential marketing communication opportunities, and analyze the data. In Part III, you will develop marketing communication strategies.
Final Report: The final report will cover Part I, II and III. Limit your final report to 30 pages excluding appendices, with 1-inch border on all sides. This limit is to be strictly followed. 
Presentation: Each group will make an oral presentation of the report during the class time. For the presentation you have a maximum of 15 minutes, and 5 minutes for class discussion Q&A (this might change depending on the size of the class). It is up to the group members to decide how many members to present and who they want to represent them—the same grade will be given to all members. Attendance is mandatory at all presentations, and every group may be required to comment on every presentation.
Presentation order: After all groups are formed, the lecturer will determine by a random lottery the order your group will present later in the semester.
Group Assignments: 
Group assignments will be based on cases and in-class exercises. 

For the cases, we will discuss two Ivey Business School cases and one Harvard Business School case: 1) Mountain Dew: Selecting New Creative (HBS), 2) Five guys: developing a promotional strategy for the future (Ivey), and 3) Gillette takes a stand: toxic masculinity and #THEBESTMENCANBE (HBS). The cases can be accessed through this link https://hbsp.harvard.edu/import/999857 with a price of $12.75.

Peer evaluation: 
In the business world you live and die by the results of your team as a whole. We prefer to give a single grade to all members of a group, but understand that there may be substantial “outlier” behavior by particular group members. When turning in the final report, you are also required to complete two peer evaluation forms rating the contribution of each team member for the group work: one for IMC project and the other for the group assignments. Since a significant proportion of your grade depends on group work, the peer evaluations are taken very seriously. If there appears to be consensus that one group member did not pull his or her weight (or alternatively, that one member was crucial to the team’s success) I will adjust an individual’s project/group assignment grade up or down according to the peer evaluations. Please be fair in rating others. 

Grading Scale 
	Letter
	
	A
	A-
	B+
	B
	B-
	C+
	C
	C-
	D+
	D
	E
	

	(Points)
	
	(4.0)
	(3.7)
	(3.3)
	(3.0)
	(2.7)
	(2.3)
	(2.0)
	(1.7)
	(1.3)
	(1.0)
	(0.0)
	

	Range
	100%
	-
	93%
	-
	90%
	-
	87%
	-
	83%
	-
	80%
	-
	77%
	-
	73%
	-
	70%
	-
	67%
	-
	60%
	-
	0%
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Additional Policies

Testing Policy: 
· Missed exams can only be made-up in extreme cases[footnoteRef:1] (e.g., death of family member, see footnote for the list of scenarios for which exam rescheduling may be permitted) with proper documentation (e.g., a physician’s note, ER paperwork, obituary, etc.).  Each decision of potentially allowing a make-up exam is made by the instructor on a case-by-case basis.   [1:  The following are considered extreme cases for which an exam can be made up: (1) serious illness of the student or close family member, (2) death or significant event in the student’s family, (3) emergency (fire, burglary, auto accident), (4) representing Fisher at an authorized event such as a Case Competition or national Career Event, (5) a second-round interview with a prospective employer or (6) student stranded due to bad weather. 
] 

· You MUST contact the instructor (huang.4082@osu.edu) as soon as you know of a potential problem or conflict with an exam date. Alternative methods (e.g., essay) of testing may be used for make-up exams. If you are experiencing an extreme situation or emergency, please attempt to notify the instructor (huang.4082@osu.edu) email ASAP. 

Course Technology: 
For IT help contact the Ohio State IT Service Desk ocio.osu.edu/help  servicedesk@osu.edu
1. Baseline technical skills for online courses.
· Basic computer and web-browsing skills 
· Navigating Carmen: for questions about specific functionality, see the Canvas Student Guide.
2. Required Technology Skills 
· CarmenZoom virtrual meetings
· Recording a slide presentation with audio narration
· Recording, editing, and uploading video
3. Required Equipment
· Computer: current Mac (OS X) or PC (Windows 7+) with high-speed internet connection
· Webcam: built-in or external webcam, fully installed and tested
· Microphone: built-in laptop or tablet mic or external microphone
· Mobile device (smartphone or tablet) or landline to use for BuckeyePass multi-factor authentication. It is recommended that you register multiple devices in case something happens to your primary device.
4. Required Software. Microsoft Office 365: All Ohio State students are now eligible for free Microsoft Office 365 ProPlus through Microsoft’s Student Advantage program. 
5. Carmen Access. You will need to use BuckeyePass multi-factor authentication to access your courses in Carmen. To ensure that you are able to connect to Carmen at all times, it is recommended that you take the following steps:
· Register multiple devices in case something happens to your primary device. Visit the Duo Mobile application help article for step-by-step instructions. 
· Request passcodes to keep as a backup authentication option. When you see the Duo login screen on your computer, click Enter a Passcode and then click the Text me new codes button that appears. This will text you ten passcodes good for 365 days that can each be used once.
· Download the Duo Mobile application to all of your registered devices for the ability to generate one-time codes in the event that you lose cell, data, or Wi-Fi service.
If none of these options meet the needs of your situation, contact the IT Service Desk at 614-688-4357 (HELP) and IT support staff will work out a solution with you.

Grade Rebuttals:
If you feel that a calculation or judgment error has been made in the grading of an exam, please write a note describing the error and give it to me with the original graded document.  If it’s a judgment issue, you should also include documentation in support of your opinion (e.g. a photocopied page from the textbook or lecture ppt with the relevant information highlighted).  I will get back to you as quickly as possible with an answer.  Please note that any request for reassessment of a grade usually results in a review of the ENTIRE exam.  This means that if errors are detected in the grading of other sections, they will also be corrected, whether they are in your favor or not.  Students have one week from the date an assignment/exam is returned to submit a grade rebuttal—after one week, no rebuttals will be accepted.
	
PLEASE NOTE:  I will not discuss or consider changing the grade on any assignment that has not first been submitted as a formal, written rebuttal. If you go through the rebuttal process, but are still unsatisfied with the outcome, you may then make an appointment to see me so that we can discuss the issue further. There are absolutely no exceptions to this policy.

Student Disabilities:
Disability Services: Students with disabilities that have been certified by the Office for Disability Services will be appropriately accommodated and should inform the instructor as soon as possible of their needs. The Office for Disability Services is located in 098 Baker Hall, 113 W. 12th Ave. VRS: 614-429-1334 http://www.ods.ohio-state.edu/.

Mental Health:
Students may experience a range of issues that can cause barriers to learning, such as strained relationships, increased anxiety, alcohol/drug problems, feeling down, difficulty concentrating and/or lack of motivation. These mental health concerns or stressful events may lead to diminished academic performance or reduce the ability to participate in daily activities. The Ohio State University offers services to assist you with addressing these and other concerns you may be experiencing. If a student is suffering from any of the aforementioned conditions, there is a broad range of confidential mental health services available on campus via the Office of Student Life Counseling and Consultation Services (CCS) by visiting ccs.osu.edu or calling 614-292-5766. CCS is located on the 4th Floor of the Younkin Success Center and 1030 Lincoln Tower, Cannon Drive. 24-hour emergency help is also available through the National 24/7 Prevention Hotline at 1-800-273-TALK or at suicidepreventionlifeline.org.
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Course-specific Copyright Policy: Material provided by the instructor may not be re-posted anywhere without the explicit permission of instructors.  See University Copyright Policy.  [Additional rules if applicable]
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ADVERTISING AND PROMOTIONAL STRATEGY (BUSML 4233), SPRING 2023
TENTATIVE SCHEDULE (SUBJECT TO CHANGE)

	Week
	Date
	Topic
	Assignments & Particulars
	Readings BEFORE class

	1
	Jan 9
	L1: Introduction to class & IMC
	
	Syllabus

	
	Jan 11
	L2: IMC Plan and Situation Analysis
	
	Ch 1, 2*

	2
	Jan 16
	No Class (Public Holiday)
	
	

	
	Jan 18
	L3: Target Market
	Group Photo Due 11:59 pm
	Ch 2

	3
	Jan 23
	L4: Understanding Consumers
	
	Ch 4

	
	Jan 25
	L5: Communication Process 1
	Project Topic due 11:59 pm
	Ch 5

	4
	Jan 30
	Group project meeting**
	
	

	
	Feb 1
	L6: Communication Process 2
	
	Ch 5, 6

	5
	Feb 6
	L7: Communication Process 3
	Part I of IMC report due 11:59 pm
	Ch 6

	
	Feb 8
	Exam 1
	Content until Feb 6
	

	6
	Feb 13
	L8: Setting Objectives and Budgeting
	
	Ch 7

	
	Feb 15
	L9: Creative Tactics 1
	
	Ch 8, 9

	7
	Feb 20
	L10: Creative Tactics 2
	Survey questions due 11:59pm
	Ch 8, 9

	
	Feb 22
	L11: Creative Tactics 3
	Mountain Dew case
	Mountain Dew case

	8
	Feb 27
	L12: Media Strategy
	
	Ch 10

	
	Mar 1
	No Class (Instructor attends conference)
	
	

	9
	Mar 6
	L13: Sales Promotion 
	
	Ch 16

	
	Mar 8
	L14: Internet and Social Media
	
	Ch 15

	10
	Mar 13
	Exam 2
	Content from Feb 13 to Mar 6
	

	
	Mar 15
	No Class (Spring break)
	
	

	11
	Mar 20
	No Class (Spring break)
	
	

	
	Mar 22
	L15: Alternative Promotional Strategies
	Five Guys case 
Part II of IMC report due 11:59 pm
	Five Guys case

	12
	Mar 27
	L16: PR and Corporate Advertising
	
	Ch17

	
	Mar 29
	L17: Controversy in Advertising
	Gillette case
	Gillette case

	13
	Apr 3
	L18: Measuring Effectiveness
	
	Ch18

	
	Apr 5
	Group project meeting**
	
	

	14
	Apr 10
	[bookmark: _GoBack]L19: New trends in advertising 
	
	Readings posted on Carmen

	
	Apr 12
	Final Review
	
	

	15
	Apr 17
	Group project presentation I
	
	

	
	Apr 19
	Group project presentation II
	
	

	16
	April 24
	Exam 3
	Content from March 8 to Apr 10/Final IMC report due April 25, 11:59pm
	




*Pages to be read within each chapter will be provided on Carmen.
**No lecture on that day. Each group will be scheduled 8-10 minutes to meet the professor and discuss project-related issues and questions.










EXAM DAY PROCEDURE

1. Below is a set of routine behaviors for the day of the exam - your cooperation here is necessary and appreciated.

2. Please arrive ON TIME for exams. 

3. You must use a #2 (soft-lead) pencil.

4. Be sure to identify yourself on the exam answer sheet by your exact name (as it is recorded on OSU records) and by your OSU BuckID number - you will be penalized if this information is incorrect or omitted on your answer sheet.

5. ABSOLUTELY NO SUBSTANTIVE QUESTIONS ABOUT THE EXAM MATERIAL WILL BE ANSWERED DURING THE TESTS - this is the only way to treat all students equally. If an exam question is unclear in some way, answer it as best you can. If there is a procedural complication (missing questions, typographical errors, etc.), you can raise your hand or come quietly to the instructor or TAs for help.

6. All books, backpacks, etc. must be left out of sight during the exam. Second-language students may bring a translation dictionary (book form, not electronic) to use during the exam.

7. You must return the exam with your name on it at the same time you turn in your Scantron form. Failure to return your exam with your name on it will result in a penalty of 10 points.

8. If a student behaves suspiciously during an exam, he or she will receive one warning; if this behavior is repeated, the student's exam will be confiscated and the student will be referred to the OSU Committee on Academic Misconduct. If you see suspicious behavior during an exam, please inform the instructor or a test monitor.

9. Be sure to bring your PHOTO ID to the exams, as you will not be permitted to turn in your test unless you have a photo ID with you. You will also need to leave your ID with a proctor if you need to leave the exam room during the exam (e.g., to go to the restroom).

10. You MUST take the exam in the section you are actually registered for and may not take it at a different time.
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