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	 BUSML 4232    
	  Digital Marketing

	Sem: AU23
	Class Day/Time: TuTh 8-9:20
	Room: Schoenbaum 305


	Instructor:
	Brian Hipsher
	E-mail:
	hipsher.30@osu.edu

	Office Hours:
	By Appointment
	Location:
	By Appointment

	



NOTE: Several improvements to the course are planned

Course Description: The digital world has transformed the way we experience life; connecting us to an infinite amount of information, people, products and businesses. Access to information has shifted the consumer paradigm giving people more power and influence over brands and businesses unlike ever before. In this course, students will study the digital ecosystem, the role of each digital marketing channel and its impact on the consumer/customer experience. 

Course Learning Outcomes: 
· Establish foundational understanding of the digital landscape 
· Connect digital marketing tactics to marketing strategy and objectives
· Develop an understanding of the types of digital marketing by exploring the following:
· Web Design: Understand and apply multiple web design frameworks for improving conversion rates on a website of any kind. 
· Web Analytics: Identify the correct KPIs for a variety of digital tactics and design recommendations to deliver the highest ROI. 
· Search Engine Optimization: Understand how search engines work and perform search engine optimization on a website.
· Search Engine Marketing: Learn the mechanics of paid search ranking. Design a SEM campaign and evaluate its effectiveness.
· Online Advertising: Understand the various methods of online display advertising. Create an online display ad campaign and measure its return on ad spend (ROAS).
· Email Marketing: Understand best practices in email marketing and implement them with an email database of customers.
· Social Media: Utilize knowledge of social media tactics to design an effective social media campaign.

Pre-Requirements: 	BUSML 3250 or BUSML 3150 

Course Format: 	The class will meet for weekly lectures and class activities on Tuesdays and Thursdays.  There will be some sessions that will occur remotely via Zoom to accommodate guest lecturers who are across the country and unable to travel to campus. This is will be noted in the Course Modules on Carmen. 

Required Texts/Materials: Visit https://home.stukent.com/join/5D9-1DD to purchase the bundle of materials listed below for $99.99. 
1) Stukent Digital Marketing e-Text & Expert Video Series 
2) Stukent Mimic Pro Simulation 

	Title:  Top Hat
	Note:  For attendance
https://app.tophat.com/e/719918




 (
Requirements for each form of graded component.  
Failing to follow these will represent academic misconduct. See below.
Independent Work [
N

]:
Strictly non-collaborative, original individual work.  You may discuss this assignment with your instructor only.  Discussions with other individuals, either in person or electronically, are strictly prohibited
.
Collaboration Required [
C 

]
]:
An explicit expectation for collaboration among students either in class or outside of class (i.e. group work).
Collaboration Optional [
O

]:
Students are permitted, but not required, to discuss the assignment or ideas with each other.  However, all submitted work must be one’s original and individual creation.
)Evaluation Criteria: 
	Graded Components
	% of Total
	Type

	Stukent Mimic Pro Simulation
	20%
	O 

	Final Stukent Certification
	20%
	N 

	Website Design
	20%
	O 

	Quizzes
	20%
	N 

	Individual Certification Assignments
	10%
	N 

	Attendance/Participation
	10%
	N 



Academic Conduct:[image: ] If a student is suspected of, or reported to have committed, academic misconduct in this course, the instructor is obligated by University Rules to report suspicions to COAM. If students have questions about the above policy or what constitutes academic misconduct in this course, please contact the instructor. See OSU Prohibited Conduct – Section 3335-23-04(A).
	University Policies, Services and Resources (go.osu.edu/UPolicies)
	[image: https://go.osu.edu/UPolicies.qr] 
	Fisher Undergraduate Handbook and QuickLinks (www.bsbalinks.com) 
	[image: https://go.osu.edu/BSBA.qr]
	Fisher Navigator Resource Portal (www.nav-1.com)
	[image: ]


University Health & Safety Guidelines can be found at safeandhealthy.osu.edu/. For disability services, go to slds.osu.edu or contact slds@osu.edu. 

Course Format and How this Course Works:

Mode of Delivery: Students are expected to attend class in-person on Tuesdays and Thursdays.  Due to the digital component of this course and the assignments, there will be some days where students will work remotely, or class will be held online via Zoom. This will be noted on Carmen. In addition to the weekly meetings, the course also requires 6hrs per week of other online content (e.g. online assignments, simulations, etc.)

Pace of online activities: This course is divided into weekly modules that are released at a minimum of one week prior. Students are expected to keep pace with weekly deadlines.

Credit hours and work expectations: This is a 3-credit-hour course. According to Ohio State policy, students should expect 3 hours per week of time spent on direct instruction (e.g., instructor content, Carmen activities, application exercises, quizzes, etc.) in addition to 6 hours of homework (i.e. reading, individual assignment, class preparation) to receive a grade of (C) average.

Attendance and participation requirements: A student’s attendance and active participation is critical to success in class and is also expected and required in the workplace. Attendance will be taken via Top Hat.  If you are going to be absent from class, please email me in advance and your absence may be excused for according to OSU policy.  No call, no show, not cool!
Student participation will be based on consistent & observed class attendance, contribution to in-class discussions, and active support of your classmates. Chapter reading should be completed before class.  We may also host guest speakers from industry, and your attendance and intelligent questioning of them is critical.
Office hours and live sessions:  All live, scheduled lectures and guest speakers for the course are mandatory.  Meetings with the professor are encouraged as needed and by appointment.

Disenrolled: Any student who fails to attend an in-person class or complete an online assignment for an online course, without giving prior notification to the instructor, will be dis-enrolled after the third instructional day of the term, the first Friday of the term, or the second class meeting of the course, whichever occurs first.

Late Assignments: Students are expected to complete assignments by the due dates and times listed in Carmen.  If a student turns in the assignment late, but within 24 hours of the due date/time then 30% will be deducted from their grade. After the 24 hours expires, students will receive a zero for assignments not turned in. Extensions for assignments are permitted for extenuating circumstances (hospitalization, medical emergencies, funerals, car accidents etc.), however students must notify the instructor either before or within 24 hours of the assignment due date and time. If the student fails to notify the professor requesting in writing an extension within the 24hrs of the due date, then the student will receive a zero. Please note all assignments close 24hrs after the due date in Carmen. 

Testing Policy for Quizzes: There are no make-ups for quizzes.  Missed quizzes will be recorded as a “0”. Make-up quizzes are permitted for extenuating circumstances (hospitalization, medical emergencies, funerals, car accidents etc.) and with proper documentation. Each decision of potentially allowing a make-up quiz is made by the instructor on a case-by-case basis.  Additionally, students MUST contact the instructor as soon as they know of a potential conflict with a quiz date. Alternative methods (e.g., oral exam, essay) of testing may be used for make-up quizzes. If the student fails to notify the professor requesting in writing, an extension within the 24hrs of the quiz then the student will receive a zero.


Graded Component Details

1. Stukent Mimic Pro Simulation (20% of total grade): The Stukent Mimic Pro Simulation will require each student to complete the rounds individually by logging into their own individual accounts. However, you may collaborate with classmates for ideas on how to improve your simulation performance. The simulation allows students to apply the learnings from class and expand their knowledge when it comes to (1) writing targeted ads, (2) performing strategic keyword research, (3) creating high-converting landing pages, (4) measuring KPIs, (5) pricing products and (4) developing email marketing. 

2. Quizzes (20% of total grade): Students will complete quizzes throughout the semester which will test their knowledge on the assigned readings and the content from the lectures and speakers. Quizzes will be administered with Stukent. Students may take the quiz anytime within a week prior to the due date. Each quiz is 30min and contains about 10 questions. Question formats have the potential to include multiple choice, true/false, fill in the blank and short answer. Quizzes are CLOSED EVERYTHING and are an individual activity so you MAY NOT take the quiz with anyone else in the room. All quizzes will be monitored with Proctorio so you must have a working Webcam to take the quizzes. There is no 24hr grace period with quizzes unless you have notified the instructor and have extenuating circumstances, please see the “Testing Policy” section of the syllabus.

3. Website Assignment (20% of total grade):  Each student will create a product or solution based website using a rubric defined in Carmen.  The website will implement many of the concepts and techniques discussed in class.

4. (Final) Stukent Digital Media Marketing Certificate (20% of total grade) The Stukent Digital Media Marketing Certification Exam will serve as the final. Students have 120 minutes to take the exam and must get 80% or higher to pass and receive credit for the certification, and the actual percentage will be the grade for the final.  Students have unlimited attempts for the certification, but must complete it by the due date listed in Carmen and the syllabus. The % score recorded in Stukent will be the % applied to the  final grade. 

5. Individual Certification(s) (10% of total grade): Students will complete at least 1 out of 7 certification options below this semester. Below is a list of certification options and the estimated time to complete each one. For the certification options below, each student is required to submit a PDF or screen shot of their certificate to Carmen by the deadline listed in the course calendar.  Additional assignment details are listed in Carmen.  
· Google Analytics Certification (highly recommended) (4-5hrs)
· Google Ads Search Certification (3-4hrs)
· Google Ads Display Certifications (2.5hrs) 
· Hubspot Social Media Marketing Course (4-5hrs)
· Choose Your Own Certification Students are permitted to contact the instructor and request a certification of their choosing. Students must contact the instructor at least 7 days prior to the due date of this assignment to get approval.  Students must include the following information in their email to the instructor: 
· Link to the certification
· Description of the certification
· Length of time to complete the certification
· Rationale for why the student wants to make the substitution.

6. Attendance and Participation (10% of total grade): Attendance is a graded component of this class and participation is key to being successful. Please see the “Attendance Policy section on page 2 for the details and information. 

Grading Scale
	Letter
	
	A
	A-
	B+
	B
	B-
	C+
	C
	C-
	D+
	D
	E
	

	(Points)
	
	(4.0)
	(3.7)
	(3.3)
	(3.0)
	(2.7)
	(2.3)
	(2.0)
	(1.7)
	(1.3)
	(1.0)
	(0.0)
	

	Range
	100%
	-
	93%
	-
	90%
	-
	87%
	-
	83%
	-
	80%
	-
	77%
	-
	73%
	-
	70%
	-
	67%
	-
	60%
	-
	0%


Note: Above percentages are % of overall points earned
[image: ]



Additional Policies

Testing Policy: 
If you have SLDS concessions, please let me know at the start of the course, and we’ll work to get your exams set up to meet your needs.

Student Life Disability Services (SLDS): Accommodations can be made for students who have registered with SLDS. In order to implement students’ requests in a timely manner, please notify your instructor that you require accommodations by the end the first week of the semester. It is important to note that students may register with SLDS at any given point during the semester, but the earlier the better. If your accommodations change during the semester, you must notify the instructor as soon as you are aware of the change. It is the student’s responsibility to notify the instructor and provide detailed information on which assignments, quizzes etc. require accommodations. 

Course Technology: For IT help contact the Ohio State IT Service Desk ocio.osu.edu/help  servicedesk@osu.edu
1. Baseline technical skills for online courses.
· Basic computer and web-browsing skills 
· Navigating Carmen: for questions about specific functionality, see the Canvas Student Guide.
2. Required Technology Skills 
· CarmenZoom Virtual Meetings
3. Required Equipment
· Computer: current Mac (OS X) or PC (Windows 7+) with high-speed internet connection
· Webcam: built-in or external webcam, fully installed and tested
· Microphone: built-in laptop or tablet mic or external microphone
· Mobile device (smartphone or tablet) or landline to use for BuckeyePass multi-factor authentication. It is recommended that you register multiple devices in case something happens to your primary device.
4. Required Software. Microsoft Office 365: All Ohio State students are now eligible for free Microsoft Office 365 ProPlus through Microsoft’s Student Advantage program. 
5. Carmen Access. You will need to use BuckeyePass multi-factor authentication to access your courses in Carmen. To ensure that you are able to connect to Carmen at all times, it is recommended that you take the following steps:
· Register multiple devices in case something happens to your primary device. Visit the Duo Mobile application help article for step-by-step instructions. 
· Request passcodes to keep as a backup authentication option. When you see the Duo login screen on your computer, click Enter a Passcode and then click the “text me new codes” button that appears. This will text you ten passcodes good for 365 days that can each be used once.
· Download the Duo Mobile application to all of your registered devices for the ability to generate one-time codes in the event that you lose cell, data, or Wi-Fi service.

If none of these options meet the needs of your situation, contact the IT Service Desk at 614-688-4357 (HELP) and IT support staff will work out a solution with you.
[image: ]

Course-specific Copyright Policy: Material provided by the instructor may not be re-posted anywhere without the explicit permission of instructors.  See University Copyright Policy.
[image: ]







[bookmark: _Toc395100456]Course Schedule (Subject to Change) 
	Date
	Topic
	Required Reading & Activities Due Before Class Starts on this date

	8/22/23
	Introduction
	

	8/24/23
	Digital Marketing Foundations – Chpt 1
	

	8/29/23
	Web Design – Chpt 2
	Chapter 1 Quiz

	8/31/23
	Web Design
	Chapter 2 Quiz

	9/5/23
	Analytics – Chpt 3
	

	9/7/23
	Analytics
Website Q&A
	Chapter 3 Quiz

	9/12/23
	On-Site SEO – Chpt 4
	

	9/14/23
	On Site SEO
Web Design Checkin
	Chapter 4 Quiz
Draft of Website

	9/19/23
	Off-Site SEO – Chpt 5
	

	9/21/23
	Off Site SEO, Website Q&A Drafts
	Chapter 5 Quiz
Website Q&A Drafts

	9/26/23
	Guest Speaker
	

	9/28/23
	Paid Search – Chpt 6, Simulation Round 1
	

	10/3/23
	Paid Search, Simulation Round 1&2
	Chapter 6 Quiz 
Simulation Round 1 

	10/5/23
	Paid Search, Simulation Round 2&3
Final Website Q&A
	Simulation Round 2

	10/10/23
	Website Review
	Website Assignment Due

	10/12/23
	Fall Break
	

	10/17/23
	Display Advertising – Chpt 7, Sim Rd 3,4&5
	Simulation Round 3

	10/19/23
	Display Advertising
	Simulation Round 4
Chapter 7 Quiz

	10/24/23
	Email Marketing – Chpt 8, Sim Round 5&6
	
Email Marketing Example
Simulation Round 5

	10/26/23
	Email Marketing
	Chapter 8 Quiz

	10/31/23
	Social Media I – Chpt 9, Sim Round 6&7
	Simulation Round 6


	11/2/23
	Social Media I
	Chapter 9 Quiz

	11/7/23
	Social Media II – Chpt 10, Sim Round 7&8
	Simulation Round 7

	11/9/23
	Social Media II
	Chapter 10 Quiz

	11/14/23
	Online Reputation Mgmt – Chpt 11, Sim Rd 8&9
	Simulation Round 8 

	11/16/23
	Online Rep Mgmt
	Chapter 11 Quiz Certification Due

	11/21/23
	Mobile Marketing – Chpt 12, Sim Rd 9&10
	Simulation Round 9 Chapter 12 Quiz

	11/23/23
	Thanksgiving Break
	

	11/28/23
	Digital Strategy- Chpt 13, Sim Rd 10
· Be curious and figure it out
· Review Chapter 13 deck
	Simulation Round 10 Chapter 13 Quiz

	11/30/23
	Review for Digital Marketing Certification
	

	12/5/23
	Review for Digital Marketing Certification
	 

	Final Exam Date
	Digital Marketing Certification Due
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