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	BUSML 3250H
(35389)
	Principles of Marketing


	Sem: Spring 2023
	Class Day/Time: Tues/Thurs. 8:00-9:20am	
	Room:       Schoenbaum 319

	Instructor:
	David A. Norton, PhD                                                        
	E-mail:
	norton.253@osu.edu

	Office Hours:
	Tuesdays 12-2pm; & By appointment
	Location:
	Fisher 650 

	Teaching Assistant:
	Iko Bako; Jessica Wulf
	TA E-mail:
	[bookmark: _GoBack]bako.16@osu.edu; wulf.182@buckeyemail.osu.edu



Course Description: Provide students with an overview of the marketing function in business strategy, which includes market research, consumer behavior, segmentation, targeting, positioning, channels, pricing, products/services, and promotion. 

Course Learning Outcomes: After completing this course, students will be able to:
· Identify and explain key marketing concepts and terminology 
· Identify the various decision areas within marketing 
· Explain the tools and methods used by marketing managers for making decisions
· Describe how a marketing perspective is important in their own personal and professional development

Pre-Requirements: 	ECON 2001.01 and 2002.01 (or equivalent economics courses)

Course Format: 		In-person

Required Texts/Materials: The textbook and access to the required simulation can be found by signing up on StuKent’s designated webpage for this course: https://home.stukent.com/join/B8D-161  (Select the bundle of text, video cases, and Mimic simulation) 

1) Textbook Title: Modern Marketing Principles    
2) StuKent Mimic Marketing Principles

Evaluation Criteria: Requirements for each form of graded component.  
Failing to follow these will represent academic misconduct. See below.

Independent Work [N]: Strictly non-collaborative, original individual work.  You may discuss this assignment with your instructor only.  Discussions with other individuals, either in person or electronically, are strictly prohibited.
Collaboration Required [C ]]: An explicit expectation for collaboration among students either in class or outside of class (i.e. group work).
Collaboration Optional [O]: Students are permitted, but not required, to discuss the assignment or ideas with each other.  However, all submitted work must be one’s original and individual creation.


	Graded Components
	% of Total
	Type

	Preparation Quizzes1 (10), Mimic Simulation
	22%
	N  

	Market Research (MREP)
	3%
	O   

	Exam 1
	25%
	N  

	Exam 2
	25%
	N  

	Final Exam
	25%
	N  

	Extra Credit (See Page 4)
	Up to 2%
	N  





   
    

(See remaining pages for Details/Due dates)
1 Lowest grade dropped, No make-ups 


Academic Conduct: If a student is suspected of, or reported to have committed, academic misconduct in this course, the instructor is obligated by University Rules to report suspicions to COAM. If students have questions about the above policy or what constitutes academic misconduct in this course, please contact the instructor. See OSU Prohibited Conduct – Section 3335-23-04(A).
	University Policies, Services and Resources (go.osu.edu/UPolicies)
	[image: https://go.osu.edu/UPolicies.qr] 
	Fisher Undergraduate Handbook and QuickLinks (www.bsbalinks.com) 
	[image: https://go.osu.edu/BSBA.qr]
	Fisher Navigator Resource Portal (www.nav-1.com)
	[image: ]


University Healthy & Safety Guidelines can be found at safeandhealthy.osu.edu/. For disability services, go to slds.osu.edu or contact slds@osu.edu. 










Course Grading Scale 
Below is the minimum required percentage to earn each grade. The instructor does NOT round up or down. Grades are based on %, not the letter grade assigned by Canvas (Canvas makes assumptions that the instructor does not).
	Letter
	
	A
	A-
	B+
	B
	B-
	C+
	C
	C-
	D+
	D
	E
	

	(Points)
	
	(4.0)
	(3.7)
	(3.3)
	(3.0)
	(2.7)
	(2.3)
	(2.0)
	(1.7)
	(1.3)
	(1.0)
	(0.0)
	

	Range
	100%
	-
	93%
	-
	90%
	-
	87%
	-
	83%
	-
	80%
	-
	77%
	-
	73%
	-
	70%
	-
	67%
	-
	60%
	-
	0%



· The instructor DOES NOT change grades (except for clerical/math errors). Students may appeal, but their grade may go up or go down based on a re-evaluation. Appeals must be made in writing via email within 7 days of students receiving the grade. Students must explain the appeal as best as possible. Appeals will not be considered if it is a verbal complaint. The instructor does not promise to change the grade, but will consider the appeal carefully and fairly.
· Once the final course grading scale is set, it is set. Even if a student misses the next letter grade by one point, you will have my sympathy, but I will not make adjustments, please do not ask.
· The BSBA program recommends a GPA of 2.6-3.0 in all business core classes. The actual grade assigned will be based on what students earn. All sections of Principles of Marketing follow the same grading policy.

Credit hours and work expectations: This is a 3-credit-hour course. According to Ohio State policy, students should expect 3 hours per week of time spent on direct instruction (e.g., instructor content, Carmen activities, mini-simulations, quizzes, etc.) in addition to 6 hours of homework (reading and assignment preparation, for example) to receive a grade of (C) average.

Attendance and participation requirements: Attendance and participation are very important in creating a class environment that is both interesting and meaningful to the student. You should attend (in-person) class regularly and be on time. Be prepared to ask and answer questions. The following is a summary of expectations for participation:
· Participating in online activities: Students are expected to log in to the course in Carmen every week. (During most weeks students will probably log in many times.) 
· Office Hours: Office hours are optional. Office hours are listed on the first page of the syllabus. The instructor asks that students send a Microsoft 365 Outlook Calendar Invite to sign up for an appointment time. If students have any questions regarding office hours, please email the instructor (norton.253@osu.edu).
· Dis-enrolled: Any student who fails to complete an online assignment, without giving prior notification to the instructor, will be dis-enrolled after the third instructional day of the term, the first Friday of the term, or the second class meeting of the course, whichever occurs first. 

Graded Component Details

1. Quizzes: Quizzes are designed to do 2 important things: 1) ensure appropriate student preparation of declarative knowledge (e.g., definitions, process steps, etc.) and 2) inform the instructor about which conceptual areas require additional instructional attention. Therefore, it is required that these quizzes be completed individually and prior to class discussions. Your lowest quiz score will be dropped. Consequently, I need no explanation for a missed quiz. A missed quiz will be graded as a 0, and if it is the lowest score at the end of the semester will be dropped. No late quizzes or makeups are available. 

	Open Book?
	Open Web?
	Time Limit?
	Repeated Attempts?
	Collaborate?

	No. You may not use the book.
	No. You may not use the web, Google, Quizlet, GroupME, etc.
	1-2 minutes per question. Do NOT start unless you are ready. 
	No. You only get one chance to take these quizzes. There is no Stop/Start for these.
	No. This is an individual assignment.





2. Simulations (Sim): There are 6 simulation rounds throughout the semester. Students will complete these through the StuKent website. 

	Open Book?
	Open Web?
	Time Limit?
	Repeated Attempts?
	Collaborate?

	Yes. You may use the book.
	Yes, the simulation may require you to search the Internet.
	Unlimited. 
	No. 
	Yes. You may collaborate with others, but you must submit individually. However, grading for the simulation is relative to your peers.





3. Market Research: In order to increase student exposure to marketing research, the Fisher College of Business requires the students taking introductory courses in Marketing (BUSML 3250), to complete SIX research credits over the course of the semester by participating in the Marketing Research Experience Program (MREP). Your six credits of MREP participation will be worth 3% of your class grade. 
Understanding and participating in research is a valuable way for you to receive first-hand experience with the type of research firms use to develop customer insights. In addition, your involvement in research will help faculty and graduate students at Fisher continue to develop state-of-the-art marketing thought, which is ultimately brought back into the classroom.

	Open Book?
	Open Web?
	Time Limit?
	Repeated Attempts?
	Collaborate?

	Yes. You may use the book.
	You may potentially need to access the Internet.
	N/A
	N/A
	No. This is an individual assignment.





4. Exams: Exams will consist of multiple-choice and short answer questions and cover all material assigned. Expect to be challenged. Exams are less about memorization, and more about applying concepts we’ve been discussing. Second-language students may use a translation dictionary (physical, not electronic) during the exam.
You must be present for exams. Please note that vacations, previously purchased tickets or reservations, graduations, social events, misreading the exam schedule and over-sleeping are not valid excuses for missing an exam. Any makeup exam opportunity will be at the discretion of the instructor, and will take place at 8:00am during Exam week at the end of the semester. 

	Open Book?
	Open Web?
	Time Limit?
	Repeated Attempts?
	Collaborate?

	No. No text or notes are allowed.
	No.
	80 min midterm
80 min final
	No. You can only take it once.
	No. This is an individual exam.




Exam Day Procedures
1. BUCKID. YOU MUST BRING YOUR BUCKID to the exams.
2. Name & Number. Know your name (as it is recorded in Canvas) and your OSU student number. 
3. Section. You MUST take the exam in the section you are actually registered for.
4. No Communication. You may not post, text, email, or talk about any information regarding the exam. This includes information about questions or even mundane information such as the number of questions or the color of the paper the exam was printed on.
5. Return Exam. You must return all exam materials. You may not copy or photograph exam materials. Copying exam materials will be considered copyright infringement and will be reported to COAM. 




























Extra Credit Opportunity

[image: C:\Users\goodman.425\AppData\Local\Temp\3\frame.png]Students may earn up to an extra 2% towards their final course grade by participating in additional research studies. You may participate in up to 4 additional studies, above and beyond the 6 required studies for a total of 10 studies.  Each study will add an additional 0.5 points to your overall grade for a potential 2 extra credit points to your overall grade.

How it Works
1. Go to http://fisher-osu.sona-systems.com  (or scan the QR code on the right)
2. Login. Click on the “OSU ID login” link on the left side of the page. Proceed with OSU log in information.
3. Choose Course BUSML 3250 and Log in with your name.# info. Make sure to choose the correct section to receive the extra credit!
4. Sign-up. Click on “Study sign-up”. Studies start posting 1-2 weeks into semester, and email reminders will be sent too (emails will come from fisher-osu-admin@sona-systems.net so check junk/spam filters). Students can participate in any study, but only once per study. For many studies, you must be 18 years of age or older in order to participate, unless parental permission is included in the protocol applications approved by the OSU IRB. Therefore, if you are under 18, you should consult with the Fisher Behavioral Lab Manager to determine your availability for studies and to discuss whether you should choose the paper option (described later in this document).
5. Participate. Some studies may require you to sign up for a specific timeslot while others will allow you to take the study at any point before a clearly stated deadline. If you sign up for a specific timeslot, note the date, time, location, and length of time for the study. Follow instructions provided on the website.

Tips & Reminders 
· Be Early. Be Online 5 minutes early to the session. Sessions begin on time, and late arrivals cannot be admitted.
· Don’t wait. Start early. If you wait until the last month to do all six credits, there won’t be enough studies for you. 
· Studies fill up quickly. After registering online, students should check their email regularly for new studies.
· Participate! In fairness to other students, please make every possible effort to attend the studies if you have a specified timeslot. You can cancel sign-ups using the same website where you signed up if you find you are unable to attend. Students with a history of “no shows” may be blocked from signing up for any further studies. 
· Your MREP credits will not post in Canvas until the end of the semester. The instructor does not have access to students’ credits until the end of the semester. However, students can check their SONA account to see the credits they have earned through research studies at any time during the semester; credit for individual studies are posted on the SONA website shortly after the conclusion of the study. If students have questions about their MREP credits, email the Fisher Lab Manager directly (ryan.1010@osu.edu). The Lab Manager will send your instructor the total number of MREP credits you earned at the end of the semester.
· Location. Studies can be both online and in-person, but most are in-person in the Fisher Behavioral Lab on the third floor of Mason Hall. Please arrive early and have a seat outside on the long bench. When the session is ready to begin, the researcher will open the door and take attendance.
· Once. Students may only participate in a study once. The website won’t allow students to sign up again.
· Questions? Check out the FAQ on the website or contact Julie Ryan (Lab Manager) at ryan.1010@osu.edu.




Additional Policies

Testing Policy: There are no make-ups for assignments, quizzes, or exams.  Missed assignments will be recorded as a “0”. Missed exams can only be made-up in extreme cases (e.g., death of family member, personal hospitalization, etc.) with proper documentation (e.g., a physician’s note, ER paperwork, obituary, etc.).  

Communication Policy: Email is the best way to contact me. I often check/respond to email once per day, so if your request has not been answered, please be patient. I do not check my email on the weekends, so please plan accordingly. 
	
	Important: Your Subject line must contain “BUSML 3250”. If you do not include this, it is very probable that your email 	will be sent to my SPAM folder. Additionally, you must include a) your section number and b) the specific assignment 	you are referring to in any email communication with the instructor. 

Course-specific Copyright Policy: Material provided by the instructor may not be re-posted anywhere without the explicit permission of instructors.  See University Copyright Policy.

Safety and health requirements: All teaching staff and students are required to comply with and stay up to date on all University safety and health guidance. Non-compliance will be warned first and disciplinary actions will be taken for repeated offenses.
Students seeking to request COVID-related accommodations may do so through the university’s request process, managed by Student Life Disability Services.  If you anticipate or experience academic barriers based on your disability (including mental health, chronic, or temporary medical conditions), please let me know immediately so that we can privately discuss options.  To establish reasonable accommodations, I request that you register with Student Life Disability Services.  After registration, make arrangements with me as soon as possible to discuss your accommodations so that they may be implemented in a timely fashion. SLDS contact information: slds@osu.edu; 614-292-3307; slds.osu.edu; 098 Baker Hall, 113 W. 12th Avenue.

Course Technology: 
For IT help contact the Ohio State IT Service Desk ocio.osu.edu/help  servicedesk@osu.edu
1. Baseline technical skills for online courses.
· Basic computer and web-browsing skills 
· Navigating Carmen: for questions about specific functionality, see the Canvas Student Guide.
2. Required Technology Skills 
· CarmenZoom virtual meetings
3. Required Equipment
· Computer: current Mac (OS X) or PC (Windows 7+) with high-speed internet connection
· Webcam: built-in or external webcam, fully installed and tested
· Microphone: built-in laptop or tablet mic or external microphone
· Mobile device (smartphone or tablet) or landline to use for BuckeyePass multi-factor authentication. It is recommended that you register multiple devices in case something happens to your primary device.
4. Required Software. Microsoft Office 365: All Ohio State students are now eligible for free Microsoft Office 365 ProPlus through Microsoft’s Student Advantage program. 
5. Carmen Access. You will need to use BuckeyePass multi-factor authentication to access your courses in Carmen. To ensure that you are able to connect to Carmen at all times, it is recommended that you take the following steps:
· Register multiple devices in case something happens to your primary device. Visit the Duo Mobile application help article for step-by-step instructions. 
· Request passcodes to keep as a backup authentication option. When you see the Duo login screen on your computer, click Enter a Passcode and then click the Text me new codes button that appears. This will text you ten passcodes good for 365 days that can each be used once.
· Download the Duo Mobile application to all of your registered devices for the ability to generate one-time codes in the event that you lose cell, data, or Wi-Fi service.

If none of these options meet the needs of your situation, contact the IT Service Desk at 614-688-4357 (HELP) and IT support staff will work out a solution with you.

I LOVE Tigers!

Statement on Academic Misconduct

The Ohio State University’s Code of Student Conduct (Section 3335-23-04) defines academic misconduct as: “Any activity that tends to compromise the academic integrity of the University, or subvert the educational process.” Examples of academic misconduct include (but are not limited to) plagiarism, collusion (unauthorized collaboration), copying the work of another student, and possession of unauthorized materials during an examination. Ignorance of the University’s Code of Student Conduct is never an “excuse” for academic misconduct. I recommend that you review the Code of Student Conduct, specifically, the sections dealing with academic misconduct. 

Academic integrity is essential to maintaining the reputation and brand of Ohio State. Thus, OSU and the Committee on Academic Misconduct (COAM) assume that all students have read and understand the Code of Student Conduct and that all students will complete all academic and scholarly assignments with fairness and honesty. Failure to follow the rules and guidelines established in the University’s Code of Student Conduct and this syllabus constitute “Academic Misconduct.” 

If I suspect that a student has committed academic misconduct in this course, I am obligated by University Rules to report my suspicions to the Committee on Academic Misconduct. If COAM determines that you have violated the University’s Code of Student Conduct (i.e., committed academic misconduct), the sanctions for the misconduct could include a failing grade in this course and suspension or dismissal from the University. 

If you witness academic misconduct, you are obligated to report it. If you suspect academic misconduct is occurring, you may report it to me and I will keep your identity strictly confidential. If you feel uncomfortable reporting to me, you may also report it to another instructor, the associate dean, or COAM. Not reporting academic misconduct is also a violation of the Code of Student Conduct and can lead to academic sanctions. Please contact me if you have any questions about this policy or about what constitutes academic misconduct. 

More information and resources can be found here:
	University Policies, Services and Resources (go.osu.edu/UPolicies)
	[image: https://go.osu.edu/UPolicies.qr] 
	Fisher Undergraduate Handbook and QuickLinks (www.bsbalinks.com) 
	[image: https://go.osu.edu/BSBA.qr]
	Fisher Navigator Resource Portal (www.nav-1.com)
	[image: ]






Course Calendar

	Week
	Dates
	Topics
 
	Preparation: Quiz/Assignment Due by  
 8:00am EST

	1
	Jan 10
	Introduction and Orientation 

	REGISTER for StuKent
READ Syllabus/FAQs
Add Exams to Calendar

	
	Jan 12
	CH1 What is Marketing?
	Syllabus/FAQs Quiz;
READ MMP Chapter 1 (StuKent)

	2
	Jan 17
	Marketing Myopia;
Case of the Complaining Customer
	READ Case of the Complaining Customer (CARMEN)

	
	Jan 19
	Analyzing Marketing Cases
	READ South Delaware Coors Case & decide which research reports to purchase (CARMEN)
REVIEW Break-Even Analysis (CARMEN)

	3
	Jan 24
	CH15 Situation Analysis- SWOT
	READ MMP Ch 15 (StuKent)
Quiz Ch 15 (StuKent)


	
	Jan 26
	CH 15 Situation Analysis- 5 Cs
	

	4
	Jan 31 
	Competitive Analysis
Marketing Metrics: Market Share
	READ Knowing Competitive Positions (CARMEN)
REVIEW Market Share (CARMEN)


	
	Feb 
2
	CH 2 Marketing Research
	READ MMP Ch 2 (StuKent)
Quiz Ch 2 (StuKent)


	5
	Feb 
7
	Introduction to the Mimic Pro Simulation
Mimic Pro Round 1
	

	
	Feb 
9
	EXAM Review
	

	6
	Feb 
14
	EXAM 1
	

	
	Feb 
16
	CH5 Consumer Behavior 

	READ MMP Ch 5 (StuKent)
Quiz Ch 5 (StuKent)


	7
	Feb 
21
	B2B Buyer Behavior
	

	
	Feb 
23
	CH3 Segmentation 
	READ MMP Ch 3 (StuKent)
Quiz Ch 3 (StuKent)


	8
	Feb 
28
	Segmentation Case Discussion
	READ TBD


	
	Mar
2
	CH4 Targeting & Positioning 
CLV- Customer Lifetime Value
	READ MMP Ch 4 (StuKent)
Quiz Ch 4 (StuKent)
REVIEW Customer Lifetime Value

	9
	Mar
7
	Positioning Statements
	

	
	Mar
9
	EXAM 2
	

	10
	Mar
13-17
	SPRING BREAK
	

	11
	Mar
21
	
CH6 Product: Managing Products

	READ MMP Ch 6 (StuKent)
Quiz Ch 6 (StuKent)

	
	Mar
23
	New Product Development
	MIMIC Pro Round 1

	12
	Mar
28
	Ch 10 Pricing
	READ MMP Ch 10 (StuKent)
Quiz Ch 10 (StuKent)

	
	Mar
30
	Pricing Case Discussion
	MIMIC Pro Round 2

	13
	Apr 4
	Ch 11 Promotion 
	READ MMP Ch 11 (StuKent)
Quiz Ch 11 (StuKent)

	
	Apr 6
	Promotion Case Discussion
	MIMIC Pro Round 3

	14
	Apr
11
	Ch 14 Place
	READ MMP Ch 14 (StuKent)
Quiz Ch 14 (StuKent)

	
	Apr
13
	Place Case Discussion
	MIMIC Pro Round 4

	15
	Apr
18
	Digital Marketing
Exam Review

	READ MMP Ch 12 (StuKent)
Quiz Ch 12 (StuKent)
MIMIC Pro Round 5

	
	Apr
20
	FINAL EXAM (non-cumulative)
	

	16
	-
	Exam Week
	MIMIC Pro Round 6 & 7 (Due by April 28)
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