
F R E E  G U I D E



I S  M Y  M A R K E T I N G  S T U N T  G O I N G  T O  W O R K ?

IS IT DISRUPTIVE?
Is it striking, entertaining, or surprising? Do you have enough data to make an intelligent 
guess as to what your audience will find amusing?

IS IT COHERENT?
Do you have the budget and planning to 
ensure that your message will be heard 
loud and clear? The last thing you want 
people to say is, “I don’t get it.” When 
a campaign is well-executed and well-
researched, there’s less of a chance for 
you to be misunderstood.

So you’ve got a big idea for your company’s next publicity 
stunt. Is it going to work? Here are the 4 questions you 

should ask yourself before you give it a go.

IS IT RELEVANT?
Is it relevant to the issues of today, and will it be released in a timely manner? Is it politically 
correct? Does it reveal your stance on certain issues, and will that be a good move for the 

company? It’s up to you to assess the relevance (and purpose) of your statements.

Pepsi’s 2017 ad featuring Kendall Jenner supporting #BlackLivesMatter was met with public outrage 

and quickly cancelled. It’s best to refrain from commenting on major social issues, especially if 

you’re really just trying to sell a product.

In late 2014, Twitter was abuzz with the 

hashtag #WhyIStayed — used by women all 

over the world to disclose “why they stayed” 

in (or left) abusive relationships. Jumping 

onto the popular hashtag, pizza company 

DiGiorno clearly didn’t look into its context 

before tweeting, “#whyistayed You had 

pizza.” DiGiorno quickly retracted on the 

same day: “A million apologies. Did not read 

what the hashtag was about before posting.”

https://www.hollywoodreporter.com/news/critics-notebook-real-problem-kendall-jenners-pepsi-ad-991932?utm_source=dpweb&utm_medium=value_add_content&utm_campaign=downloads&utm_content=is-my-marketing-stunt-going-to-work
https://www.adweek.com/creativity/digiorno-really-really-sorry-about-its-tweet-accidentally-making-light-domestic-violence-159998/?utm_source=dpweb&utm_medium=value_add_content&utm_campaign=downloads&utm_content=is-my-marketing-stunt-going-to-work
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THE STAGE IS YOURS
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IS IT ALIGNED WITH MY BRAND?
Is your campaign aligned with your brand and its causes? Can your brand be accused of 
hypocrisy? For example, releasing an eco-friendly message while your brand uses lots of 
plastic packaging is not going to be received well.

GET HELP WITH MARKETING YOUR STUNT
Are you ready to launch your big marketing stunt? Content with visual imagery 
produce 650 percent higher engagement than text-only posts. Design Pickle is the 
ultimate tool for creating graphics to promote your attention-grabbing campaign.

I S  M Y  M A R K E T I N G  S T U N T  G O I N G  T O  W O R K ?

In 2016, Coca-Cola learned about internet trolls the hard way. They released a customizable 

GIF-maker called GIF the Feeling, in which users could overlay pre-made clips with their own 

“inspirational” messages. Coke filtered out offensive language, but they couldn’t filter people’s 

imaginations. Thus, absurd Coca-Cola branded GIFs with weird captions like “diarrhea” and 

“Benghazi” went viral online.

In the end, the company released the following statement: “Our intention is to invite people to share 

their feelings in fun and uplifting ways as they discover our new ‘Taste the Feeling’ campaign. While 

the vast majority have used ‘GIF The Feeling’ in positive ways, it’s unfortunate to see that some 

people have chosen to use our campaign to do just the opposite.”

If this seems challenging, well, that’s because it is. After all, you’re trying to communicate 
with people wholeheartedly — and sell them something, at the same time. What would 
it feel like to be on the receiving end of an awkwardly presented product?

You want to be told, “Why, you’ve got cheek — but I like you!”

With imagination and proper planning, it’s possible.

http://nymag.com/intelligencer/2016/01/coca-cola-gif-maker-was-probably-a-huge-mistake.html?utm_source=dpweb&utm_medium=value_add_content&utm_campaign=downloads&utm_content=is-my-marketing-stunt-going-to-work
https://designpickle.com/?utm_source=dpweb&utm_medium=value_add_content&utm_campaign=downloads&utm_content=is-my-marketing-stunt-going-to-work

