WEBSITES 101:
A GUIDE FOR
SMALL BUSINESSES
5 easy steps to create and maintain an
effective business website

INTRODUCTION
You know your business needs a website. Whether you have products to sell,
services to offer, or just something to say, if your business isn’t online, you need to
get online, NOW!
But just how do you do it? What are the steps you need to take to create a website
without spending an arm and a leg? Isn’t it all really, really complicated?
The answers might surprise you. Here are the five easy steps to take to create your
business website.
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STEP 1 – CHOOSE YOUR DOMAIN NAME
A ‘domain’ is the name that appears in the address bar in your web browser
(Chrome, Internet Explorer, Safari, Firefox, etc.). It’s the memorable name that
identifies your company uniquely, and should be chosen with care – the ‘.COM’ you
see in a website.
Here are a few tips for deciding on what domain name to use:
1. Use a name that’s 'brandable'. Think about the. COMs that you know off the
top of your head: amazon.com, nike.com, microsoft.com, etc. The name not
only reflects the company name, it reflects the BRAND associated with the
company.
2. Use a .COM address if possible. The .COM address is recognized as a business
the world over, and helps establish your legitimacy as a real, honest-togoodness company.
3. Make it short. Make it sweet. Nothing’s more difficult for a user than having
to type something like myhugebigdomainnamethatisawesome.com rather
than something with only a few characters. You’re branding your business
and trying to make it memorable to new and existing customers, so your
domain name needs to be simple to remember, and simple to type on a
computer and mobile device.
4. Avoid hyphens. Nothing’s more difficult for a user than to have to remember
to put a hyphen in just the right place when entering a website address.
5. Be unique. The selection of a domain name is part of your overall marketing
strategy, and part of that strategy is your unique identity.
6. Pick a few alternatives for your name. Alternatives might include a
description of the company, your location, or a unique name that helps to
brand your company’s identity such as a product, a product line, or a service.
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STEP 2 –REGISTER YOUR DOMAIN
Once you’ve chosen your ideal domain name chosen, you’ll need to ‘register’ it so.
that it can be found online. This is done using a Doman Name Registrar.
Domain Name registrars simply register your domain name. It’s that simple. It’s as
easy as signing up for a mailing list, with only a minimum of information to be
provided.
But before you register your domain name, you need to find out if it’s available.
There’s a hot market for purchasing domain names and reselling them to the highest
bidder, even though this practice is frowned upon by most registrars.
To see if your desired domain name is available, go to the website of your desired
registrar and enter the domain name you wish and check your results.

Here’s a partial list of Domain Name registrars (the Big 10):

-

GoDaddy
BlueHost
iPage

Little-known fact: Domains names are
registered by a variety of companies, according

HostGator
SiteBuilder
JustHost

to standards enforced by ICANN (a not-forprofit partnership dedicated to keeping the
internet safe and secure). ICANN ultimately
oversees all standards on the internet.

FatCow
Domain.com
StartLogic
Yahoo

Choose your desired Registrar, and go to their website.
You’ll get something that looks like this:
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You can select an alternative ending (. US, CLUB, .INFO, etc.) if your domain name
isn’t available, or search for a new domain name using one of your alternatives,
keeping the tips in Step 1 in mind.
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Question: What if my preferred domain name is already taken? Is it better to
select something other than a .COM?
Answer: Usually, yes. While a .COM is preferable and should be your first choice,
more and more domain names end with an alternate DOT-something as more and
more domains are registered.

Tip: You’ll save a lot of money and hassle over the long term if you register your
domain name for a long period of time. MAKE SURE you keep your contact
information up-to-date with your domain name registrar so you can be contacted
when your registration expires.
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STEP 3 – CHOOSE YOUR DOMAIN
HOSTING
‘Hosting’ is simply where your website sits – what server the 1’s and 0’s that make
up your website reside in. The server can be in Iowa, North Carolina, or Timbuktu,
but choosing what company and where your website is hosted is very, very
important. Most of the top ten domain registrars have no issues with reliability.
They back up their servers, have emergency plans in place in case of outages, and so
on.
Here are 6 things you need to consider when selecting a hosting company
1. Reliability
2. Support
3. Longevity (how long it’s been around, and how long it’s likely to be around)
4. Availability of easy-to-use design tools
5. Integration into other online services (taking payments, social media, video,
audio)
6. Bandwidth limitations (how much data can be downloaded from your site
monthly)
If you plan on using video, audio, or streaming multimedia from your web hosting
site, or using video to market your products, you need to carefully consider which
hosting company you use. Sure, you can host your video on a service like YouTube
or Vimeo, but your website viewers will be presented with suggested videos, and it’s
far more likely that your website audience will click away from your site to another
video rather than stay put and ultimately, make a purchase from you.
Some companies will ‘throttle back’ your data downloads if you use more than data
than your plan includes. Most will allow for a one-time overage, but consistently
going over your download data limitations can lead to problems.
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Keep in mind: your allocated bandwidth can be used up very easily if you use
multimedia.
One alternative to data limitations is to host your video or audio on another site, but
this can present problems itself, as you’ll be hosting your video and audio on one
site, and your website on another. It’s far better to host everything in one place for
ease of management, and far less costly than purchasing separate hosting packages
– one for your website and another for your video and audio.

When you register your domain, be sure to select the longest period possible for the
name registration. Nothing can be more a nightmare for a company’s online
presence than to have its domain name expire (and be bought by someone else).

Remember: Domain Name registration is temporary, not permanent.

Question: Shouldn’t I host my website at the same place I register my domain
name?
Answer: No. While all (or most) Domain Name Registrars can host your website,
most use domain registration as a service to get you to buy their hosting packages
and design tools. Domain Name Registrars make no money to register your domain
name, and offer it simply to sell you unnecessary and expensive hosting services
you may not need, and which probably don’t meet your business needs. Domain
name registration is a one-time service, although there are annual fees to keep the
domain registered.
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STEP 4 – DESIGN YOUR WEBSITE
When I first started designing websites in 1995, I had to create text files and upload
them to the right directories on web servers, play around with HTML code (the code
that sits behind the scenes on a website and tells your browser how to behave),
tweak the code, upload it again, and so on, until it was just right.
Today, website design is a lot easier, but it still requires a lot of skill in terms of
design and layout. Services like Wix have easy-to-use interfaces that are like
Microsoft Word (well, kind of similar) that allow you to drag and drop items to
create your website. The design tools have advanced, but the basics are much still
the same.

Here are 6 things to keep in mind when you start to design your website:
1. Keep it focused on your main marketing message
2. Use a design that appeals to your intended audience
3. Invest in well-designed graphics
4. Take advantage of multimedia
5. Make your look and feel consistent with your overall marketing strategy –
fonts, colors, logos, etc.
6. Your customers need to be able to contact you easily, or, if you’re selling a
product directly online, to purchase it without headache or hassle.

The key to designing a good website is basically the same for everything: it needs to
be visually appealing, clean, uncluttered, and beautiful.
Always keep in mind that the purpose of your business website is to draw your
audience in to make a buying decision. Everything you have on your website should
be driven by that one simple fact.
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STEP 5 – FOCUS ON CONTENT
What you put on your website should be driven by your business model, your target
audience, the interests of your customers (and potential customers), and should
draw your customers to your website repeatedly. More views mean more
conversions of views to actual, real sales.
Ask yourself the following 10 WWUD (What Would Users Do) questions:
1. What is my audience interested in?
2. How am I different than my competitors?
3. What products and services do I offer?
4. How can a customer find me?
5. How can a customer get in touch with me?
6. What questions might a customer have about my products or services?
7. What unique thing (or things) can I offer to a customer to bring them back to
my website?
8. Is my website easy to navigate?
9. Is my message consistent across my pages?
10. Does the content match my viewers’ level of education and experience?
Imagine yourself as a potential customer of your business. What potential questions
might they have? What concerns? Are they interested in something similar or
complementary?
The most effective ways of keeping customer attention on your website are:
1. Knowing your target audience
2. Be very clear about what you do
3. Be simple, not just clever
4. Make your site fast
5. Make your site look professional
6. Make sure your grammar and spelling are accurate
7. Keep the content fresh
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8. Make your site user friendly
9. Avoid ads unless necessary
10. Make your call to action very clear
Keeping your website visitors engaged means turning them into customers.
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THE ROAD AHEAD – TAKE ADVANTAGE
OF CROSS-PLATFORM MARKETING
The web isn’t just a standalone place for you to host a business presence anymore.
With the growth of social media, smart phones, and high-speed data, your business
presence online can reach across the internet and be available on low-cost (and nocost) platforms. This technique is called ‘cross-marketing’.
Here are my top suggestions for cross marketing your business:
1. Facebook – Facebook has 1.32 BILLION users who log into it daily (source:
Zephoria, 2017). Facebook has the advantage of being a free platform (for
users), it supports rich multimedia content, and can be used to advertise for a
fraction of the cost of traditional print and broadcast advertising.
2. Instagram – It used to be just a way to share pictures with friends and family,
but Instagram (now owned by Facebook) is exploding with users. It’s another
free platform to present video and static images to drive traffic to your
website.
3. Twitter – Although it’s limited to 140 characters, a Twitter feed (also free)
can reach millions of potential users. Twitter can also be easily linked to your
Facebook account so your advertisements on Twitter appear on your
Facebook profile and pages.
4. YouTube – Now owned by Google, YouTube is a great way to post your
advertisements online. Your YouTube ad links can be shared anywhere you
want – in Facebook, in email, in text messages, and so on.
5. Vimeo – Although Vimeo was once the domain of short filmmakers, Vimeo
has emerged as a sort of ‘high-end’ form of YouTube. It’s free (with some
upload and hosting restrictions), and less advertisement-intense than
YouTube.
6. Builderall – This new platform (originally developed in Brazil) has taken the
online world by storm, bringing online marketing to a new level, allowing you

13

to create email campaigns, social media advertising campaigns, opt-in
advertisements and much, much more to grow your audience, promote your
message, and make more sales. It’s the most cost-effective way to leverage
the power of online marketing along with web design and hosting.

What’s all this I hear about WordPress?
WordPress is a publishing platform for blogs and websites. It’s the most flexible,
best-supported, and most widely-used web design platform on the planet, with
over 19,883,677 (and growing) live websites using WordPress as of this writing.
WordPress is an Open Source project, which means there are hundreds of people
all over the world working on it. (More than most commercial platforms.) It also
means you’re free to use it for anything from your recipe site to a Fortune 500
web site without paying anyone a license fee and a number of other important
freedoms. WordPress themes are available for every conceivable kind of website,
with thousands available for little or no cost.

Recommendation: A Wordpress site hosted on BlueHost.com is the most flexible
and affordable option for most small businesses and nonprofits.
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CONCLUSION
It’s easier, simpler, and more cost effective than ever to create your business
website and grow the market for your products and services. Keep these tips in
mind, and your business can grow beyond your wildest dreams!

“The future belongs to those who believe in the
beauty of their dreams.”
- ELEANOR ROOSEVELT

“Being good in business is the most fascinating
kind of art. Making money is art and working is
art and good business is the best art.”
- ANDY WARHOL
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