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Ad Close: 5/12

Digital Files due: 5/30

97th Anniversary Season

2017 Performances:

Advertising Rates:

Deadlines

Advertising in the Season Program Book provides you direct access to a wealthy and 
highly-educated market segment; our audience members are uniquely receptive to your 
marketing messages as they experience the thrill of grand opera.

June 15–July 23, 2017

Who You Will Reach:
Earn incomes of 
over $100k+Total Distribution = 20,000

+50% have graduate or 
post-graduate degrees

Own 
luxury cars

Live in affluent neighborhoods: high concentration in Hyde Park, 
Indian Hill, Downtown, Montgomery, and Blue Ash

La Bohème
by Giacomo Puccini

June 15, 17, 22, & 24

Frida
by Robert Xavier Rodríguez

June 23 – July 8

The Magic Flute
by Wolfgang Amadeus Mozart

July 15, 20, 22, & 23




