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ABOUT DIGITAL MARKETER 
 

DigitalMarketer.com is a community where marketers, 
growth hackers, entrepreneurs and small business owners 

come to get ideas on:

Driving More Traffic
Increasing Conversion Rates, and…

Boosting Social Engagement
NOTE: If you’re new to DM, you can click one of the links 
above for free, instant access to our most popular articles 
and case studies on the subject that interests you most: 

Traffic, Conversion or Engagement.

If you like what you see, you can subscribe to our Digital 
Marketer Newsletter and get new case studies and reports in 

your inbox every week…

http://www.digitalmarketer.com/drive-more-traffic/
http://www.digitalmarketer.com/boost-conversions/
http://www.digitalmarketer.com/increase-engagement/
http://www.digitalmarketer.com/boost-conversions/




4 STEPS TO CREATING THE
PERFECT BLOG POST.
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This blog post template deserves the hype.

These articles are…

 Quick to create
 100% outsourceable
 Virtually guaranteed to get shared on 
 social media

… and best of all --- you don’t have to write a 
single word.

We call it The Content Aggregator and it routinely 
produces top performing content across all of 
our blogs.  

In fact… on some blogs, this post type is used on 
virtually EVERY piece of content we create.  
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On this blog, our top 10 posts over the last 30 days 
use The Content Aggregator template.  
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The Content Aggregator is about finding content 
that is ALREADY popular and aggregating it to 
create a post that is virtually guaranteed to please 
your audience (think social sharing) and the search 
engines (think traffic from Google search.)  

Yep… despite what you may have learned about 
search engine optimization (duplicate content 
penalties and “leaking link juice”) The Content 
Aggregator is a proven winner when it comes to 
Google search.  

I’m going to guide you through the process of 
creating one of these posts BUT FIRST…

… let’s look at a few examples.





3 EXAMPLE CONTENT 
AGGREGATOR POSTS.
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The Content Aggregator is extremely flexible and 
can be used in virtually any niche or 
mainstream vertical.  

Have a look at this article from DIY Ready:

http://diyready.com/diy-projects-for-teenagers-
cool-crafts-for-teens/ that has over 76,000 Unique 
Pageviews, mostly from Google Search 
and Pinterest.  

http://diyready.com/diy-projects-for-teenagers-cool-crafts-for-teens/
http://diyready.com/diy-projects-for-teenagers-cool-crafts-for-teens/
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NOTE: Access this post by typing bit.ly/content-
aggregator1 in your web browser or by clicking on 
the image below.

http://diyready.com/diy-projects-for-teenagers-cool-crafts-for-teens/
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This second example from Survival Life has received 
95,238 Unique Pageviews over the last 30 days.

NOTE: Access this post by typing bit.ly/content-
aggregator2 in your web browser or by clicking on 
the image below)

http://survivallife.com/2014/06/12/easy-campfire-recipes/
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This third post is our top performing article over the 
last 30 days from MakeUpTutorials.com… 

NOTE: Access this post by typing bit.ly/content-
aggregator3 in your web browser or by clicking on 
the image below)

http://makeuptutorials.com/medium-haircuts-shoulder-length-hair/
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Notice how each of these posts is a list containing 
short descriptions of content from OTHER blogs and 
a link to the full post.  

Aside from a quick introduction and closing, this post 
requires no original content from the publisher.  It is 
simply an aggregation of the best “stuff” on the web 
surrounding a specific topic.  

Use this 4-step guide (or send this guide to an 
outsourced writer) to start creating your own 
Content Aggregator blog posts.  





STEP 1 - CHOOSE A TOPIC.



16

Choose a topic for your Content Aggregator post 
that is proven to be popular with your audience.

To find proven, popular topics you can…

 Mine your own data 
 Mine your competitor’s data

To mine your own data, open your Google Analytics 
and run the SOCIAL LANDING PAGES report over (at 
least) a 90 day time period.
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The Social Landing Pages report will show you the 
most socially shared content over the time period 
you have selected.

Look for trends in the topics that are shared most on 
your blog and choose one of those topics for your 
Content Aggregator post.

The second method is to mine a competitor’s data.  

To do this, you’ll use a tool that tallies the social 
shares of content across the web called BuzzSumo.

Type a competitor’s URL into BuzzSumo, take note 
of the trends and choose a topic for your Content 
Aggregator post.

http://BuzzSumo.com
http://BuzzSumo.com
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For example, a blog with a similar audience to 
MakeUpTutorials.com is TotalBeauty.com. 

By analyzing the most viral content on 
TotalBeauty.com I find that two of the top six topics 
relate to hair care and hair styles.

www.makeuptutorials.com
www.totalbeauty.com
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So, we select the topic: hair styles.

And, to add an interesting twist to the ‘hair style’ 
topic --- we will create a post about BRAIDED 
hair styles.  

Now, let’s find the most viral content about ‘braided 
hair styles’ to aggregate in our blog post.





STEP 2 - FIND 
POPULAR CONTENT.
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To find popular content (content that has a high 
probability of being socially shared) we will turn 
again to BuzzSumo.  

We simply type the keyword (and variations of the 
keyword) into BuzzSumo and find the most viral 
content about that topic.  

PRO TIP:  For best results, put your keyword(s) in 
quotation marks to force Buzzsumo to return only 
exact matches of your keyword.  This may get more 
relevant results.  Then, try your keywords without 
quotation marks to find broad match results.

By querying Buzzsumo for the term ‘braided hair 
style’ I get 26 pages of results.

Now, I simply need a list of the top articles displaying 
braided hair styles that would be relevant to 
this article…
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I’ve got a hot topic (braided hair styles) and the most 
viral content on the web about that topic --- that’s a 
recipe for success.  

Now, I need a killer headline…





STEP 3 - WRITE
 THE HEADLINE.
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The Content Aggregator is a list post.  

As a result, any blog post headline that uses a list 
post formula will work for this article.  

Here are a few proven list post headline formulas 
you can copy, paste and publish on your own 
Content Aggregator posts.  

 X Ways to [DESIRED END RESULT] in [TIME PERIOD]
  - Example:  19 Ways To Cook a Nutritious  
                    Dinner in 15 Minutes or Less

 X [TOPIC] Ideas That Will [DESIRED END RESULT]
  - Example:  22 DIY Projects That Will               
                    Increase the Value Of Your Home 

 X Ways to [DESIRED END RESULT] Without      
         [UNDESIRED RESULT or CONSTRAINT]
  - Example:  5 Ways to Purify Water Without
    Having To Build a Fire

 X [THINGS] That Will [DESIRED END RESULT]
  - Example: 11 Skin Care Products That Will  
                    Remove Wrinkles

 X Ways to Rid Yourself of [UNDESIRED RESULT]
  - Example:  19 Ways to Rid Yourself of Credit  
                    Crushing Debt 
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For most Content Aggregators we use we use simple 
headlines like…

 17 Amazing DIY Paint Chip Projects
 24 Perfect Prom Hairstyle Ideas
 7 Ways to Survive a Drought

Give yourself ample time to write a good post title 
as the strength of the title will effect the number of 
clicks and shares you receive on social channels.  

Now, it’s time to lay out the Content 
Aggregator post. 





STEP 4 - LAY OUT THE POST.
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Now that you have your content and a title for your 
post, it’s time to lay out the post.

Create a simple introduction to the post --- nothing 
fancy.  Get the reader to the list as quickly as possible 
by using a short, punchy introduction that simply 
tells the reader what the post is about and why 
it’s important.

The heart and soul of The Content Aggregator is 
the list.  
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Each list item has 4 components:

 1. Subheading – Each list item needs a 
subheading that explains what the original post is 
about.  

 2. Description – Quickly (1 or 2 sentences) 
summarize what the original post is about and what 
the reader will find if they visit that original post.

 3. Image(s) – Place one or more images under 
each list ite..  Use an image (get permission if you are 
concerned about fair use of images) from the original 
post or create your own images using Photoshop or 
Canva.  Alternatively, buy stock images from sites 
like DreamsTime or iStockphoto.

 4. Link – Create a link to the original post 
under the image. 

Now, repeat by placing a subheadline, description, 
image(s) and link for each list item.  
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As for the closing  – keep it simple by simply asking 
the reader to take an action such as Liking it on 
Facebook, pinning it to Pinterest, adding something 
to the list in the comments section, downloading a 
Lead Magnet, etc.) 

Use the template below and refer to the examples 
at the beginning of this guide until creating The 
Content Aggregator becomes second nature.  

http://www.digitalmarketer.com/lead-magnet-ideas-funnel/


TH
E In this post, you’ll use a tool like Buzzsumo 

to find the most popular content and 
aggregate it together. THESE DO NOT 
NEED TO BE YOUR ARTICLES.

CONTENT
AGGREGATOR

DIGITALMARKETERVisit bit.ly/1KAPOU8 to see a LIVE example

Your Awesome Content Aggregator Post

Your Fantastically Fantastic Headline Here

Repeat

LEARN MORE

Follow Us

LEARN MORE

End of Post Opt-In

SUBMIT NOW

Enter First and Last Name

Enter Email Address

THIS COOL PRODUCT
CHECK OUT 

LEAD CAPTURE
OPT-IN FOR OUR

Quickly introduce 
the topic.

Use the name of Article 
1 as a subheadline and 
place an image under 
the headline.

Use the name of Article 
2 as a subheadline and 
place an image under 
the headline.

Use the name of Article 
3 as a subheadline and 
place an image under 
the headline.

Use the name of Article 
4 as a subheadline and 
place an image under 
the headline.

Add an email opt-in form 
to the end of the post.

Spend ample time to 
create a good headline.

Make a Lead Capture 
o�er in the sidebar.

Add social icons to 
your sidebar.

Add a link to the 
original post and a 
quick description of 
that post.

Continue to add 
images, quick 
descriptions and links 
to articles. The more 
posts you aggregate, 
the better this post 
type will perform.

http://bit.ly/1KAPOU8
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That’s it!

It’s time to push the PUBLISH button and share this 
aggregation of amazing content with your social 
following and your email subscribers.  




