
My Brand’s Why
A worksheet to help brands focus and determine their brand’s “why.”

As you work to develop your brand, determining your brand’s 

“why” will help you establish a firm starting point and help 

guide you to developing what your brand will become. 

“Why” is an important way to start your brand’s journey. Fo-

cusing on the why is not a new concept, but it is still one that 

entrepreneurs seem to miss out on too often. At the heart of 

any successful brand you can find the why of that company. 

You need to ask yourself the why questions. These questions 

can be tricky as there are actually a large number of them that 

you could ask with regard to your brand.

This worksheet serves as a way to help you focus in on what 

what your brand’s “why” is. The answers to your why ques-

tions allow you to have a strong center point around which to 

establish your brand.
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BRAND BASICS

My brand
Describe your brand. Be as succinct as possible (25 words or less).

My brand’s postion 
What place does your brand have in the mind of your customers?
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YOUR BRAND’S WHYS

Why are you doing this?
Is this idea based on a need that you have or is it based on a need that someone you know has?

Why do I care?
Why is the solution offered by your brand important to you?

Why am I doing this now?
What makes now the right time for your brand?
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Why will our customers trust our brand?
What are you doing to establish trust with your customers?

Why will the world be better because of my brand? 
What will your brand bring to the world? How is it going to impact others and make a difference?

Why will my brand succeed?
What needs to happen so that your brand succeeds?
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Why must it succeed?
Why is it so important for your brand to succeed?

Why will my brand fail?
Why would your brand fail and what would cause it to do so?

Why will I not let it fail?
Why is your brand’s success important to you personally and why will you not let it fail?


