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Let’s Define Your Smart Blogging Strategy 

Creating content for your blog can feel overwhelming if you don’t have a strategy. 
But when you plan your content in advance, blogging won’t feel like another 
chore on your to-do list. It can even become fun and enjoyable for you.  

Once you set the intention for your content and design a smart blogging strategy, 
you’ll be able to create and publish new posts much faster.  

When you take these actions:  

• Define your intentions for your blog 

• List the categories of content for your blog 

• Identify your audience 

• Create defined goals you’d like to achieve 

…You’ll experience incredible results in your business. You’ll grow your audience 
and position your business to lure in clients that you’re meant to serve. It all 
starts with a plan!  

When you blog with a smart strategy, you’ll be able to: 

• Rise in your industry as the go-to expert in your field 

• Capitalize on your reputation and brand 

• Attract your ideal clients using content with purpose 

• Drive traffic and potential clients to your website  

• Sell your products and services with ease (to the people who need it the 
most!) 
 

Exercise: Organize your blogging goals 

Evaluate Answer 

What is your intention for your blog?  

How many readers would you like to 
attract? 

 

What days of the week would you like 
to post your blog? 

 

How many times per week would you 
like to blog? (or monthly)  

 

List five categories that your content 
could be categorized under for your 
blog: 
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What remaining goals would you like to 
reach for your blog and website? 

 

Now, let’s work on creating your reader avatar. This is similar to your client 
avatar except you’ll focus on your average, typical reader for your blog.  

 

Exercise: Create your reader avatar 

Evaluate Answer 

Is your ideal reader a male or female?  

What age range is your reader?  

What are their 5 biggest interests? 
 

 

What are their 5 biggest struggles? 
 

 

Describe a day in their life 
 

 

Why would they come to your website, 
what would they be looking to learn? 
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Step 1: Choose Your Favorite Types of Content 

When blogs began they typically consisted of a traditional article with 850-1200 
words, an alluring headline and a featured photo. But things are different now 
and creativity is at its peak. Today, you can use the blogging feature on your 
website in a variety of effective ways.  

Let’s focus on your format. You can take the traditional route and write for your 
blog, you can now include audio (think podcast form), and you can also have a 
vlog or include a video within your blog content.  

As you plan content for your blog, you’ll want to consider the many ways to 
deliver your ideas. Which ways would most benefit your ideal reader?  

For example, if your ideal reader is a busy mom or entrepreneur they may not 
have as much time as you’d expect for them to read a 1200-word blog. However, 
they may have more time to quickly press play and listen to an audio version of 
your blog on the way to work or running errands.  

Focus on convenience for your readers. If you are unsure of the best way to 
deliver your content, you can also survey your audience or mailing list and ask 
them what they’d prefer.  

You can always include text along with an audio or video version. This way, you 
are hitting both needs and reaching your ideal readers in a variety of ways. 

The choices are endless, so make sure to consider the following when choosing 
what is best: 

• Your ideal audience and the content style they most prefer 
 

• Your level of comfort with audio and video (you may personally prefer 
audio over video, and that’s fine too) 
 

• Your capability for pulling off what needs to get done while remaining 
strategic and consistent 
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Here are the pros and cons of the different formatting you should choose 
from: 

Format of Content 
Delivery 

Pros Cons 

Audio  • Simple to 
record/embed 
 

• Perfect for a busy  
audience on the go 
 

• Your audience can 
easily fit listening 
into their busy 
schedule 
 

• No visuals 
 

• No person to person 
virtual relationship 
building 
 

• Will not attract an 
audience who prefers 
video and visuals 

Video [V-Log] • Great tool for trust-
building with your 
ideal audience 
 

• Easier to close with 
a call-to-action 
 

• More entertaining 
and eye-catching 

• May require a 
professional video 
editing or software 
application 
 

• Needs your ideal 
audience to sit free of 
distractions to watch 
the playback 
 

• Requires knowing 
how to record a video 
and proper video and 
lighting set up 
 

Written Content • Editable 
 

• Ideal for SEO 
 

• Perfect for the 
audience who loves 
to read 
 

• Not easy for a busy 
audience 
 

• Requires sitting down 
to read and pay 
attention 
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You can also bring in niche leaders in addition to positioning yourself as the 
expert. There are many ways to accomplish this, you can have your colleagues 
in your niche guest blog, or you can interview them to hone in on their expertise 
and value while still positioning yourself as the leader.  

 

Exercise: Brainstorm Your Guest Expert List 

Name & Contact Info Type of connection: 
direct, indirect, industry 

influencer 

Topic  

   

   

   

   

   

   

   

   

   

 

Exercise: Brainstorm Five Post Ideas - you may also include how you’d like 
to deliver your content 

 

Idea | Delivery method Inspired By 
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Step 2: Create A Blog Schedule 

Having a million fabulous ideas, but no consistent plan will lead you to blog 
sporadically (if at all) which won’t get you closer to achieving your blogging goals.  

Since we’re aiming for success and designing a content strategy that works for 
you and your business, you need consistency. Creating a schedule and a plan to 
fit in time to create content is important. 

You need more than a plan for when you’ll publish new content and promote it. 
You also want a plan to determine when you can fit in this time to create the 
content.  

You may need to hire and outsource to a virtual assistant or a writer if you are 
pressed for time or if you’d rather coach more and do less of the backend work.  

If you are struggling with the time needed to create content, you must consider 
outsourcing or rearranging your current schedule and your priority list.  

Content is the cornerstone of your business. If you're not putting out 
content in a consistent way, then you cannot expect to reach your ideal 
audience.  

What’s important here is that the content gets created. It doesn't matter if it is 
from you or from someone you hire on your team.  

Either way, creating a consistent plan and filling in timeframes is going to make 
your blogging less stressful.  

Ideas are wonderful to have, but unless you organize them, they often get put on 
the back burner and sometimes they never get implemented at all!  

But if you plan for consistency and factor in the time needed to complete and 
achieve your goals, then your ideas turn into actions, and your actions will turn 
into results.                              

The more content you put out that is valuable to your ideal client, the more you 
position yourself as an expert in your niche. You'll achieve more strategy 
sessions, more buyers for your products, and more paying clients to serve. 

That’s why your next exercise is to map out your creation schedule in the table 
below. Think about all of the tasks that need to be done in order to publish a new 
post. These might include things like:  

• Writing the text 

• Recording the audio or podcast episode 

• Finding & Contacting guests for interviews 

• Scheduling a guest interview 

• Creating graphics for your post 

• Hiring someone to create a transcript of your interviews or videos 

• Scheduling the new post 

• Promoting the post 
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Exercise: Map Out Your Content Creation Schedule 

Day AM Schedule PM Schedule Task Notes 

Monday     

Tuesday     

Wednesday     

Thursday     

Friday     

Saturday     

Sunday     
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Step 3: Get Your SEO Game On 

Not only do you want to turn your ideas into actions and create incredible content 
to drive readers to your website, but you also want to leverage the content that 
you're creating by using keywords, categories and tags.  

This will help drive traffic to your blog and your website without having to shell 
out tons of money in advertising. Search engine optimization is a fundamental 
component to getting higher in the ranks on the search engines.   

What exactly is a keyword?  

Keywords are specific words or phrases that are used within your content to help 
position your content to show up first or higher ranking in the search engine 
results.              

You can use Keyword Planner by Google, which will help you research keywords 
that are important for your existing content and help you leverage content that 
you create in the future.  

You will also be able to get historical statistics and traffic forecasts, this way you'll 
know what is popular in your niche, and it will also help you map out the content 
you create. 

If you are aware that your ideal client is searching for a particular topic, then that 
is the topic you want to spend time creating content about. Now, it’s time to 
leverage your content and optimize it.                

Tags are meant to describe specific details within your posts.  

Tags are very similar to index words, so if you are blogging about marketing, you 
would use the tag "marketing."  

When your ideal reader searches your blog and enters a word in your search bar, 
the post will appear because you've tagged your blog post according to the topic. 

Categories are meant for grouping your blog posts.  

You can also think of categories as a table of contents for your website. You 
must categorize your blog posts.  

If you do not have any tags or any categories for your blog posts, it will be difficult 
for your ideal reader to come to your website and search for a specific topic that 
they are looking for. 

Kelly McCausey, from Love People + Make Money, has a wonderful post on How 
To Use Tags On Your Blog (Most Are Doing It All Wrong).  It’s PERFECT if 
you’ve been confused about categories vs tags and how the two work together. 

When you plan your categories, keywords, and tags, it’ll give you plenty of ideas 
for new blog content you could create!  

 

 

https://lovepeoplemakemoney.com/how-to-use-tags-on-your-blog/
https://lovepeoplemakemoney.com/how-to-use-tags-on-your-blog/
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Exercise: List 5 Categories for Your Blog 

# Categories Notes 

1   

2   

3   

4   

5   

 

Exercise: List 5 Keywords for Your Blog 

# Keyword Notes 

1   

2   

3   

4   

5   

 

Exercise: List 5 Tags for Your Blog 

# Tags Notes 

1   

2   

3   

4   

5   

 

 

 



AveryWilmer.com 

 

Step 4: Brainstorm Your Ideas and Topics 

Now, let’s organize some of the mental chaos that comes with blogging. You're a 
creative online business owner, so ideas are probably your specialty.  

It’s time to take those great ideas and turn them into content for your blog. I'm 
sure you have a ton of ideas, but when you categorize and strategize your ideas, 
you can up level your business in so many ways because you become a 
strategic thinker.  

It's also vital to research other niche leaders who are in the same field as you. 
Look at their blogs and notice the ones that are very successful. How many 
comments or shares did each of those posts get, and which topics were they on?  

There's nothing wrong with researching your competition so that you know if 
you're hitting the mark or if you're missing it.  

You and your competition likely have the same or very close ideal target 
audience. If they're covering certain topics, then you need to make sure that you 
are also touching on those issues as well, but doing it in a way that brings your 
own expertise to the table. 

Take the time to research the competitors in your industry and also look at 
blogging platforms like Forbes, Inc., Business Insider, for the specific topics that 
are featured.  

What topics are they covering and which themes and titles are getting better 
results and more traffic?  

Always put your unique spin on content and never take from anybody else.  

But don’t be afraid to let another blogger’s excellent content, inspire you. As 
you're brainstorming your new posts, focus on your strategy and choose topics 
that will grab your readers' attention. 
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Exercise: Create 20 Blog Titles with Matching Topics 

# Headline/ Title Topics (Tags 
& Categories) 

1   

2   

3   

4   

5   

6   

7   

8   

9   

10   

11   

12   

13   

14   

15   

16   

17   

18   

19   

20   
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Step 5: Plan Your Call-to-Action 

Having a ton of ideas is great, but now it's time to narrow in and get strategic with 
your writing as well. You need headlines that are eye-catching.  

Typical headlines that work well are specific and they offer a result. 

For example: 5 Ways To Leverage Your Blog Content And Make More Money 

It's letting the reader know that there are five specific ways they’ll learn. It will 
also let them know that the result is they will make more money. This strategy 
can apply to many different types of businesses. Always make sure that as you're 
creating headlines, they are strategic.  

Examples:  

• 5 ways  

• 7 uses 

• 10 strategies 

The ideal headline will contain:  

• Specific numbers or a “How To” or a “Why” 

• Your topic of expertise 

• The end results for your reader (what will they get out of it?) 

Again, if you need inspiration, visit major blogging platforms, and see what's 
capturing the attention of their readers.               

A typical blog should be anywhere from 400 to 1200 words. If you are blogging 
for the Huffington Post or another platform, they'll have specific instructions for 
you as well.  

If you are creating posts that are research-driven, make sure that you add a site 
link and source it so that you're not at risk for plagiarism, and add quotes when 
needed.  

You'll also want to format your blogging content when you put it on your website 
to have a decent amount of white space.  

When you are creating content, think about what call-to-action to use towards the 
bottom of your blog posts. A call-to-action (CTA) is a command that tells your 
website visitors what to next.  

You’ve probably seen links online that say “Download Now” or “Add to Cart”. 
These are calls-to-action and they’re useful for prompting visitors to act on your 
advice. 

Of course, your CTA isn’t always about selling something. Your call-to-action can 
drive your reader to free challenges, free downloads, or a free strategy session if 
you want. 

If you've built a great strong following and you've nurtured your audience, you 
can also give them a call-to-action to a paid program.  
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When you offer a paid program at the bottom of your blog, you could consider 
including a special offer.  

This could be in the form of a coupon code, giving a specific discount (20% off!), 
or letting them know that your early bird pricing is ending on a certain date.  

By adding these details, you create a sense of urgency for visitors and make 
them more likely to follow through on your CTA.  

Exercise: Create 15 Call to Actions, Match your titles and themes, number 
to number 

# CTA Link To: 

1   

2   

3   

4   

5   

6   

7   

8   

9   

10   

11   

12   

13   

14   

15   
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Step 6: Repurpose Your Content 

The biggest mistake that an online business owner can make is staying in 
constant creation mode. Once you have a library of content, go through it, and 
start repurposing your content.  

You can go back to interviews that you've been a part of, podcasts that you've 
guest appeared on, and add the content to your blog.  

For example, if you appeared as a guest expert on someone's podcast, you can 
take the script from that podcast, publish it on your blog, and link the audio to the 
podcast (ask first—do this with the original host’s blessing!). 

You can revamp your old content and rebirth it with a new voice. All you need to 
do is freshen it up a little bit then you don’t have to recreate the wheel every 
single time you need more content.  

If you are a social media addict and you find yourself writing lengthy social media 
posts either in a free group or a paid group or on your business page, you can 
take those posts and use them as a framework for an upcoming blog post.  

The same applies to your emails. If you are emailing your private list, that content 
shouldn't go wasted and be seen only by your list.  

You can turn those tips and strategies that you're giving as nuggets of wisdom to 
your list and use them as a foundation for a blog post for the public. 

Take the time to go through your content and evaluate what you have that you 
can reuse in a variety of ways. Maybe you even have content that you've written 
previously and now you can transform it into a short video series or perhaps a 
workbook that would work well for your ideal client. 
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Exercise: Plan to repurpose your content, according to your theme, title, 
and CTA ideas 

# Content to Repurpose Link needed: 

1   

2   

3   

4   

5   

6   

7   

8   

9   

10   

11   

12   

13   

14   

15   
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Step 7: Get Strategic 

It's time to create an action plan that you can use to create content. Fill in the 
blank monthly planner so that you can plan your content strategically. Start by 
looking over the ideas you listed in step 4. Add the headlines you liked best to 
your planner. 

Then review the Call-to-Action phrases you came up with in step 5. Put those in 
the planner next. Be sure to add any notes or links that you might need into the 
planner below! 

 

Exercise: Plan your month by filling in the blanks 

Date/Day of 
the month/ 

Time to post 

Headline + CTA Notes + Links:  

1   

2   

3   

4   

5   

6   

7   

8   

9   

10   

11   

12   

13   

14   

15   
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Date/Day of 
the month/ 

Time to post 

Headline + CTA Notes + Links:  

16   

17   

18   

19   

20   

21   

22   

23   

24   

25   

26   

27   

28   

29   

30   

31   
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Space for Creative Ideas 
 

Idea Inspired by Launch date  
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Notes:  

________________________________________________________________ 
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________________________________________________________________ 
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