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l e yii * In 2018, Vicky was named overall winner of the ‘Really
Good Design Search for Greetings & Gift" as judged by
leading experts in the industry from around the world.

“My experience of living as a disabled

. ‘ Ts ¥
perspective on the challenges faced by | \‘ " -. i DU

entrepreneur has given me a unique b{ W" '
s0 many people today. Through my
designs | want to promote kindness and
inclusivity and to spread a little bit of

positivity back into the world. That may e In 2021, Vicky was named a runner up in the ‘Sole to

Sole’ category of the ‘Small Awards,” an award run by
Small Business Britain to celebrate excellency in UK small
businesses as judged by prominent UK business leaders
and politicians.

be through a bold empowering slogan
or through a beautiful flower

illustration, but either way | hope my

designs project a little bit of joy.”

- Vicky Yorke W
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Vicky began her career in design with a degree in
lllustration BA (Hons) from The Arts Institute,
Bournemouth. She has worked in-house as a
Designer and Product Developer for a variety of

stationery, craft and homeware manufacturers in

the UK and absolutely loves creating new products!

Because she has experience at every stage of the
product life cycle, she completely understands the
type of images that make appealing products that
consumers want to buy!

Vicky lives with two chronic illnesses, Chronic
Myeloid Leukaemia and Endometriosis. In 2012 she

founded Vicky Yorke Designs as a freelance surface pattern business, designing
products for major retailers in the UK as a way to manage her illnesses while
supporting herself and continuing to do a job she loves. While physical illness can be
extremely hard on mental well-being, Vicky found that the process of creating
optimistic designs had a positive affect not only on her own mental health, but that her
images resonated with her customers and followers. She expanded her business into
icensing, creating a brand with her bright and quirky designs in a hope of spreading a
ittle warmth and happiness into everyday living.

Every design is hand sketched or painted in her loose and fanciful style before being
digitally coloured to create designs that are full of ‘grown-up whimsy’. Vicky
deliberately leaves in ‘wonky’ lines and broken textures to add character to her work.
She loves to mix and match and her portfolio is full of complementary patterns that can
be used on their own, or combined across a range of products to create a fresh and
eclectic look. Collections are perfect for cross-category products, which build attractive

and cohesive in-store stories.

A prolific designer with over 3500 designs in her portfolio, Vicky is continuously adding
new and fresh artwork. She is an expert in trend prediction, reacting quickly to
emerging trends and reinterpreting popular motifs and icons of the moment in her
own distinctive style to create charming and desirable products. Designs are sold in

major UK and US stores.
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Facebook followers
- age & gender
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Data as provided by heta.

Instagram followers
- age & gender
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With a continuously growing portfolio of over 3500 designs, see JEWELBRANDING.COM for all of Vicky’s latest collections.
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