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About  
The Brand

Plum Pret ty  Sugar  is  recognizable for  i ts 
West  Coast  sty le ,  modern and feminine 
pr ints  as wel l  as  i ts  la id  back ,  f resh and 
conf ident  sty le .  Founded by Char lot te 
Hale in  2009,  P lum Pret ty  Sugar  is  a 
concept  leader,  category  creator  and a 
t rend inf luencer.

Modern + Feminine
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Instagram
153,000+ fo l lowers

Pinterest
460,000+ fo l lowers
3 .1m monthly  v iewers
156.3k monthly  engaged

Facebook
105,000+ fo l lowers

Twitter
9800+ fo l lowers

Social 
Media



6

Enduring

Brand Appeal
Mil lennia l  female
Gen Y female
Gen X female  
Gen Z female

Universal  brand appeal
Internat ional  base :  Canada,  Austra l ia ,  New 
Zealand,  UK ,  Europe,  S ingapore

Demographic

Global

13 years  of  business +exponent ia l  grow th
Timeless ,  evergreen and re levant  sty le
Consistent  and impactfu l

Engaged,  organic  + loyal  socia l  media fo l lowing
Consistent  press and inf luencer  resul ts
Strong direct  to  consumer business
Desirable reta i l  br ick  and mor tar  store

Supported
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Char lot te  founded Plum Pret ty  Sugar  in  2009 taking inspirat ion 
f rom a West  Coast  sty le  and backdrop of  easy l iv ing chic . 

From Southern Cal i fornia  (by  way of  the UK ) ,  Char lot te  is  the 
kind of  g i r l  who takes every th ing in  and can whip out  on-point 
th inking in  the form of  pr int ,  apparel  and accessor ies at  a 
moments not ice . 

Char lot te  is  the or ig inator  and pioneer  of  the now global 
mult i -mi l l ion dol lar  br idal  ‘get t ing ready ’  category  and her 
brand,  P lum Pret ty  Sugar  holds steadfast  as  i ts  leader.  Her 
innovat ive and against  the gra in th inking has created a product 
mix  and v isual  ident i t y  wel l -known for  i t ’s  ef for t less ,  f resh and 
feminine l i festy le .

Char lot te  holds several  advanced degrees in  Business , 
Communicat ion and separate ly,  a  degree in  Fashion.  She is  an 
exper ienced entrepreneur  in  both luxury  beauty  and consumer 
product  industr ies  having both founded and developed several 
companies and brands pr ior  to  Plum Pret ty  Sugar. 

@Char lot teJayneHale 

@PlumPrettySugar

A leader, Charlotte Hale
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Category 
Potential

Trend-forward ,  f resh aesthet ic  to 
capi ta l ize on consumer t rends

Strong sel l  through at  reta i l

Highly  g i f table  for   a l l  ce lebrat ions

Versat i le  pr ints  suppor t  seamless 
col laborat ions

Strong and returning c l ient  base 
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Retail 
Distribution
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Licensee Resources
Over 200 pr ints

Ongoing development  of  product  and pr int

A development  par tner  ( i f/as needed)

Product  mockups as needed

A database of  s tunning photography

A f resh,  inc lus ive approach that  bui lds f rom 
one launch to  the next . 
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Categories 
Available for 
Licensing

Health and Beauty

Tabletop

Gif ts

Furni ture

Gardening Accessor ies



GET IN TOUCH
Carol  White

561.253.8100
carol@jewelbranding.com  

www. jewelbranding.com


