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Philip Ideson: So what is GDPR? 

 

Jen Warner:                      Thanks Phil. So that's a great question. GDPR stands for the General Data 

Protection Regulation, which is a data protection regulation that's established to 

protect the personal data of European citizens. I realize that doesn't sound 

particularly exciting on its face, but it's actually a pretty great example of this 

constant race where the law is trying to catch up with technology. As technology 

enables us to share and transfer data on a global basis, we're always looking for 

new ways to protect the data and the GDPR is an effort to do that with a single 

regulatory model. 

 

Philip Ideson: How did it come about? What was the motivation to actually put GDPR itself ... 
for that to be the vehicle to do that? 

 

Jen Warner: It's interesting. The EU Commissioners who put the regulation together have 

said that they consider it to be a major step toward enabling a digital single 

marketplace. So, we're trying to create a foundation from a data protection 

perspective that  allows for data to be shared and protected in a meaningful 

way. 

 

This actually replaces something called the EU Data Protection Directives, which 

are currently in place and those were viewed as not as comprehensive and 

fragmented and I think there's some level of frustration because you're getting 

different requirements from different regulators across the EU, so some folks 

have referred to GDPR as a one stop shop that's intended to give a single set of 

comprehensive guidance that can be applied across the board to protect this 

kind of information. 

 

Philip Ideson: So it enables consistency. Both for knowing what the regulation is but also 

imagine compliance as well. 

 

Jen Warner: Absolutely. When you dig into GDPR, it's a big set of regulations and that can be 

overwhelming, but I think when you really piece out the key pieces over the 

course of time, it's going to bring order and become more practical than I think 

the current state. 

 

Philip Ideson: What kind of data does GDPR actually apply to? 
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Jen Warner: It applies to personal data of EU citizens. And personal data ... you know, it's got 

a complex set of definitions under the GDPR and there are different levels of 

data. There's personal data, and then there's what's called special category 

data, which has a higher level of protection, but bottom line, for the average 

person trying to understand what is GDPR about ... personal data is really any 

information that is personally identifying. So, a person's name, their address, 

any other type of information that helps you understand that this is specifically 

Phil Ideson as opposed to someone else. 

 

Philip Ideson: And that can be both from an organizational perspective, your own employees 

as well as your customers and your clients. 

 

Jen Warner: Absolutely. It's a great point. It applies to consumer data, customer data, 

employee data, other third party data ... as long as it meets that definition of 

personal information. 

 

Philip Ideson: And how does this differ from maybe what listeners here in the U.S. ... I have 

listeners based all around the world, but the majority of listeners are in the U.S. 

... how will this differ from privacy laws that they may be familiar with on this 

side of the Atlantic? 

 

Jen Warner: I think that's actually a really interesting question because from my perspective 

there's a real philosophical difference between U.S. law and the way that the 

Europeans approach this issue and so from a U.S. perspective, when you think 

about data privacy laws, you're thinking about laws that are focused on things 

like social security numbers and are really focused on protecting against identity 

theft and protecting against fraud. Things like breach notifications for example. 

 

All of those things are certainly important under the European law, but there's 

this broader concept under the GDPR of data protection and data privacy as a 

fundamental right, and that kind of really changes the way the law is structured 

and applied because if your data privacy is a fundamental right, then that means 

that you're going to be entitled to understand how it's being used, what it's 

being used for, where is it going, how is it being protected ... and you see all 

those concepts come through in GDPR, these concepts of notice and consent 

and really giving the individual the ability to have some information about a 

control over how their data is going to be handled. 
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Philip Ideson: So as an individual, you could theoretically or even practically, when GDPR is in 

place, can you go and basically request for your information or see what 

information is being held on you by any entity or any organization that you work 

with? 

 

Jen Warner: That's right, absolutely. There are very precisely defined processes that are part 

of the GDPR for how individuals can go about doing that and a very kind of 

heavy set of expectations for folks to meet those requirements with penalties if 
you fail to do so. 

 

Philip Ideson: So if this is an EU regulation ... and I've been there where I've ... in my past I was 

in financial services, in U.S. financial services ... with an organization that 

became a bank holding company, and my job was to essentially go as head of 

international procurement and tell all the different countries outside the U.S. 

why they have to comply with U.S. regulation when it was something that they 

didn't feel impacted them so much. I kind of feel there may be a similar pain 

here, but it may be an EU regulation, but how does it really impact organizations 

that are outside the EU? Maybe they do some business in Europe, but they're 

not actually based in Europe. 

 

Jen Warner: First of all, I feel your pain. I come from a background of a chief compliance 

officer of a multinational company and how many times I've had to go to 

someone outside of our jurisdiction and say, "Hey, you know you have to do this 

and here's why," but that is absolutely the case with GDPR. 

 

There's a concept under the GDPR called Extraterritorial Reach, but what that 

really means is that the obligations can be applicable to companies or folks who 

are not in the EU. There are some very specific definitions under the law around 

what that really means, but when you get right down to it, essentially if you 

have any touch with Europe in your business and in doing so, you are collecting, 

processing, touching, even able to access through a system personal data of an 

EU citizen, you're going to be covered by the GDPR or you're at least going to 

want to ask the question, "am I covered," and get a better understanding. 

 

 I think most folks would say that any U.S. based company is certainly 

multinational. There's actually a fairly good chance that you are going to be 

covered by GDPR. 
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Philip Ideson: Eric, I really appreciate you kind of waiting on the sidelines as I asked some of 

the questions for Jen around GDPR itself, but I'd love to hear your perspective as 

a practitioner what does a company have to do to actually comply with GDPR? 

 

Eric Martin: Well, as Jen said, this is a big set of regulations and there's a lot to it, so there's a 

lot a company has to do to comply with GDPR. There are several steps 

companies are taking now, should be taking now to prepare for this. It starts 

really with the mapping of data. Where is your data held, who's touching it, who 

is using it, and where does it flow. And that means data about your employees 

as we mentioned earlier, and data about your customers or other personal data 

that you may have from outside of your organization. 

 

Anyone who is touching that data, whether they're internal or external to your 

company is a point at which you need to assess your GDPR compliance. That's 

where I think most of the companies are spending their time right now and that 

includes things like identifying your supplier contract, who's providing services 

to your company, and then actually documenting your steps that you take to 

protect that data and making sure that those steps are incorporated into the 

agreements and the contracts that you have with your outside vendors. It really 

is a complex process. It takes a lot to comply with it and it's really a mix of 

security, IT, and oftentimes legal and other touch points within a company. 

There's not a one size fits all answer for that unfortunately. It really does 

depend on the company. 

 

Philip Ideson: So you'd want to look at bringing together a cross functional team to start 

reviewing those contracts for example, where you believe there is some use or 

touch points with EU personal data. 

 

Eric Martin: That's right. Anybody who is touching consumer data, customer data, anybody 

who's touching HR, Human Resources, personnel data, and any contract that 

you have with an outside vendor that involves that type of data is subject to 

compliance and enforcing under the GDPR. 

 

Philip Ideson: Are there examples, and you don't need to give specifics, obviously, of working 

in your organization, but where are some of the places maybe that that data sits 

or you know people that have access to that data that maybe surprised you, 
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that's a little bit different from those that you would think would be the obvious 

targets because I think we can all degrees or projects or suppliers that come to 

mind that may touch it, but there may be others that we haven't even thought 

of. 

 

Eric Martin: Sure. In the U.S., oftentimes we think of this and we see it in the news 

unfortunately, our primary focus tends to be consumer credit card data. 

Certainly that applies here, that's an important element, but there's a lot more 

to it than that ... where I found some interesting data transfers was within our 

Human Resources department. Likely they ... we gather information about our 

employees to make sure that we are giving them appropriate benefits, 

promotional opportunities, things like that. Even if we're not transferring data 

that you think of traditionally associated with payroll, social security numbers or 

an equivalent number for an EU citizen and names and pay rates, but even basic 

data, like an employee's name and educational background is subject to 

regulation under the GDPR. 

 

Philip Ideson: Interesting. So, it's certainly pretty broad in its scope. 

 

Eric Martin: It definitely is. It's much broader ... when I first started reading about this a year 

ago, I thought it was going to be a much shorter project than it turned out to be, 

but it does touch on a lot of different areas. 

 

Philip Ideson: Jen, from the regulation itself, what are some of the repercussions of not being 

compliant? 

 

Jen Warner: Good question. Part of why there's been such a focus on GDPR, I think at an 

international level, is that the penalties are much more substantial than under 

the current rule, which is the EU Directive, so if you violate the GDPR, the 

penalties can be up to four percent of a company's total annual global turnover, 

or twenty million Euros, whichever is higher. There's a belief that the European 

regulators are very focused on enforcement actions and so they expect that 

there will be a good deal of enforcement activity once the law goes into effect. 

And I guess we should also say if we haven't already, this law goes into effect on 

May 25th of 2018 and there's no ramp up period, so it turns on and you are 

obligated to have your compliance program in place on day one. 

 

Philip Ideson: And it sounds like there's going to be zero tolerance from the regulators then. 

Or at least that's what they're threatening. 
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Jen Warner: I mean, I think that's certainly where they're going to start and then you know 

what you want to do is make a good faith effort, get good documentation in 

place, and be able to show them that you did what you could to comply. That's 

the way to get flexibility, I think. 

 

 

Philip Ideson: What would you say to organizations, and I'm sure there'll be folks listening that 

... you know they're pretty confident their organization doesn't process EU 

personal data ... are they out of the woods? Should they actually take this as a 

very good opportunity to take a step back naturally, reassess maybe what some 

of the data privacy practices are, especially around third parties. 

 

Jen Warner: I think folks that are certain that they are not touching EU data may not need to 

focus on it with the same level of immediacy and priority as those who are 

clearly covered, but this is the way the world is going, right? Toward protection 

of data on a global basis and so, what I would say is this is a great opportunity to 

get a better understanding of what those kinds of protection are going to look 

like over the course of the next 5 years and to start to think about when the 

next law comes around, which it certainly will, that will impact your 

organization, how will you prepare? 

 

Philip Ideson: So, taking that into account then, Eric, you know an organization who ... they're 

not processing EU personal data, but I'm sure for all companies there's a risk 

that they do start to process or access EU data at some point and they may not 

have the controls in place to actually determine when that is. I wonder if you 

can maybe give a recommendation or some insights as to how you kind of 

actively monitor your suppliers or your data and control of data so you can 

actually know when suddenly EU data is in scope for you if it isn't already. 

 

Eric Martin: Most certainly, and I think it's a great question because as we go forward, the 

vendors we are going to do business with will have thought about this in 

advance, even if they are not currently subject to it. When we go to them, if 
they come to us and say here is our data safety plan, here is how we control 

data, how we protect data, and ensure that it is not released and this is all 

compliant with GDPR regulations, that makes my life a lot easier and the 

companies who are making my life easier are more likely to get my business. 

 

Philip Ideson: Right. 
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Eric Martin: So, even if you're not currently in scope, if you think you have a potential of 

doing business with someone who is in scope and you may then have access to 

their data, certainly you want to think about this in advance of the applicable 

dates or in advance of doing business with a company that it is covered by. It 
will be part of our standard contract templates. It will be part of our process 

when we go and retain new vendors. One of the steps in the business process 

will be checking to make sure ... to determine whether or not the contract 

would be  

 

subject to GDPR regulation or other data privacy regulation and if it is, making 

sure that those protections are already in place. 

 

Philip Ideson: Yeah, kind of- 

 

Eric Martin: If they're not in place we may not wait for you to implement those. 

 

Philip Ideson: Right. 

 

Eric Martin: We may move on to the vendor who has that ready to go. 

 

Philip Ideson: Right. You're looking for the same level of rigor within your supply base that you 

have yourself. 

 

Eric Martin: Exactly and a lot of this does fall on our suppliers. 

 

We need to make sure, if we're getting data from our suppliers or providing it to 

our suppliers, we need to have the confidence that they've thought about this 

and they've put their protections in place and quite frankly, contractually we'll 

have the duty, it's a GDPR duty, and the right to audit that. Audit the security 

systems and the data processes as well to make sure that our vendors and the 

people we're doing business with are fully compliant. 

 

Philip Ideson: Right. I'm sure that'll be an interesting discussion with some suppliers as well in 

terms of having those audit rights, but that will also show those who are 

completely comfortable with being transparent and those that maybe they 

haven't got all the right steps in place yet and they kind of want to protect 

themselves from that. From you finding that out. 

 

Eric Martin: I think that's exactly right and what suppliers need to recognize is that the ability 

to do a self-audit and to document your audit is a requirement under the GDPR 
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and vendors are going to be asked about that. I think a lot of ... in our due 

diligence process in bringing on a new vendor we'll want to look and see that. 

 

Philip Ideson: Yeah. We talked a lot about the impact of the third parties and suppliers. 

They're obviously going to be heavily involved in it, but Jen I wonder if you could 

just put GDPR into context for procurement executives. You know, kind of a 

bigger picture of why this is so important, why this is something that we really 

have to know about from a procurement lens. 

 

 

Jen Warner: Of course. So Eric's comments are right on point from the perspective from 

procurement or a sourcing executive. You're going to want to look across your 

supply chain and figure out where are the places where our providers are 

handling, accessing, processing, EU personal data on our behalf. Any place 

where that's happening, you want to make sure that you are holding that 

supplier to the same kinds of standards that you're going to meet under the 

GDPR. So, under GDPR there are two different rules. There's a rule called 

controller and there's a rule called processor. So, if you're the primary company 

and you've got a supplier handling data on your behalf, they are a processor, 

you are a controller, and as a controller you're obligated to make sure that your 

processor is meeting the same standards and so you need to make sure that 

that's getting picked up in your sourcing process. 

 

I think there are a few different swim lanes of work within the procurement 

space that are going to be relevant under the GDPR, so one is going to be 

contracting. The GDPR has a specific article, Article 28, that requires you to have 

specific provisions in your contracts with processors to meet the GDPR 

standards. You're also going to want to think about your InfoSec path, right, the 

procurement teams are regularly interfacing with the InfoSec team, the risk 

team, want to make sure that you update with your information security teams 

the minimum data security standards they have in place to meet the baseline 

requirements within GDPR, and then the last one, which is a key for the sourcing 

teams is your vendor intake and vendor diligence process. Make sure you get a 

check in that process to figure out is there EU data in play so you know whether 

you're going to need to get those standards in place with a particular provider. 

 

Philip Ideson: Right, it's like that triggers during the onboarding or even due diligence before 

the onboarding that triggers then whether you need certain language or certain 

protections in place in that contract. It may even trigger a completely different 

contract than if they don't- 
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Jen Warner: Absolutely. 

 

Philip Ideson: If they don't touching data essentially. 

 

Jen Warner: I think the other thing too that we're seeing is, you know, we're talking with a 

lot of our clients about is not just the go forward plan, but you need to think 

about your legacy relationships as well. What are your vendors currently doing? 

Are you going toneed to do a look back and true up and amend some of those 

contracts to meet the GDPR standards. 

 

Philip Ideson: Yeah, and that's a huge undertaking. So I mentioned my experience before of 

working in an organization that became a bank holding company. We did 

overnights because we had to take top money. It was during the recession. And 

... we had the Fed basically sat in our building watching us do this and one of the 

things we had to do was go back in every single supplier engagement and 

agreement and essentially retrofit those agreements to make sure that we had 

all the rights that you would need to as a regulated financial organization versus 

before when we weren't, and that's not something that's easy and simple. Do 

you expect or anticipate that organizations will probably have to go and do that, 

and should they be doing that to all their engagements or just focusing on those 

again that they, they're pretty confident touch data? 

 

Jen Warner: Yeah, it's a great question. I think the legacy look back piece is always for that 

can be the most challenging piece. I always say that your compliance program 

has to be based in reality. This concept of the perfect is the enemy of the good. 

You're not going tobe able to cover everything, so I advise folks to think about 

this on a sort of phased, risk rated basis. Right, so look at your spend, look at the 

nature of your deals, figure out the places where you're going tohave the 

highest touch on data. Folks, where you're outsourcing your infrastructure, your 

HRIS systems, what are the places where there's going to be your customer data 

systems. Look to those first and come up with a manageable scope to begin 

with. You know, kind of get the contracts updated in that group and then figure 

out what's group number two, group number three. Do as much of it as you 

possibly can before you get to that May 2018 deadline, but as with everything, 

we've all got budgets, we've all got obligations, so take those steps to prioritize 

and then operate within those priorities. 

 

 I also think ... I struggle when folks give companies advice that's just simply not 

realistic. Companies need advice that are going to allow them to make good 
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faith efforts to comply. That doesn't mean that the regulators will say its good 

faith effort was good enough every time, but it is better than nothing and it's 

better than going for some big bang solution that's never going to work because 

you're just going to churn and not actually make any progress, so the key I 
would say there is what I call show your work. If you're going to phase it, show 

why. Show the analysis you did, show the factors you applied, show why that 

was reasonable, show why you were diligently making progress for each step of 

that phased plan, that you're on track to plan. If you're showing your work in 

that way, I tend to find that you get more flexibility from the regulators. It might 

still be a violation, but the types of penalties that you might incur may not be 

the  

 

 

same because they can see that you have really made an effort to comply and 

that you are still in the process of doing so. 

 

Eric what do you think? 

 

Eric Martin: I think the one thing that's concerning, or should be concerning for everybody at 

this point in time is we don't know exactly how this is going to be enforced. We 

don't know what that looks like, and that level of mystery, if you will, causes a 

lot of headaches for us. That's why Jen's exactly right that you need to take this, 

that bite off in realistic chunks, prioritize and then put it into your standard plan 

of operation. Make it standard plan of operation. Make it standard work as we 

would say, to make sure that you are reviewing this on an ongoing basis for your 

existing systems and on a new basis as they come up for new contracts, for new 

vendors, for new ventures that you venture into. And for a company like ours, 

when you acquire a company, when we acquire a company it needs to be part 

of our standard due diligence and onboarding when we bring on a new company 

to make sure that they're up to speed with the GDPR regulations and that 

they're managing their data appropriately and that their vendors are also 

compliant. 

 

Philip Ideson: I love what you said there, Eric. There's some unknowns, there's knowns and 

there's unknowns. It's kind of planning for some of those unknowns as best you 

can and I think time will be the tell to see how some of these are going to be 

enforced when it comes around to May and June and July when the regulators 

get busy. I do have, in fact, I feel very fortunate to have the opportunity to 

speak to you on the show. We haven't really had the perspective of a chief 

privacy officer before and there's a couple of questions I had more generally 
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related to privacy and procurement and the first one really is what keeps you as 

a chief privacy officer? And what can we as procurement do to help you sleep a 

little bit easier? 

 

Eric Martin: Well, there are a couple of things probably. I'm actually a pretty good sleeper 

most of the time, but that said, what really concerns me right now, honestly, the 

GDPR is one of the most concerning aspects of my world because it is new and 

we are ... it is an area of uncertainty, and the process of mapping our data and 

determining what's out there and who's touching it ... it's a difficult process and 

I sometimes sit and think where ... what am I missing? Where is data moving 

that I'm not aware of? 

 

And it's hard in a company of our size and our geographical footprint to know 

that at all times, so that's definitely something that worries me there. In a more,  

 

in a broader privacy context, I'm always concerned about cyber security. It's not 

an area really that I work day to day in, that's ... our IT folks own that, but it's 

one of the areas that's of growing concern to me just because honestly, you see 

media reports about it all the time and we're not a likely target for that, we 

don't for the most part, handle individual's financial data, which is really the 

most sensitive type of data, but these cyber ransom software attacks that shut 

down companies' systems and computers ... I've known some good people in 

good businesses who have been caught by those, and that always concerns me, 

especially when you have people all over the country and all over the world 

accessing all sorts of data online and we're all tied together. 

 

Philip Ideson: Yeah, it's one of those risks that I read more and more around. I've been doing a 

lot around supply chain risk and honestly when I started really digging in deeply 

on that topic, I never even thought about cyber security. As I do more research, I 
just find that it's becoming more and more top of mind in terms of the possible 

impact and how we protect ourselves and how, as you say, it ends up in the 

media, so you think about lots of different cases where there's such reputational 

risks involved in that, even if the data risk ... the data risk may be relatively low, 

but the reputational risk could be pretty high of something like that happening, 

so it's definitely something I think as procurement folks we all need to keep 

abreast of and maybe do a little bit more digging into seeing how it might 

impact our worlds within the procurement space. 

 

Eric Martin: Definitely. We just had a vendor of ours, this is a long time vendor, but we were 

increasing our relationship with them and as part of that they came back to us 
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and said in order to access our systems, to go through this increase in business, 

we need to make sure that you have the appropriate IT security in place and 

they went through a long process with us, an involved process. At first, I said 

send me over the questions, I'll answer them and send them back to you. I saw 

the questions and realized a lot of these questions were way beyond my 

comfort level and so we had to bring in a number of people from ... a lot of our 

IT folks to answer some of these questions and I think that's a positive thing. I'm 

glad to see that happening. I know it slows us down sometimes, but it's an 

important step to take and particularly when we are more and more tied 

together electronically, making sure that those steps are taking place I think is a 

positive step for the business community. 

 

Philip Ideson: I've been involved in writing some questionnaires like that before. It's always a 

really fine line between asking for everything and asking for the information you 

really need to make decisions because it's so easy to basically put 100 or 200  

 

questions in an Excel sheet and send them off to a supplier or a prospective 

supplier and expect them to answer it, and then you know you only use the 

answers to ten of those questions. How do you make it so that it's usable versus 

it being too overwhelming? 

 

Eric Martin: Well that's exactly right and if you send off that 200 question survey, the person 

who receives it is less likely I think to give it the time and attention and the 

serious answers that it deserves. They'll whip through trying to get through 200 

questions instead of sitting and thinking very hard and answering very 

completely the 10 real questions that are in there. 

 

Jen Warner: Yeah you know, that's a really interesting discussion and that's something that 

we find a lot with our client, is this push and pull around how do you get the 

right level of rigor with respect to understanding the data security standards 

and how far do you go with that questionnaire, and as we've worked with more 

and more clients we've tried to get into these client offerings where you try to 

figure out what's the specific nature of the service, what's the nature of the risk, 

and then you use conditional logic to break that questionnaire down to make 

sure that folks are just getting the questions that are applicable to the nature of 

what they're doing. And to Eric's point, that gets a lot better adoption, right? 

 

You find that you get much more meaningful responses that you can then use to 

really realistically rate the vendors and that's an important thing just to tie back 

to duty PR's, making sure that you have a solution in place that allows you to 
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understand and confirm the minimum data security requirements and do that in 

a way that is properly scoped so that you can kind of check that off the list. 

That's a place where we really see a hold up in the procurement cycle. It's that 

time where the information has to go out to the InfoSec team or others, then 

four and a half weeks later, not because it's anybody's fault, but because people 

have got so much going on you get your response back and so really looking for 

ways to really narrow those questions to just the right level of detail so that you 

can kind of keep the right level of efficiency in your process. 

 

Philip Ideson: Yeah, that makes so much sense. I think of when I've done it. I've written these 

things and I've been on the receiving end of them. I think both cases, both when 

I've written them and when I've had to respond to them, it's been ... there's just 

been a bunch of questions, most of them aren't relevant to me. So if I could 

actually make them ... if I'm just responding to the ones that are relevant to me, 

it makes me far more likely to, and then also when I get them back in response, 

it allows me to kind of understand what I'm looking for so just doing that and  

 

applying some logic to how you build those I think is so much more powerful 

than just sending out a general questionnaire to everybody.  

 

So I know it's time to wrap up and one last question as I usually mention in my 

interviews this is a rather easy question. Where can listeners find out a little bit 

more information if they're interested in the topic of GDPR and its impact on 

procurement and sourcing specifically? 

 

Jen Warner: Well, first of all Phil, thank you so much for having us on the podcast. This has 

been really great and interesting and I've certainly enjoyed chatting with you 

and Eric. 

 

In terms of finding more information, folks are welcome to come to our website. 

It's ashelegalgroup.com A-S-H-E-L-E-G-A-L-G-R-O-U-P.COM to learn a little bit 

more about how we're working with our clients to address this GDPR issue in 

the sourcing portfolio in particular. I'd also say that we're going to be at the SIG 

Compass, the SIG Global Summit coming up in Carlsbad in October, on October 

11th doing a session to specifically focus on how sourcing professionals can start 

to think through getting the right standards in place to figure out are they 

covered by GDPR, if they are, what's going to be a reasonable safe approach to 

take to get their vendors into compliance. 
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Philip Ideson: Perfect. So what I will do is I will actually include the links to the website, to the 

SIG Summit, and actually both of your LinkedIn profiles so our listeners can find 

you both. There's nowhere to hide. I'm going to link up to those in our show 

notes for today, those are going to be at artofprocurement.com/GDPR. That's 

artofprocurement.com/GDPR. 

 

                                            So once again. Jen, Eric. I really appreciate you joining me today. 

 

Eric Martin: Thank you, it's been a real pleasure. 

 

Philip Ideson: Thanks. 

 

Jen Warner: Thanks a lot. 

 

Philip Ideson: Thank you. 
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