
Brands for Good 
Collaboratory
June 2018
Unleashing the power of brands to make sustainable lifestyles desirable



For decades we’ve been pushing sustainability on consumers. Despite our 
best efforts, it’s still not widely embraced in mainstream culture. And yet, 
we also know the tremendous power of brands to inspire our aspirations, 
shape our behaviors and mobilize action at scale.  

To meet this moment, Sustainable Brands is launching a peer-to-peer 
collaboration of human insights experts, marketing leaders and 
sustainability practitioners to better understand the dynamics of desire 
and human behavior change so we can increase brand relevance, grow 
market share and fuel the shift towards a culture of sustainable living. 

Join us. 
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Introducing the  
Pull Factor Project
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Equipping marketers with insights, practices  
and tools to increase brand relevance, grow market 

share and fuel a culture of sustainable living. 



Project Deliverables and Outcomes 

P U L L  FAC TO R  P R OJ E C T
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Together we will: 
• Define the Challenge: Surface and test hypotheses on brand value, engagement and behavior change 
• Discover the Human Factors: Reveal consumer insights on the dynamics of desire and the intent-action gap 
• Identify the Behavior Drivers: Identify behavior drivers across key categories 
• Curate and Pilot Best Practice: Curate industry best practices and pilot and refine tools for marketers 
• Share the Solutions: Codify and share principles of practice in an Open Source Toolkit 

Our goal is to create an actionable toolkit for marketers and brand leaders to design 
communications that drive business growth while shaping a culture of sustainable living. 



How We’ll Get There
O U R  P R O C E S S
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PLANNING:  
How do we create a 
valuable solution for 
marketers?

• Hunches and Hangups 
• Marketer Interviews

September - October 2018

• Marketing Toolkit

• Toolkit Refinement 
• Toolkit Content and 

Design

• Marketing Workshops  
for 3-4 Design Partner Brands 

• Preliminary Tools and 
Principles

• Sustainable Lifestyle 
Mapping Workshop 

• Development of Design 
Principles and Tools

• Expert Interviews 
• Behavioral Research Review 
• Case Study Identification 
• Desire and Sustainable 

Behavior Mapping 
• Observational Ethnographies 
• Quantitative Study

Deliverable Deliverable Deliverables Deliverables

• Consumer Spectrum 
• Findings Report and Briefing 

Session

• Challenge Brief 
• Research Brief 

DISCOVERY: 
What are the dynamics of 
desire and desirable 
sustainable behaviors? 

October - December 2018

STRATEGY: 
How can our brand 
uniquely drive culture 
towards sustainable living? 

January - March 2019

DESIGN: 
How might we codify what 
we’ve learned into an 
actionable  toolkit? 
March - June 2019



Sponsorship Levels | Participating Partner 

As a participating partner: 
• Marketer Interviews: A marketing lead from your company is 

included in the Marketer Interviews phase to understand and 
incorporate key questions and challenges into the research and 
help guide the final toolkit 

• Qualitative Research: Your product category is included as part 
of the Qualitative Research in the US* 

• Quantitative Research: Your brand is included in the national poll 
and you’ll be able to benchmark your brand against others. You’ll 
receive a summary report for your brand data** 

• Findings Report and Briefing Session: Webinar session that will 
include category specific insights 

• Thought Leadership: Opportunities for panel discussions, 
articles and webinars based on the shared research, as 
appropriate

(available to 8-12 brands) 
SB Members: $12,500, SB Non-Members: $15,000

R E S O U R C E S
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Participating Partners must be: 
• Sustainability Directors or Managers 

working in collaboration with Marketing 
Teams 

• Able to offer access to a marketing 
decision-maker for Marketer Interviews 
and provide feedback on behalf of the 
marketing team at key project milestones

*Please note: If additional markets or categories would like to be 
included in the Qualitative Research, this is an incremental fee. 
**Please note: A customized webinar briefing on this data is available for 
an incremental fee.



Sponsorship Levels | Design Partner 
R E S O U R C E S
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In addition to the participating partner benefits, Design Partners: 
• Project Design: Participate in all key milestones to help define and guide 

the project 
• Qualitative Research: Your brand is included in the Qualitative Research 

to receive proprietary insight on the dynamics of desire and opportunity 
for sustainable behavior as it relates to your brand specifically* 

• Sustainable Lifestyle Design Workshop: Participate in the in-person 
workshop where we’ll be piloting our framework with one of your brands 
to build a marketing strategy that will fuel business growth and 
sustainable living

(available to 4 brands only) 
SB Members: $25,000, SB Non-Members: $30,000

Design Partners must be: 
• Marketing Directors or higher 
• Sustainability Directors or higher who 

have close contacts with Marketing 
Teams

*Please note: If additional markets or categories would like to be 
included in the Qualitative Research, this is an incremental fee. 



Budget Detail + Optional Add Ons
R E S O U R C E S
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Participating Partners Design Partners

Research Included  
in Baseline  

Sponsorship Fees

• Participation in Marketer Interviews 
• Qualitative: Your category is included in 10 

ethnographies in the U.S.  
• Quantitative: Your category and brand are 

included in a U.S. online survey N=1,500

• Project Co-Design and Planning 
• Participation in Marketer Interviews 
• Qualitative: Your categories and brands (up to 3) 

are included in 10 ethnographies in the U.S.  
• Quantitative: Your categories and brands are 

included in a U.S. online survey N=1,500 
• In-Person Sustainable Lifestyle Workshop

Baseline  
Sponsorship Fees

SB Members: $12,500 USD,  
SB Non-Members: $15,000 USD

SB Members: $25,000 USD  
SB Non-Members: $30,000 USD

Ethnography Add-Ons • Additional market (10 Ethnographies) • Additional market (10 Ethnographies)

+ $20,000 USD + $20,000 USD

Online Survey Add-Ons • Additional market • Additional market

+ $10,000 USD + $10,000 USD



For more information, please contact:  

Darren Beck 
Vice President, Corporate Member Network, Sustainable Brands 
+1 913.526.1099 
dbeck@sustainablebrands.com  

Tamay Kiper 
Sr Manager, Member & Advisory Services, Sustainable Brands 
+1 213.399.5962 
tamay@sustainablebrands.com  

Raphael Bemporad 
Founding Partner, BBMG 
+1 646.251.1316 
rbemporad@bbmg.com  
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